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improving  pre-press  efficiency  and  this  is  a  subject 
that  Devlin  Electronics  understands. 

Devlin  specialises  in  the  design  and  manufacture 
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‘TIMES' Foil  DIVEilSITY 


r’M  RESPONDING  TO  YOUR  “VlEWPOIfTT” 

column  on  diversity  in  the  April  17 
issue.  First,  I  wholeheartedly  agree 
with  your  contention  that  the  newspaper 
industry’s  lack  of  real  commitment  to  di¬ 
versity  is  evident  in  the  numbers.  I  also 
want  to  support  Will  Sutton’s  view  that 
progress  on  diversity  does  not  have  to  be 
so  slow.  But  newspapers  can’t  sit  back 
and  wait  for  qualified  minority  journal¬ 
ists  to  walk  in  the  door. 

Over  10  years  ago  at  The  Seattle  Times, 
we  made  a  clearly  articulated  commit¬ 
ment  to  diversity  —  not  only  to  recruit 
qualified  journalists  of  color  but  to  help 
create  them  as  well.  We  chose  not  to  ac¬ 
cept  the  excuse  that  there  just  weren’t 
enough  applying. 

We  founded  the  Urban  Newspaper 
Workshop,  a  fully  funded  intensive  two- 
week  workshop  for  high-school  juniors 
and  seniors  of  color.  The  program  in¬ 
cludes  training,  mentoring,  hands-on 
publishing,  and  scholarships  for  out¬ 
standing  performers. 

We  endowed  scholarships  at  both 
Washington  State  University’  and  the 
University  of  Washington  for  multicul¬ 
tural  students  in  the  schools  of  commu¬ 
nication. 

The  next  link  is  the  Blethen  Family  In¬ 
ternship.  Open  to  minority  graduates 
from  any  qualified  college  or  university, 
this  yearlong  program  offers  several  be¬ 
ginning  journalists  each  year  opportuni¬ 
ties  to  spend  four  months  in  training  at 
each  of  our  three  newspapers  in  Wash¬ 
ington  state:  the  Walla  Walla  Union-Bul¬ 
letin,  the  Yakima  Herald-Republic,  and 
The  Seattle  Times.  The  company  provides 


housing,  medical  coverage,  and  salary. 

In  addition,  we  have  actively  fostered  a 
professional  environment  where  people 
of  all  races  and  ethnic  backgrounds  are 
valued  and  encouraged  to  succeed.  Our 
leadership  council  includes  a  director  for 
human  resources  and  diversity,  and  one 
of  our  top  news  editors  serves  as  assistant 
managing  editor/hiring  and  staff  devel¬ 
opment.  These  staff  members  and  em¬ 
ployees  throughout  the  company 
promote  diversity  as  an  intrinsic  part  of 
working  at  The  Seattle  Times.  Frank 
Blethen,  our  publisher  and  fourth- 
generation  member  of  the  family  that 
owns  this  newspaper,  takes  every  oppor¬ 
tunity  to  voice  his  strongly  held  belief 
in  diversity. 

While  we  have  won  distinguished 
awards  for  our  culture  of  diversity  and 
specific  actions  to  promote  diversity,  we 
aren’t  satisfied  with  our  efforts.  We  aren’t 
there  yet.  Our  current  level  of  minority 
employment  in  our  news  staff  —  includ¬ 
ing  research,  editorial,  interns,  and  sup¬ 
port  staff  —  is  23.3%.  In  the  most  recent 
American  Society  of  Newspaper  Editors 
(ASNE)  survey,  we  reported  21.2%  mi¬ 
nority  representation  among  the  news¬ 
room  professional  staff,  and  we  seek 
through  recruiting  and  retention  to  build 
on  that  foundation  and  further  enrich  the 
diversity  of  our  newsroom. 

We  will  continue  to  devote  substantial 
resources  to  achieving  a  diverse  staff.  It’s 
not  only  the  right  thing  to  do,  it  makes 
good  business  sense.  A  core  value  of  the 
Seattle  Times  Co.  is  to  serve  the  commu¬ 
nity  through  quality  journalism.  The  face 
of  that  community  has  changed.  We 
know  that  to  connect  with  our  communi¬ 
ty  today,  we  { continued  on  page  18} 


- 50  YEARS  AGO  -- 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


JUNE  10,  1950: 

Clayton  Fritchie,  editor  of  the  New 
Orleans  Item,  was  threatened  with 
physical  violence  in  the  halls  of 
the  state  Capitol  after  a  legislative 
hearing  to  decide  whether  to  hold  of  7,592  votes.  Woodruff  Randolph 


him  in  contempt  for  editorially  de¬ 
nouncing  “lackeys”  and  “trained 
seals”  in  both  houses. 

Re-elected  by  an  official  majority 


of  Chicago  will  begin  his  fourth 
two-year  term  as  president  of 
the  International  Typographical 
Union  on  July  15,  a  month 
before  the  annual  convention 
in  Washington. 
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Ihomson  sale  reshapes 
Gannett,  CNHI  qmnps 


38  dailies  dealt  for  $1.58  billion: 
More  announcements  expected  soon 

BY  LUCIA  MOSES 

Two  U.S.  NEWSPAPER  GROUPS,  THE  BIGGEST 
by  circulation  and  the  one  with  the  most 
dailies,  will  be  further  enriched  with  plans  to 
buy  38  of  Thomson  Corp.’s  dailies. 

Thomson,  which  flooded  the  newspaper  market 
with  54  small  U.S.  and  Canadian  dailies  earlier  this 
year,  reached  definitive  agreements  to  sell  a  chunk 
of  them  for  $1.58  billion  to  Gannett  Co.  Inc.  and 
Community  Newspaper  Holdings  Inc.  (CNHI), 
with  more  announcements  expected  this  week. 
Gannett  will  nick  up  21  papers  for  about  $1.13 


daily  circulation,  Gannett  already  enjoys  huge  buy¬ 
ing  power;  the  Thomson  papers  will  put  it  just  over 
the  7  million  daily  circulation  mark.  But  the  groups 
of  papers  it  agreed  to  buy  in  Ohio  and  Wisconsin, 
combined  with  its  existing  papers  in  those  states, 
will  improve  its  advertising  clout.  Local  retailing  is 
concentrated  in  the  hands  of  regional  chains,  which 
like  buying  ads  in  large  groups  of  papers,  media  an¬ 
alyst  John  Morton  said.  “This  will  just  enhance 
their  buying  power,”  he  said. 

Gannett  will  benefit  from  Thomson’s  recent  press 
investments  in  Ohio  and  Wisconsin  as  well  as  cross¬ 
selling  efforts  that  have  boosted  revenues. 

The  additions  of  single  papers  in  Louisiana, 
Maryland,  and  Utah  may  not  bring  the  same  clus¬ 
tering  advantages,  hut  could  be  a  springboard  to 
build  new’  clusters  or  spin  them  oft’,  Morton  said. 

The  Thom¬ 


son  papers 
will  likely  retain 
local  autonomy 
when  they  join 
the  Gannett  fold, 
but  in  time  will 
be  e.xpected  to  adapt 
to  Gannett’s  editorial 
philosophy,  which 
has  similarities  with 
Thomson’s  ow'n  read¬ 
ership  initiative. 

One  of  the  papers, 
Ohio’s  Chill icothe  Gazette, 
may  feel  a  sense  of  deja  vu;  it 
belonged  to  Gannett  in  the 
1990s;  CNHI  bought  it,  then 
turned  around  and  sold  it 
to  Thomson  in  1998. 
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VOTE  ON  TAX 
OEPEAISET 

Leaders  in  the 
U.S.  House  of 
Representatives  late 
last  week  urged  Pres¬ 
ident  Clinton  to 
watch  carefully  as 
they  passed  a  meas¬ 
ure  to  repeal  the  in¬ 
heritance  tax. 

Publishers  decry 
the  tax,  saying  it 
forces  families  to  sell 
independent  newspa¬ 
pers.  The  repeal  had 
enough  allies  to  pass 
the  House  in  a  vote 
Friday.  With  the 
House  vote,  the  issue 
moves  to  the  Senate 
and  perhaps  ultimate¬ 
ly  the  White  House, 
where  Clinton  has 
promised  a  veto. 

-  TODD  SHIELDS 

OEATHTAX 
A  KILLER 

Citing  difficulty 
keeping  up  with 
technology  and  the 
estate  tax  burden,  the 
Troutt  family  is  ex¬ 
ploring  options  for 
The  Jonesboro  (Ark.) 
Sun,  including  a  sale 
that  would  end  nearly 
a  century  of  family 
ownership. 


E  &  P  NEWS 


A  sale  would  likely 
occur  in  the  fourth 
quarter.  Brokerage 
Dirks,  Van  Essen  & 
Murray  was  hired  to 
explore  options  for 
the  newspaper. 

The  Sun,  daily  cir¬ 
culation  27,889,  was 
a  finalist  for  a  Pulitzer 
Prize  last  year  for  its 
reporting  on  a  school 
shooting. 

-  LUCIA  MOSES 


FURNISHI 


Just  a  day  after 
APBNews.com 
found  its  bank  busted, 
reports  that  Salon- 
.com  was  financially 
pressed  turned  out  to 
be  all  too  accurate. 
The  news  and  culture 
site  dismissed  13  peo¬ 
ple,  cut  back  free¬ 
lancers,  and  closed  its 
Seattle  office. 

Among  the  cuts, 
founder  and  Editor  in 
Chief  David  Talbot 
fired  “Mothers  Who 
Think"  section  editors 
Camille  Peri,  his  wife, 
and  Kate  Moses,  wife 
of  Executive  Editor 
Gary  Kamiya.  Media, 
books,  and  travel  sec¬ 
tions  were  hardest 
hit.  Media,  books, 
and  travel  sections 
were  hardest  hit,  due 
to  their  low  Web  rat¬ 
ings.  (See  other  dot¬ 
com  cutback  stories, 
pp.  9  and  i4.) 

-  WAYNE  ROBINS 

WTO  MOVE 
0NJ0NEZ6 

Editor  &  Publisher 
will  be  moving 
over  the  period  from 
June  23  to  June  25. 
Effective  Monday, 


As  a  smaller  company,  CNHI  may 
have  more  to  gain  from  the  sale.  After 
completion  of  the  deal,  it  will  pass  the 
important  1-million  daily  circulation 
mark.  President  and  CEO  Mike  Reed  ex¬ 
pects  that  will  give  CNHI,  whose  papers 
are  mainly  in  the  South  and  Midwest, 
more  buying  power  for  supplies  as  well  as 
advertising.  “I  think  we’re  going  to  have 
some  doors  open  up  to  us,”  he  said. 

The  Birmingham,  Ala.-based  company 
agreed  to  pay  $455  million  for  17  dailies 


Stuart  Garner 

Thomson 

Newspapers 


to  dispel  its  reputation  as  tightfisted  by 
spending  heavily  on  managers  and  capital 
improvements.  The  company  also  had 
pruned  its  holdings  over  the  years  to  create 
regional  groups  of  dailies,  weeklies,  and 
niche  publications.  With  the  sale  of  all  its 
dailies  except  Canada’s  Globe  ^  Mail,  Thom¬ 
son  plans  to  focus  on  electronic  publishing. 

Thomson  Newspapers  President  and 
CEO  Stuart  M.  Garner  said  the  $1.58-bil- 
lion  sale  price  put  the  company  on  track  to 
receive  between  $2.2  billion  and  $2.5  bil- 


in  Indiana,  South  Georgia,  West  Virginia,  and 
Maryland,  bringing  it  to  109  dailies. 

CNHI  will  blend  Thomson’s  clusters  with  its 
own,  using  the  best  qualities  of  both,  Reed  said. 
“Thomson’s  are  doing  real  well,  and  if  it’s  not  broke, 
don’t  fix  it,”  he  said. 

Both  buyers  will  reap  the  benefits  of  recent  invest¬ 
ments  in  the  papers  by  Thomson,  which  has  sought 


lion  for  its  U.S.  properties.  Reed,  whose  company 
has  been  said  to  pay  a  lot  for  papers,  paid  “on  the 
high  end”  this  time,  he  said.  “It’s  not  the  highest 
we’ve  ever  paid.  Considering  today’s  environment 
and  today’s  multiples,  I  think  it’s  fair.” 

Agreements  to  sell  the  remaining  11  U.S.  dailies  are 
expected  this  week;  Thomson  expects  to  finalize  sales 
of  its  five  Canadian  papers  by  early  next  year.  H 


Central  wins  Wall  Street  nod 


Its  share  price  skyrockets  65% 


BY  LUCIA  MOSES 

CENTRAL  NEWS- 
papers  Inc., 
parent  of  The 
Arizona  Republic  and 
The  Indianapolis  Star, 
became  the  latest 
newspaper  group  to 
test  the  merger-and- 
acquisition  waters. 
Central  announced  last 
week  that  it  is  looking 
for  a  buyer  or  partner. 

The  decision  comes 
as  newspapers  are  feel¬ 
ing  pressure  to  reach 
bigger  audiences  and 
compete  with  the  In¬ 
ternet.  That  atmos¬ 
phere  spawned  the 
announced  Tribune- 
Times  Mirror  combo. 

Smaller  fry  such  as 
Central,  which  was  the 
20th-biggest  newspa¬ 
per  company  by  circu¬ 
lation  in  1998,  are 
expected  to  follow  suit. 

“Two  newspapers  are 
just  not  enough,”  noted 
Credit  Suisse  First 


Boston  media  analyst 
Steven  Barlow. 

Wall  Street  appeared 
to  nod  its  approval. 
Central’s  share  price 


buy  the  day  the  news 
was  announced. 

Other  newspaper 
stocks  got  a  lift  that  day, 
too.  Big  gainers  were 
the  McClatchy  Co.,  up 
8.94%,  and  Journal 
Register  Co.,  up  14%. 


Central  Newspapers  Inc. 
at  a  glance: 

HhADquARTEKs  Phoenix 

CEO/cnAiKMAN/PRESinEN  r:  Louis  A.  "Chip”  Weil  III 

Emim.oyees  5,000 

199.9  PUOKn :  $98.3  million 

1999  REVENUE:  $804.1  million 

Histokv:  Founded  in  1934  by  Eugene  C.  Pulliam.  Went  public 

in  1989. 

Nevv.sr.m'ers:  The  Arizona  Republic  (circulation  465,001 
Monday-Saturday  average,  586,100  Sunday) 
The  Indianapolis  Star  (circulation  247,209 
Monday-Saturday  average,  362,426  Sunday) 
The  Star  Press,  Muncie,  Ind. 

Vincennes  (Ind.)  Sun-Commercial 
Alexandria  (La.)  Daily  Town  Talk 
Topics  Newspapers  in  Indianapolis 
Employees:  5,000 

Sources:  Central  Newspapers  Inc,,  Hoover’s  Online,  Audit  Bureau  of  Circulations. 


soared  65%  June  8 
to  52,  and  Morgan 
Stanley  Dean  Witter 
upgraded  its  recom¬ 
mendation  from  a 
neutral  to  a  strong 


Property  sale  activity 
has  hit  furious  levels  as 
a  number  of  chains  are 
cashing  out  or  shed¬ 
ding  papers,  reflecting 
a  shift  in  strategy  and 


desire  to  take  advan¬ 
tage  of  the  seller’s  mar¬ 
ket.  Thomson  Corp. 
started  a  trend  when  it 
decided  to  sell  54  of  its 
dailies  to  focus  on  elec¬ 
tronic  publishing.  (See 
story,  p.  5.) 

Selling  at  a  high  price 
is  an  attractive  option 
for  newspapers  whose 
stock  prices  have  been 
stagnant  despite  strong 
operating  results. 

That’s  the  case  with 
Central,  whose  earn¬ 
ings  per  share  rose 
32.4%  in  1999,  hut 
whose  share  price  was 
recently  trading 
around  31,  near  its 
52-week  low. 

Central  may  not  be 
big  enough  for  Wall 
Street.  But  with  two 
daily  papers  in  major, 
thriving  markets,  it 
would  be  attractive  to  a 
number  of  potential 
partners. 

The  Republic  is  the 
gem  of  the  group.  It 
provides  more  than 
60%  of  company  rev- 
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enue  and  serves  one  of 
the  fastest-growing 
U.S.  cities,  Phoenix. 

“We’ve  got  a  great 
market,  and  we’ve  been 
in  the  thick  of  technol¬ 
ogy  development,” 
said  Pam  Johnson, 
senior  executive 
vice  president/ 
news.  “We’ve  got  a 
good  amount  of 
forward  thinking. 
That’s  got  to  be 
appealing.” 

The  Star  —  even 
though  it  is  a  small¬ 
er  paper  —  also 
serves  a  briskly 
growing  market, 
and  is  on  track  to 
improved  operating 
results  since  Cen¬ 
tral  closed  the  with¬ 
ering  afternoon 
Indianapolis  News. 

Taking  a  cue 
from  the  block¬ 
buster  deal  between 
the  Tribune  Co.  and 
the  Times  Mirror 
Co.,  which  depends 
on  the  federal  gov¬ 
ernment  relaxing 
the  ban  on  newspa- 
per-TV  combos  in 
the  same  market, 
it’s  possible  that 
broadcasters  in 
Central’s  markets 
would  want  to  pair 
up  with  Central. 

Gannett  Co.  Inc.  is 
considered  a  front¬ 
runner,  with  a  TV  net¬ 
work  affiliate  in 
Phoenix,  plenty  of  cash 
to  spend,  and  a  history 


with  Central  CEO, 
Chairman,  and  Presi¬ 
dent  Louis  A.  “Chip” 
Weil  III,  formerly  a 
longtime  Gannett 
executive. 


Phoenix;  and  the  Trib¬ 
une  Co.,  with  a  station 
in  Indianapolis. 

Internet  suitors  in 
search  of  local  content 
providers  can’t  be 


With  Central  Newspapers  Inc.  testing  the  M&A  waters,  everything 
looks  shipshape  at  its  flagship.  The  Arizona  Republic  in  Phoenix. 


Other  names  men¬ 
tioned  include  Belo, 
with  its  stations  in 
Phoenix  and  Tucson, 
Ariz.;  the  E.W.  Scripps 
Co.,  also  with  a  TV  net¬ 
work  affiliate  in 


ruled  out,  either. 

John  Miller,  vice 
president  of  Ariel  Capi¬ 
tal  Management, 
which  owns  15.2%  of 
Central’s  stock,  read 
last  week’s  announce¬ 


Indy  ‘Star’  making  changes 

WHILE  ITS  PARENT  EXPLORES  A  POSSIBLE  SALE,  UFE  GOES  ON  AT  HlE 

Indianapolis  Star,  where  new  Executive  Editor  Tim  Franklin  re¬ 
organized  the  newsroom  and  added  new  features.  He  replaced  the 
1-year-old  team  reporting  system  with  a  more  traditional  structure,  which  he 
hopes  will  give  section  editors  clearer  authority  and  improve  creativity  and 
morale  in  the  newsroom.  He  also  is  reallocating  staff  to  add  two  bureaus  and 
devote  more  coverage  to  business,  neighborhood  news,  and  home-work  is¬ 
sues.  “We’re  trying  to  become  more  creative,  relevant,  aggressive,”  he  said. 


ment  as  a  “sign  of  frus¬ 
tration”  over  the  share 
price.  If  sold,  he  said. 
Central  would  surely 
bring  a  good  price. 

“The  management 
team’s  so  focused 
and  disciplined, 
that’s  why  there’s 
such  a  consistency 
in  results,”  Miller 
said.  “Yet  invest¬ 
ors  were  not  see¬ 
ing  any  benefit 
from  it.” 

Until  recently,  it 
was  assumed  that 
Central  couldn’t  be 
sold  because  of  the 
Pulliam  family 
trust  that  controls 
about  78%  of  the 
company. 

That  perception 
was  dispelled 
when  Times  Mir¬ 
ror,  also  controlled 
by  a  family  trust, 
agreed  to  sell  to 
Tribune.  That  $8- 
billion  deal  would 
create  the  third - 
biggest  newspaper 
group,  with  top¬ 
flight  newspapers 
and  cross-promo¬ 
tional  opportuni¬ 
ties  with  the 
company’s  TV 
stations. 

Central  said  the 
Pulliam  trust  supports 
the  company’s  decision 
to  e.xplore  its  options 
and  has  engaged  its 
own  advisers.  The  way 
the  trust  is  worded,  the 
family  can  dissolve  it  if 
they  agree  that  the 
company  is  seriously 
threatened  by  a  sub¬ 
stantial  loss  of  value. 
Miller  said. 

“A  lot  of  people 
thought  Central 
couldn’t  sell  because 
of  the  trust  agree¬ 
ment,”  Miller  said. 

“But  a  lot  of  people 
thought  that  about 
Times  Mirror,  too.”  II 


June  26,  the  main 
editorial  and  business 
offices  will  be  located 
at  770  Broadway, 
Seventh  Floor,  New 
York,  NY  10003- 
9595. 

The  general  editori¬ 
al  telephone  number 
will  change  to  (646) 
654-5270;  the  fax 
number  will  change  to 
(646)  654-5270. 
Numbers  for  individual 
staffers  will  be  pub¬ 
lished  in  the  issues  of 
June  19  and  26. 

For  advertising,  the 
number  will  be  (646) 
654-5125  and  the 
fax  will  be  (646) 
654-5352. 

For  production,  the 
number  will  change 
to  (646)  654-5181. 

All  e-mail  addresses 
will  remain  the  same. 
Due  to  the  move,  E&P 
will  be  closed  Friday, 
June  23. 


Arkansas’ 

Supreme  Court 
refused  to  immediate¬ 
ly  lift  a  sweeping  gag 
order  on  press  cover¬ 
age  of  the  trial  of  a 
12-year-old  boy  ac¬ 
cused  of  trying  to  kill 
a  policeman. 

The  high  court  said 
it  would  rule  by  mid¬ 
summer  on  requests 
to  lift  the  gag  order 
from  a  coalition  of 
news  organizations 
including  the 
Arkansas  Democrat- 
Gazette  in  Little 
Rock,  The  Morning 
News  in  Springdale, 
The  Associated  Press, 
and  the  Arkansas 
Press  Association. 

The  media  request  for 
an  immediate  ruling 
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was  made  less  urgent 
when  the  juvenile 
court  judge  who  is¬ 
sued  the  gag  post¬ 
poned  the  expected 
start  of  the  trial  last 
Tuesday  to  give 
'awyers  for  12-year- 
old  Michael  Nichols 
time  to  prepare  an  in¬ 
sanity  defense. 

-  MARK  FITZGERALD 


nating  whole  pages  of  information  and  rendering 
many  sections  incoherent. 

John  Harvey  Adamson,  now  in  the  federal  witness 
protection  program,  confessed  to  the  bombing  and 
claimed  the  killing  was  ordered  by  wealthy  liquor 
wholesaler  Kemper  Marley  Sr.,  who  was  thrown  off 
the  state  horse-racing  commission  as  a  result  of 
Bolles’  reporting.  Mar- 
ley,  who  died  in  1990, 
was  never  convicted  in 
the  killing. 

Release  of  the  file 
has  focused  attention 
once  again  on  the  Ari¬ 
zona  Project,  in  which 
40  members  of  Inves¬ 
tigative  Reporters  and 
Editors  from  across 
the  country  converged 
on  Phoenix  to  contin¬ 
ue  Bolles’  investigation 
into  corruption  in  Ari¬ 
zona.  Bob  Greene,  who 
as  a  Newsday  reporter  led  the  “Desert  Rats”  in  pro¬ 
ducing  a  23-part  series,  said,  “We  showed  that  the 
death  of  a  reporter  would  not  stop  reporting  —  in¬ 
stead  we  would  multiply  it  by  15, 20, 30  times.”  S 


BY  MARK  FITZGERALD 

CHICAGO 


Moments  after  the  dynamite  blast  that 
would  kill  him  11  agonizing  days  later  had 
ripped  through  his 
car,  Arizona  Republic  inves-  ■  -  - 
tigative  reporter  Don  Bolles  p 
managed  to  name  the  man  who  \ 
rigged  the  bomb:  “Adamson  I 
sent  me,”  he  said,  according  to  * 'Wt 
the  just-released  FBI  file  on  the 
1976  assassination.  ,  "■ 

APBNews.com,  the  true- 
Web  site  that  last 


The  United  States' 
biggest  newspa¬ 
per  chain,  Gannett  Co. 
Inc.,  has  completed  its 
purchase  of  Newscom, 
the  U.K.’s  largest  re¬ 
gional  newspaper 
chain  with  99  titles. 

The  $702-million 
deal  represented 
Gannett's  second 
British  newspaper  ac¬ 
quisition  in  the  past 
year,  following  the 
purchase  of  News- 
quest. 

-  LUCIA  MOSES 


cnme 

Monday  told  employees  it 
was  out  of  money,  has  post¬ 
ed  the  entire  1,400-page  file 
the  FBI  compiled  on  the 
Bolles  murder.  The  file  re¬ 
mains  on  the  site,  which  last 
week  w'as  being  manned  by 
unpaid  staffers,  at  http://www.apbnews.com/media/ 
gfiles/bolles/index.html. 

The  file  is  heavily  redacted,  with  black  lines  elimi- 


Car  bombing  that  claimed  Don  Bolles 
killed  a  reporter,  but  didn’t  kill  reporting. 


Headlines  come  high  and  hard 

Rocker  unwelcome  even  at  home  in  Ga. 

I —  j 

(Ga.)  Telegraph 
columnist  Mike  Lough 
was  philosophical.  “I 
dreamt  of  this  being 
over  and  not  having  to 
address  any  part  of  it 
for  a  long  time,”  he 
wrote  in  Rocker’s 
hometown  paper. 

Rocker  told  an  At¬ 
lanta  radio  station  he 
was  thinking  about 
quitting  baseball  and 
becoming  a  stockbroker, 
but  Lough  told  E^P 
Rocker  had  described 
another  plan  to  fnends 
in  Macon:  “Rocker’s 
talking  about  going 
back  to  school  to  play 
football  at  Georgia.”  II 


The  New  York 
Times  last  week 
launched  a  major  se¬ 
ries  on  race  relations 
in  the  United  States 
that  it  said  was  among 
the  most  in-depth 
projects  the  newspa¬ 
per  has  ever  done. 
Times  executives  said 
more  than  20  re¬ 
porters  and  editors 
worked  on  the  series, 
which  began  June  4 
and  will  end  July  16. 

In  conjunction  with 
the  series,  the  paper 
has  invited  readers  to 
offer  their  impres¬ 
sions  on  race  in 
America  through 


New  York  tabloids  go  the  distance 


BY  WAYNE  ROBINS 

The  New  York 

tabloids  spent  the 
early  part  of  last 
week  bellowing  at  the 
Atlanta  Braves’  John 
Rocker.  His  native 
Georgia  papers  weren’t 
much  more  sympathet¬ 
ic.  Rocker  once  again 
showed  a  genius  for  stu¬ 
pidity  by  threatening 
Sports  Illustrated  writer 
JeflfPearlman  before  a 
Braves-Yankees  game  at 
Yankee  Stadium. 

The  Daily  News  front¬ 
paged  Rocker  two  days 
in  a  row.  “ROCKER’S 


AT  IT  AGAIN!”  it 
roared  Monday.”BUSH 
LEAGUER!”  it  taunted 
Tuesday  after  “Raving 
Rocker”  was  demoted 
to  the  minors. 

On  Tuesday,  the 
New  York  Post  went  with 
the  less-incendiary 
“BACK  TO  THE  BUSH¬ 
ES.”  By  Wednesday, 
Rocker  was  off  the  Daily 
News  front,  but  it  was 
the  Post's  turn  to  taunt: 
“WEDONTWANT 
YOU,”  the  headline 
blared,  quoting  a  politi¬ 
cian  in  Richmond,  Va., 


Rocker  beside  locker  raced 
some  tough  career  choices. 

where  Rocker  was  to  re¬ 
port  for  the  minors. 

Back  in  Georgia,  the 
Atlanta  Journal-Consti¬ 
tution  columnists  were 
almost  universal  in 
their  feeling  that  the 
Braves  should  cut 
Rocker  loose.  Macon 
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They’re  demanding  more 
from  a  newspaper. 

The  Mainstream  is  ready  to  deliver  it. 
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Introducing 
the  world’s  first 
gapless 

newspaper  press 


•  Gapless  Blankets 

Eliminate  gap-related  vibration,  allowing  the 
one-around  cylinders  to  deliver  top  quality  at 
typical  double-width  speeds 


•  1x4  Plate  Cylinders 

Half  as  many  plates  as  a  two-around  press,  and 
two-page  jumps  and  uneven  sections  make  it  easier 
to  accommodate  advertising  and  editorial  content 


•  80,000  Copies  per  Hour 

Fast  enough  to  narrow  the  print  window  for 
large  and  mid-sized  dailies,  while  providing  the 
economy  and  layout  versatility  of  a  one-around 
configuration 


•  Shaftless  Drives 

Less  register  variation,  better  web  control,  less 
vibration  and  easier  flying  edition  changes 


•  1:1  Plate-to-Blanket  Cylinder  Ratio 

The  proven  ratio  for  optimum  print  quality 


•  Advanced  Controls 

Automatic  page  recognition,  touch-screen 
simplicity,  and  the  ability  to  integrate  all 
prepress,  postpress  and  management  functions 


•  System  Solutions 

Heidelberg  increases  workflow  efficiency  and 
provides  one-stop  shopping  with  integrated 
systems  that  work  together 


PREPRESS  POSTPRESS 


The  next  revolution  in  newspaper 

With  Heidelberg’s  exclusive  tubular  blankets  eliminating  gap-related  vibration,  the  Mainstream  80  shatters 

production  revolves  around  this 

traditional  production  barriers.  Now  it’s  possible  to  print  80,000  newspapers  per  hour  with  the  plate-saving  economy 

proven  technology. 

and  ver  sarility  of  a  1x4  plate  cylinder  and  the  print  quality  only  gapless  blankets  and  a  1:1  plate-to-blanket  cylinder 


ratio  can  deliver.  The  Sunday  Press  revolution  began  in  1992.  Now  the  world’s  leading  high-volume  printers  use  1,600 


gapless  printing  couples  to  print  better  products  faster  and  less  expensively.  Newspapers  are  next. 


Heidelberg  Web  Systems  •  603-749-6600 

121  Broadway  •  Dover,  NH  03820-3290  •  www,  heidetberg.com 
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For  faster  service  call  toll-free 

1-888-313-S530. 

Visit  our  website  at  www.mediainfo.com 


For  faster  service  call  toll-free 

,  1-888-313-5530. 

Visit  our  website  at  www.mediainfo.com 
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Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


Time  runs  out  for  NewsWatch 


I  Ml.>U  «•  PU»ltC  A 


Too  unprofitable  even  for  a  nonprofit 

BY  WAYNE  ROBINS 

JOURNALISTS  AND  CIVILIANS  ALIKE  ARE  GIVING 

NewsWatch  the  electronic  equivalent  of  a 
state  funeral. 

The  media-criticism  site,  launched  by  the  Center 
for  Media  and  Public  Affairs 
(CMPA)  in  February  1999,  gave 
up  the  ghost  last  week,  the  latest 
online  journalism  enterprise  to 
succumb  to  inadequate  funding. 

But  an  e-mail  love-in  is  making 
it  clear  that  the  site  will  not  go 
gentle  into  that  cybemight. 

“I’m  completely  bummed,” 
wTote  Jim  Godbold,  executive 
editor  of  The  Register-Guard  in 
Eugene,  Ore.  He  said  his  paper 
was  “striving  mightily  to  meet 
the  high  standards  you  set  for  re¬ 
sponsible  journalism.” 

Godbold’s  lament  is  one  of 
dozens  posted  under  the  heading  “In  Memoriam  ...” 
on  the  NewsWatch  home  page  (http://www.news 
watch.org).  The  site  “focused  on  news  content,  exam¬ 
ining  inaccuracies,  distortions,  lack  of  context  and 
other  controversies  of  interest  to  the  consumers  as 
well  as  producers,”  said  its  editor,  Trevor  Butterworth. 


NewsWatch  ^ vUws on 

the  news 


The  post-mortems  reflect  the  global  reach  of  a  site 
that  placed  a  preiriium  on  issues  such  as  accuracy, 
context,  and  slant  rather  than  worrying  about  the 
side  on  which  Sam  Donaldson  parted  his  hair. 

Even  though  it  focused  on  the  practice  of  American 
journalism,  NewsWatch  had  a  broad  range  of  readers 
worldwide.  It  analyzed  topics  ranging  from  the  war  in 
Kosovo  to  the  Elian  Gonzalez  custody  case,  from  the 
civil  war  in  Sierra  Leone  to 
what  it  called  the  myth  of  cy¬ 
bersex  addiction.  Its  archives 
will  remain  accessible. 

“We  tried  to  praise  the  good 
and  correct  the  bad  in  jour¬ 
nalism,  operating  from  a  non¬ 
partisan  perspective,”  Butter- 
worth  wrote.  But  NewsWatch 
turned  out  to  be  too  unprof¬ 
itable  even  for  a  nonprofit  or¬ 
ganization.  Its  funding  had 
come  from  Paul  Mongerson,  a 
member  of  the  Washington- 
based  CMPA  board. 

But  the  deluge  of  passion¬ 
ate  condolences  shows  that  NewsWatch  had  pull 
that  transcended  borders.  A  number  of  site  visitors 
said  they  would  be  willing  to  pay  for  NewsWatch  if 
alternative  funding  could  not  be  found. 

Butterworth  hopes  that  NewsWatch  can  be  resus¬ 
citated  with  “new  sources  of  support.”  D 
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Making  a  federal  case  out  of  it 

Reporter  cited  for  trespassing  on  U.S.  land 

‘Get  off  this  mountain/  lawman  said 


[  BY  JOEL  DAVIS 

!  SACRAMENTO,  CALIF. 

HE  FEDERAL 
government  is 
pressing  charges 
against  Boulder,  Colo., 
reporter  Brian  Hansen, 
who  was  arrested  for 
trespassing  while  cov¬ 
ering  an  environmental 
protest  last  July  near 
Vail,  Colo.,  for  the  Col¬ 
orado  Daily. 

Protesters  blocked  a 
U.S.  Forest  Service 
road  above  Vail  to  halt 


I  a  resort’s  expansion. 

Hansen  camped  at 
I  the  protest  site  for  six 
I  days  to  observe  while 
j  protesters  blocked 
I  the  road  and  locked 
j  themselves  to  vehi- 
1  cles  dispatched  to  re- 
I  move  the  roadblock. 

I  When  federal  agents 
I  raided  the  site  and 
I  warned  anyone  who 
I  did  not  leave  that  they 
i  would  face  arrest, 

[  Hansen  —who  had 
I  asked  to  stay  as  a  me- 


j  dia  observer  —was  tak-  ' 

I  en  into  custody  after  ^ 

i  insisting  he  be  allowed 

Brian  Hansen ... 
was  arrested ... 
while  covering  an 
environmental 
protest  last  July 
near  Vail,  Colo. 

to  remain. 

Charged  with  refus¬ 
ing  to  leave  a  federal 
!  closure  area,  Hansen 
!  could  be  fined  $5,000 


and/or  sentenced  to  up 
to  six  months  in  jail  if 
convicted.  While  feder¬ 
al  lawman  Chuck 
Dunfee  of  the  Forest 
Service  said  in  court 
he  told  the  reporter 
and  others  to  “get  off 
this  mountain,”  he 
also  testified  that  re¬ 
porters  were  told  of  a 
site  where  they  could 
have  observed  the 
raid.  Hansen  said  he 
I  was  never  told  of  that 
j  option.  A  federal  mag- 
I  istrate  judge  is  expect- 
j  ed  to  rule  on  the  case  in 
I  August.  0 


the  paper’s  Web  site, 
NYTimes.com. 

-  JOE  STRUPP 

NAMELESS  IN 
PROVIDENCE 

Protesting  the  lack 
of  progress  to¬ 
wards  a  newsroom 
contract,  reporters  at 
The  Providence  (R.l.) 
Journal  pulled  their 
bylines  all  last  week. 

It  was  the  second  by¬ 
line  strike  Newspaper 
Guild  members  have 
conducted  since  their 
contract  expired  at 
the  end  of  January. 

“It’s  been  noticed 
in  the  community,” 
Local  31041  Presi¬ 
dent  Bob  Jagolinzer 
said.  “Public  officials 
have  told  reporters, 
‘We  thought  things 
were  working  out  at 
the  Journal,  and  now 
we  know  they 
aren’t.’” 

The  two  sides  are 
separated  not  only  by 
differences  over 
wages  and  benefits 
but  also  by  union 
complaints  of  unfair 
labor  practices  and 
contract  violations. 
Journal  spokeswoman 
Barbara  Nauman  did 
not  return  a  phone 
message  seeking 
comment. 

-  MARK  FITZGERALD 

APOWERADZ 

.COMRINATION 

Alternative  Mar¬ 
keting  Networks 
is  joining  databases 
with  PowerAdz.com 
to  sell  online  advertis- 
ing.The  combo  will 
serve  a  network  of 
2,300  newspaper 
Web  sites. 
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M  How  to  Buy 
&SeUWeb 
Ads,  How  to  Mea¬ 
sure,  Research  & 
Target  Internet 
Ads  &  Audiences, 
How  to  Build  In¬ 
ternet  Revenue  & 
Business  Plans, 
Adweek  Confer¬ 
ences  and  Laredo 
Group,  Sheraton 
New  York  Hotel, 
New  York 


Zl-Z4r." 

vention  2000, 
Association  of 
American  Edi¬ 
torial  Cartoonists, 
Marriott  City 
Center,  Minne¬ 
apolis 


00  01  Small- 
LL  Business 
Reporting  Con¬ 
ference,  Society 
of  American  Busi¬ 
ness  Editors  and 
Writers,  Sheraton 
Suites  Country 
Club  Plaza,  Kansas 
City,  Mo. 


HNSNC  An¬ 
nual  Con¬ 
ference,  National 
Society  of  News¬ 
paper  Columnists, 
Ritz-Carlton,  Ar¬ 
lington,  Va. 


How  far  will 
we  go  for  a 
great  feature? 


on  iNPPANa- 
uU  I  tional  Con¬ 
vention,  National 
Press  Photogra¬ 
phers  Association, 
Grand  Hyatt,  San 
Francisco 


M  Newspa¬ 
pers  2000, 
Newspaper  Asso¬ 
ciation  of  America, 
San  Francisco 
Marriott  and 
Moscone  Center, 
San  Francisco 


The  travel  section  of  the  St.  Petersburg  Times 
is  packed  with  sfPHt  covera^»e.  In  fact,  we 
were  recently  judged  best  in  North  America 
among  midsize  newspapers  out  of  1,447 
entries  in  26  categories.  Here’s  what  the 
judges  said  at  the  recent  Lowell  Thomas  Travel 
Journalism  Competition,  sponsored  by  the 
American  Society  of  lYavel  Writers  Foundation: 

“Great  combination  of  layout,  interesting 
copy  and  top-rate  photos. . .  ” 

“Knowledgeable  use  of  color. . .  Varied 
section  fronts  invite  readers.  ” 


Adweek 
llForum@ 
Summer  Internet 
World,  Adweek 
Conferences,  Hyatt 
Regency,  Chicago 


nftl'The 

II  LI  Changing 
Role  of  the  News¬ 
paper  Executive”: 
IN  FE  53rd 
Annual  Confer¬ 
ence,  International 
Newspaper  Finan¬ 
cial  Executives, 
Walt  Disney  World 
Resort  Hilton,  Lake 
Buena  Vista,  Fla. 


M  Visual 
Edge 

2000,  National 
Press  Photogra¬ 
phers  Association, 
Poynter  Institute, 
Hilton  St.  Peters¬ 
burg  and  Uni¬ 
versity  of  South 
Florida,  St. 
Petersburg,  Fla. 


‘Clearly  the  front  runner 


W  hen  if  comes  lo  award-winning  photography 
and  features  from  around  the  world,  the  staff  al 
the  St.  Petersburg  limes  really  goes  the  extra 
mile.  Because  when  it  comes  to  quality 
journalism,  there  are  no  shortcuts. 


MAAF  Amer¬ 
ican  Adver¬ 
tising  Conference, 
American  Adver¬ 
tising  Federation, 
Caesars  Palace, 

Las  Vegas 


NOTE:  To  list 
events,  please  fax  to 
Calendar  Editor  at 
(212)  691-7287. 


§t.  Petersburg  ©mes 

sptimes.com 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND 
FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ep 

HOM  E/EVENTS/EVENTSHTM/CALEN  DAR2K.  HTM 

CALENDAR@EDITORANDPUBLISHER.COM 
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E  &  P  NEWS 


Key  West  scribe  shoots  himself 


Feeling  pressured,  popular  'Miami 
Herald’  columnist  takes  life  on  bridge 

BY  MARK  FITZGERALD 


CHICAGO 

NTHE  WEEKS  BE- 

fore  he  shot  himself 
on  a  bridge  over- 
i  looking  a  Key  West,  Fla., 
j  canal,  Miami  Herald 
columnist  Julian  “Ozzie” 
Osborne  told  friends  he 
was  feeling  pressured 
and  disrespected  by  the 
newspaper. 

“I  saw  this  man  — 
who  was  a  prince  of  men 
—  go  down  the  rat  hole 
in  41/2  weeks.  He  was  so 
distraught  by  the  way  he 
was  being  treated,”  Os¬ 
borne’s  close  friend.  Key 
West  magic  shop  owner 
Capt.  Bill  Grosscup,  said 
in  a  telephone  interview, 
pausing  several  times  to 
compose  himself  “He 
said  to  me,  ‘Bill,  they’re 


driving  me  nuts.  They 
treat  me  like  a  janitor.’” 

Osborne,  76,  died  of 
the  gunshot  wound  June 
3.  He  worked  part  time 
at  the  Heralds  Key  West 
bureau,  writing  a  weekly 
feature  column  about  lo¬ 
cal  personalities  and 
compiling  four  columns 
of  briefs  each  week.  The 
paper  had  recently  asked 
him  to  add  two  more 
columns  of  briefs  and  to 
scan  photos  for  his  work, 
said  Executive  Editor 
Martin  Baron.  Osborne 
resigned  the  day  before 
he  shot  himself  vmting 
in  a  letter  that  he  needed 
to  attend  to  family  busi¬ 
ness  in  Virginia,  where 
he  was  a  political  re¬ 


porter  at  The  Roanoke 
Times  for  three  decades 
before  retiring  to  live  in 
Key  West. 

Former 
Herald  Key 
West  reporter 
Nanc>’  Klin- 
gener  said  the 
day  he  re¬ 
signed  Os¬ 
borne  told  her 
he  was  feeling 
pressured  at 
work.  “But 
given  what 
happened,  it’s  hard  to 
say  what  was  really  hap¬ 
pening,  either  in  the 
Herald  or  in  his  heart,” 
she  said  by  telephone. 
Osborne  had  not  confid¬ 
ed  his  resignation  to 
Grosscup,  and  in  recent 
weeks  one  of  his  two 
nephews  was  prepared 
to  come  to  Key  West  to 
“help  him  out,”  a  police 
detective  said. 


Baron  said  the  paper 
never  made  unreason¬ 
able  demands  on  Os¬ 
borne. 
“Clearly,  it’s 
not  true  that 
he  was  disre¬ 
spected  in  any 
way.  It’s  not 
true  he  was 
ever  treated 
like  a  janitor,” 
Baron  said.  “I 
don’t  know 
what  he  told 
other  people.” 

A  World  War  II  vet¬ 
eran  of  35  bomber  mis¬ 
sions  over  Germany, 
Osborne’s  “Over  the 
Fence”  column  was  a 
Sunday  favorite  in  Key 
West.  “He  told  me  the 
secret  of  the  column 
once,”  Grosscup  said. 

I  “He  said, ‘Everybody’s 
I  got  a  stoiy  about  why 
I  they’re  down  here  —  and 
I  I’m  one  of  them,  too.’”  11 


“Ozzie”  Osborne 


LATE  COLUMNIST 

‘Miami  Heraiji’ 


Rumormongering  on  the  Net 

Quick-draw  law  rules  the  wild,  wild  Web 


Is  it  time  for  a  loosening  on  libel? 


BY  LUCIA  MOSES 

WATCH  WHAT  YOU  READ 

on  the  Net  —  it  might 
not  be,  well,  true.  As 
the  Web  takes  news  delivery  into 
warp  speed,  the  debate  over  when 
and  what  to  publish  rages  on. 

Journalist  Joe  Conason,  speak¬ 
ing  at  a  recent  gathering  of  alternative  newspaper 
people,  warned  that  the  practice  of  rumormongering 
on  the  Net  could  lead  to  a  backlash  in  the  form  of 
government  controls.  “It’s  a  license  to  print  things 
that  are  a  lie,  and  it’s  not  the  healthiest  thing  for  jour¬ 
nalism.  It’s  just  going  to  hurt  the  Internet,”  Conason, 
who  writes  for  The  New  York  Observer  and  Salon 
.com,  said  in  a  stab  at  fellow  speaker  Lucianne  Gold- 


i  berg,  the  book-agent-turned-cybergossip.  Predict¬ 
ably,  Goldberg  countered  that  the  Net  is  no  place  for 
limits:  “It’s  the  vrild  West,  and  there  are  no  rules.” 

Mickey  Kaus,  a  contributing  editor  at  The  New  Re¬ 
public  maga¬ 
zine,  took  the 
middle  ground, 
arguing  for  a 
looser  standard 
for  reporting 
on  the  Web 
where  mistakes  can  be  corrected  quickly.  “Do  you 
have  to  loosen  the  rules  of  libel  because  of  the  Inter¬ 
net?  I  think  so,”  he  said. 

Conason  also  urged  alternative  papers  to  scruti¬ 
nize  the  mainstream  press  the  same  way  they’ve 
delved  into  the  lives  of  public  figures.  “They’re  not  go¬ 
ing  to  do  it  themselves,”  he  said.  “The  alternative 
press  is  in  a  position  of  watchdogging  the  press.”  ® 


AAN  Interactive 


Reporting  standards  on  the  Internet  were  a  hot  topic  at 
the  recent  AAN  convention  in  Phoenix. 


PowerAdz.com  will 
offer  online  sales  to 
Alternative  Marketing 
and  its  AdTrac'^Me- 
dia.com  unit.  In  re¬ 
turn,  Alternative 
Marketing  will  sell 
and  deliver  Internet 
advertising  to  Power- 
Adz.com’s  clients. 
“We  will  be  able  to 
offer  advertisers  tar¬ 
geted  research  ...  to 
maximize  placement 
of  their  ads  on  both  a 
regional  and  category 
basis,”  said  Evaldo 
Oupuy  of  AdTrack- 
Media.com. 

-  WAYNE  ROBINS 


Kurt  Schork  was 
remembered  at 
a  Washington  service 
the  week  after  his 
death  as  a  reporter 
who  helped  make  a 
difference.  Schork, 
53,  of  Reuters,  and 
Miguel  Gil  Moreno  de 
Mora,  32,  an  Associ¬ 
ated  Press  TV  cam¬ 
eraman,  were  shot  to 
death  in  Sierra  Leone 
May  24.  Schork  had 
spent  more  than  10 
years  covering  con¬ 
flicts  in  the  former 
Yugoslavia  and  else¬ 
where. 

Schork  “wanted 
the  world  to  know 
how  stupid  and 
senseless  war  was,” 
said  Richard  Hol¬ 
brooke,  the  U.S.  am¬ 
bassador  to  the 
United  Nations  who 
previously  served  as  a 
U.S.  negotiator  in  the 
former  Yugoslavia. 
“People  who  have 
never  heard  of  him 
are  alive  today  be¬ 
cause  of  his  work.” 

-  TODD  SHIELDS 
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COLORADO 


Carol  H.  Green 

Carol  Green  has  been  named  vice  presi¬ 
dent  of  human  resources  and  labor  rela¬ 
tions  for  the  newly  created  Denver 
Newspaper  Agency.  The  agency  has  been 
formed  to  handle  the  business  operations 
of  The  Denver  Post  and  the  Denver  Rocky 
Mountain  News  under  their  proposed 
joint  operating  agreement,  which  awaits 
federal  approval.  Green,  the  first  executive  to  be  hired  by  the 
agency,  held  the  same  position  at  the  Post.  She  is  a  member  of 
the  Colorado  Bar  Association. 


ILLINOIS 

Ross  Settles  to  vice  president  of  marketing 
and  product  development  for  Tribune  In¬ 
teractive  in  Chicago  from  vice  president  of 
marketing  and  product  development  for 


Times  Mirror  Interactive  in  Baltimore. 
Kelly  Shannon  to  director  of  communica¬ 
tions  for  the  Chicago  Tribune  from  man¬ 
ager  of  communications  for  the  Tribune 
Publishing  Co. 


We  specialize  in  assisting  owners 
in  exploring  and  neggdaSng  the  sale 
of  their  ihdl^0ieW^^pef|^o^ 


CXzen  Van  Essen 


Suite  1 00 

'  Santa  Fe.  New  Mexico  87501 
Tel:  505.820.2700 
Fax:  505.820.2900 
E-mail:  info@dirksvanessen.com 
www.dirksvanessen.com 


Philip  Murray 


Barbara  Weigand  to  the  newly  created  posi¬ 
tion  of  division  manager  of  creative  com¬ 
munications  at  the  Chicago  Tribune  from 
manager  of  its  design  service  center. 

INDIANA 

Ted  Daniels  to  the  newly  created  position  of 
associate  editor  for  reader  relations  and 
administration  at  The  Indianapolis  Star 
from  managing  editor. 

MARYLAND 

Paul  Moore  to  deputy  managing  editor  for 
news  at  The  Sun  in  Baltimore  from  assis¬ 
tant  managing  editor  for  news. 

Steve  Proctor  to  deputy  managing  editor  for 
features  and  sports,  with  responsibilities 
related  to  the  daily’s  print  and  online  oper¬ 
ations,  from  assistant  managing  editor. 

John  McIntyre  to  assistant  managing  editor 
of  the  copy  desk  from  chief  of  the  copy  desk. 
Richard  C.  Gross  to  Op-Ed  page  editor 
from  equities  editor  for  Bridge  News  in 
Washington. 

MINNESOTA 
Dylan  Belden  to  managing  editor  of  the 
Albert  Lea  Tribune  from  city  editor  of 
the  Fergus  Falls  Daily  Journal.  Belden 
succeeds  Jim  Boyenga. 

Ashley  Grant  to  correspondent  for  The  As¬ 
sociated  Press  bureau  in  St.  Paul  from 
newswoman.  Grant  succeeds  Rochelle 
Olson,  now  City  Hall  reporter  for  the  Star 
Tribune  in  Minneapolis. 

Tom  Swift  to  managing  editor  of  the  semi¬ 
weekly  Northjield  News  from  news  editor. 
Swift  succeeds  Mike  Garlitz. 

MISSOURI 

James  Sterling  to  the  newly  created  Mis.souri 
community  newspaper  management  chair 
at  the  University  of  Missouri  at  Columbia, 
effective  this  fall.  Sterling  most  recently 
served  as  marketing  and  media  director  for 
the  1999  TD  Waterhouse  Championship,  a 
Senior  PGA  event  in  Kansas  City. 


John  Fish 

to  publisher  post 
r''  at  The  Topeka 
^  Capital-Journal 
•  t  from  assistant 
general  manager  spot  at  The 
Augusta  (Ga.)  Chronicle.  Fish 
succeeds  John  Goossen. 
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•  1999  and  1997  -  The  Ark  Trust’s  Genesis  Award  for 
outstanding  contribution  to  animal  protection 

•  1998  -  Harvey  Award  for  “Best  Syndicated  Strip” 

•  1998  -  National  Cartoonists  Society’s  “Best  Comic 
Strip  of  the  Year” Award 

•  1998  -  Germany’s  Max  and  Moritz  “International 
Cartoonist  of  the  Year”  Award 

•  1997  -  Swedish  Academy  of  Comic  Art  Adamson 
Statuette  for  “Best  International  Comic  Strip  Artist” 


Winning  the  hearts  A 
of  readers  in  450  |||f  • 

newspapers!  .  . 
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is  one  of  the  best  (comic  strips)  of  all  time.’’ 

—  Charles  Schulz 

From  an  interview  in  USA  Weekend  magazine 


Winner  of  the 

National  Cartoonists  Society’s 
1999  Reuben  Award  for 
Cartoonist  of  the  Year 


OBITUARIES 


Janeen  Sims  to  managing  editor  of  the 
Mexico  Ledger.  Sims  had  been  interim 
managing  editor  since  March,  when  Steve 
Vidaurri  resigned. 


pears  in  500-plus  papers.  He  even 
found  time  to  do  “magnificent”  oil 
paintings,  noted  Association  of  Ameri¬ 
can  Editorial  Cartoonists  President 
Steve  Benson  of  The  Arizona  Republic, 
Phoenix,  and  United  Media.  Benson 
said  the  “personable”  MacNelly  was  a 
“sequoia”  among  his 
peers.  “A  bad  day  for  Jeff 
vW  would  be  the  best  day  for 
_  anyone  else,”  he  said. 

“He  was  in  a  different 
y  league  than  the  rest  of 

us,”  agreed  Dayton 
(Ohio)  Daily  NewsITMS 
editorial  cartoonist 
By  Mike  Peters. 

Chicago  TribunelTMSi 
editorial  cartoonist  Dick  Locher  said 
the  “generous”  MacNelly  always 
found  time  to  help  other  cartoonists. 

MacNelly  joined  the  Richmond 
(Va.)  News  Leader  in  1970,  and  won 
Pulitzer  Prizes  in  1972  and  1978.  He 
moved  to  the  Chicago  Tribune  in 
1982,  and  won  a  third  Pulitzer  three 
years  later.  —  DaveAstor 


Jeff  MacNelly 


52,  Died  June  8 

EDITORIAL  CARTOONIST  AND  "SHOE”  CREATOR 


NORTH  DAKOTA 
Steve  McLister  to  general  manager  of  the 
Forum  in  Fargo  from  publisher  of  the 
West  Central  Tribune  in  Willmar,  Minn. 
McLister  succeeds  Bill  Marcil  Jr.,  who  re¬ 
signed  to  pursue  other  interests. 


This  year  hasn’t  been  kind  to 
cartooning.  Four  months  after 
the  death  of  renowned  “Peanuts”  cre¬ 
ator  Charles  Schulz,  one 
of  the  world’s  top  editor!- 
al  cartoonists  has  also 
passed  away. 

Virginia-based  Jeff  E^HB 
MacNelly,  who  died  of 
lymphoma,  was  so  imitat- 
ed  that  the  term  “Mac- 
Nelly  clones”  became  part  ^9 

of  the  newspaper  lexicon.  ' 

His  political  drawings 
featured  detailed  yet  loose  art,  and 
hard-hitting  yet  wry  commentary  — 
usually  of  a  conservative  nature. 

But  the  Tribune  Media  Services 
(TMS)  creator  was  more  than  an  edito¬ 
rial  cartoonist.  He  also  did  the  “Shoe” 
comic,  which  at  one  point  ran  in  1,000 
papers.  And  he  did  illustrations  for 
Dave  Bany^’s  humor  column,  which  ap- 


OH  lO 

Joseph  R  Clayton  elected  to  a  newly  created 
seat  on  the  board  of  directors  of  the  E.W. 
Scripps  Co.  in  Cincinnati.  Clayton  is  pres¬ 
ident  of  Global  Crossing  North  America 
Inc.  in  Rochester,  N.Y. 


OKLAHOMA 

Ron  Storey  to  advertising  director  at  The 
Ada  Evening  News  from  advertising  di¬ 
rector  at  the  Miami  News-Record.  Storey 
succeeds  Bruce  Black. 


SOUTH  CAROLINA 
Anna  Stipp  to  retail  advertising  manager  at 
The  State  in  Columbia  from  advertising 
director  for  the  Centre  Daily  Times  in 
State  College,  Pa. 


Mountain  News  during 
the  1930s,  where  he  was 
a  film  critic,  crime-beat 
reporter,  and  sports  re¬ 
porter.  Later,  he  worked 
for  the  AP  in  Denver  as 
news  editor  and  in  Salt 
Lake  City  as  bureau 
chief. 


Robert  B. 
Cochrane 

90,  Died  May  29 
FORMER  WAR  CORRESPONDENT 
FOR  THE  SUN  IN  BALTIMORE 

Cochrane  started 
out  at  The  Asheville 
(N.C.)  Citizen,  and  after 
graduating  from  Duke 
University,  he  worked 
for  the  Durham  (N.C.) 
Herald  before  moving  to 
The  Sun  in  1934. 
Cochrane  covered  the 
U.S.  Navy  when  World 
War  II  began,  but  w'as 
later  assigned  to  the  Pa¬ 
cific  theater  where  he 
opened  The  Sun’s  Toyko 
bureau.  Cochrane  was 
one  of  200  journalists  to 
witness  Japan  formally 
surrender  during  a  22- 
minute  ceremony  aboard 
the  USS  Missouri  an¬ 
chored  in  Tokyo  Bay. 

The  story  was  included 
in  the  1962  book  “Mas¬ 
terpieces  of  World  War 
II  Reporting.”  In  1946, 
he  became  the  first  em¬ 


ployee  of  WMAR-TV, 
owned  by  The  Sun. 


TEXAS 

Michelle  Koidin  to  correspondent  for  The 
Associated  Press  in  San  Antonio  from  AP 
correspondent  in  El  Paso.  Koidin  suc¬ 
ceeds  Kelley  Shannon,  now  correspondent 
in  AP’s  Austin  bureau. 


Chester  A. 
Higgins 

83,  Died  May  25 
FORMER  EDITOR  FOR  DETROIT 
EDITION  OF  PITTSBURGH  COURIER 

Higgins  was  a  re- 
porter  with  the 
Louisville  (Ky.)  Defender 
and  city  editor  of  the  De¬ 
troit  edition  of  the  Pitts¬ 
burgh  Courier.  He  began 
his  journalism  career 
serving  in  the  U.S.  Army 
during  World  War  11. 
After  his  newspaper 
career  and  10  years  as 
senior  editor  at  Jet  mag¬ 
azine,  Higgins  became 
assistant  director  of  pub¬ 
lic  affairs  in  the  Depart¬ 
ment  of  the  Army. 


I  John 

I  Christie 

I  to  president  of 

K  i  ^^B  Central  Maine 

iH  Newspapers  in 

Augusta,  parent  of  the  Kennebec 
Journal  in  Augusta  and  the  Morn¬ 
ing  Sentinel  in  Waterville,  from 
vice  president  and  director  of 
strategy  and  development  for  the 
Sun-Sentinel  in  Fort  Lauderdale, 
Fla.  Christie  succeeds  Michael 
Sexton,  now  publisher  of  the 
Anchorage  (Alaska)  Daily  News. 


Eli  Teiber 

47,  Died  May  10 
FORMER  REPORTER  FOR  THE 
NEW  YORK  POST 

Teiber,  who  died  of 
natural  causes, 
joined  the  Post  in  the 
late  1970s  as  a  general- 
assignment  reporter 
before  moving  to  the 
rewrite  desk.  Described 
by  ex-Post  reporter 
Cynthia  Fagen  as  a 
“gentleman  journalist” 
who  “always  got  the  sto¬ 
ry,”  Teiber  later  served 
as  deputy  bureau  chief 
in  Washington.  After 
leaving  the  Post  in  1990, 
he  worked  for  Fox 
News,  then  joined  CNN. 


R.  Loudon  Kelly 

94,  Died  May  26 
23-YEAR  VETERAN  OF  THE 
ASSOCIATED  PRESS 

Kelly  worked  for 
the  Denver  Rocky 
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They  ran  off  with  it  agalnl 
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•  Now  in  more  than  900  newspapers  -  a  runaway  success  in  less  than  three  year  A 

•  Live-action  feature  film  in  development  at  Universal  Studios! 

•  By  award-winning  cartoonist- writer  Jeny'^  Scott  and 

Pulitzer  Prize  winner  Jim  Borgman  -  an  unbeatable  creative  team! 
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EDITORIALS 


Luxembourg  police  posing  as  a  TV  news  crew  freed  hostages  — 
but  made  the  world  more  dangerous  for  journalists 


For 30  HOURS, nothing  police 
did  could  convince  Neji  Bejaoui, 
a  39-year-old  man  with  a  long 
history  of  mental  illness,  to  drop 
his  gun  and  grenades  and  free  the  25  chil¬ 
dren  and  three  teachers  he  was  holding 
hostage  at  a  Luxembourg  nursery  school. 
Then  the  police  offered  to  let  Bejaoui  tell 
his  incoherent  stoiy  to  the  whole  world. 
They  would  get  a  journalist  and  a  camera 
crew  from  Radio  Television  Luxembourg. 
Everyone  would  hear  why  he  blamed  this 
day-care  center  for  Bejaoui  losing  custody 
of  his  two  children.  Come 
on  out.  Talk  to  journalists. 

Youll  be  safe. 

And  when  Bejaoui  did 
emerge  for  the  interview, 
clutching  a  toddler  in  one 
hand  and  a  grenade  in  an¬ 
other,  the  “journalists” 
pulled  guns  —  one  of  them 
reportedly  hidden  in  the 
news  camera  —  and  shot 
him  twice  in  the  head.  Police  had  bor¬ 
rowed  equipment  from  a  real  TV  news 
crew.  Luxembourg  officials  were  delight¬ 
ed  by  the  success  of  the  ruse.  And  success 
was  all  that  mattered,  the  officials  said.  If 
it  took  police  impersonating  reporters  to 
get  an  open  shot  at  the  hostage-taker, 
then  the  tactic  was  perfectly  justifiable. 

We  shed  no  tears  for  the  fate  of  Be¬ 
jaoui,  who  survived  his  injuries.  But  in  the 
last  weeks  we’ve  been  shedding  a  lot  of 
tears  for  other  people  —  journalists  who 
were  killed  because  they  were  the  real 
thing,  not  an  impersonation.  Journalists 
such  as  Associated  Press  cameraman 
Miguel  Gil  Moreno  de  Mora  and  Reuters 
correspondent  Kurt  Schork,  who  were 
killed  while  riding  with  government 


i  troops  as  they  covered  the  war  in  Sierra 
j  Leone.  And  El  Mundo  newspaper  colum- 
1  nist  Jose  Luis  Lopez  de  la  Calle,  shot  on 
j  his  doorstep  by  Basque  terrorists  in 
]  Spain.  And  Roberto  Martinez,  a  photog¬ 
rapher  with  the  Guatemala  City  newspa- 
!  per  Prensa  Libre,  who  was  shot  to  death 
I  by  a  private  security  guard  while  covering 
I  riots  in  the  capital  city.  The  rent-a-cop 
j  later  defended  himself  to  police  by  saying 
I  that  while  it  was  true  he  repeatedly  fired 
his  shotgun  at  a  group  of  reporters  cover¬ 
ing  the  disturbances,  he  was  not  targeting 
any  specific  journalist. 

Journalists  already  are 
targets  of  governments 
and  guerrillas,  narco-traf¬ 
fickers  and  nihilists  — 
and  27  times  so  far  this 
year  those  targets  have 
been  struck  fatally.  Un¬ 
like  a  police  hostage  team, 
journalists  walk  into  dan¬ 
ger  without  bullets  or 
badges.  While  it  was  an  old  reporter’s 
I  trick  of  a  long-gone  era,  impersonating  a 
I  police  officer  these  days  is  the  quickest 
i  way  to  lose  your  job  in  journalism. 

The  only  armor  journalists  bring  to  the 
I  job  is  the  hard-won  reputation  that  they 
[  serve  the  truth  —  not  law  enforcement  or 
i  criminal  organizations. 

The  masquerade  of  the  Luxembourg 
police  —  and  the  apparently  eager  coop- 
I  eration  of  Radio  Television  Luxembourg 
]  —  painted  yet  another  bull’s-eye  on  jour- 
i  nalists  by  suggesting  that  reporters  might 
really  be  cops. 

I  The  next  Neji  Bejaoui  offered  an  in- 
I  terview  with  a  journalist  may  well  be 
tempted  to  shoot  first  —  and  answer 
questions  later. 


Unlike  a  police 
hostage  team, 
journalists  walk 
into  danger 
without  bullets 
or  badges. 
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LETTERS 


{continued  from  page  3}  need  to 

increase  minority  representation  on  our 
staff  and  in  our  coverage.  Otherwise,  it 
will  be  our  readers  who  are  leaving  the 
bleachers. 

KERRY  J.  COUGHLIN 

PUBLIC-RELATIONS  MANAGER 
The  Seattle  Times 


NEHIESOME  ISSUES 

IN  THE  ARTICLE  “WEB’S  PaCE  WORRIES 
Journalists”  [E&P  Online,  May  10] 
by  Lucia  Moses,  the  author  quotes 
j  Leslie  Stahl  of  “60  Minutes.”  Ms.  Stahl 

opines  that  her  concerns  regarding  the 
Internet  center  on  the  “dumbing  down  of 
news  coverage  amid  increasing  competi¬ 
tion  and  consolidation  of  ownership.” 

Ms.  Stahl  goes  on  to  say  that  gutsy  re¬ 
porting  is  “  ...  just  fading  away  with  com¬ 
petition  and  deregulation.” 

So,  as  a  news  consumer,  here’s  my 
take:  Ms.  Stahl  just  doesn’t  want  any 
competition.  She  would  much  rather 
have  the  nice,  predictable,  unchallenged 
publishing  environment  where  the  major 
networks,  newspapers,  and  periodicals 
define  news. 

Well,  those  times  are  gone. 

Ms.  Stahl’s  point  of  view  is  not 
what  puzzles  me.  That  is  eminently 
predictable,  since  her  comly,  self-con¬ 
gratulatory  world  is  crumbling.  What 
puzzles  me  is  that  she  would  so  readily, 
if  obliquely,  admit  it.  Though  I  don’t 
share  Ms.  Stahl’s  concern  for  the  future 
of  news  reporting,  I  must  salute  her  can¬ 
dor.  However,  I  cannot  help  but  suspect 
such  candor  is  quite  accidental. 

Nevertheless,  I  must  commend  Lucia 
Moses,  the  author,  for  her  unbiased 
reporting. 

AL  KLEIN 

Drexel  Hill,  Pa. 

JUST  THE  FACTS,  MA'AM 

1  FOUND  THIS  MEDIA-GLORIFICATION 

article  to  have  hit  the  bull’s-eye 
with  two  excellent  quotes  [“Web’s 
Pace  Worries  Journalists,”  E&P  Online]. 
The  first  from  Steven  Brill  —  “I  think 
we  suffer  from  the  kind  of  arrogance 
any  group  suffers  from  when  their 
power  goes  unchecked”  —  and  then 
later  from  Lesley  Stahl  —  “We  went 
with  our  gut,  we  went  with  what  people 
needed  to  know.” 


Brill  recognizes  the  arrogance  dis¬ 
played  by  the  media,  and  Stahl  demon¬ 
strates  it  by  saying  that  she  personally 
knows  what  I  need  to  know.  What  audac¬ 
ity  on  her  part  to  try  and  determine  what 
I  need  and  don’t  need  to  know.  Why  she 
and  her  friends  in  the  media  cannot  just 
present  the  facts  to  me  and  let  me  make  a 
judgment  from  the  facts  without  their 
analysis  or  interpretation,  I  do  not  know. 

I  appreciate  the  Web  for  enabling  me 
as  a  consumer  of  news  to  get  the  facts  I 
want  from  a  variety  of  sources  that  allow 
me  to  form  my  own  individual  opinions 
and  judgments  without  a  liberal  or  con¬ 
servative  bias.  The  Web  also  allows  me  to 
find  thought-provoking  analyses  from  a 
variety  of  viewpoints  that  is  not  written 
for  the  lowest  common  denominator  in 
society,  like  many  of  our  daily  newspa¬ 
pers  and  weekly  magazines. 

JAMES  BEALL 

Macon,  Ga. 

CUTTIN60NTHEBIAC 

Enjoyed  your  article  [“Web’s 
Pace  Worries  Journalists,”  E&P 
Online]. 

The  media  deserves  what  it  is  getting. 
The  Internet  is  giving  the  news,  and 
you  know  where  it  is  coming  from:  both 
liberal  and  conservative,  they  identify 
themselves. 

The  newspapers,  radio,  TV  —  the  so- 
called  “reporters”  —  are  not  identifying 
their  bias,  which  is  extremely  liberal.  The 
conservative  media  pretty  much  identi¬ 
fies  itself  as  such,  and  is,  therefore,  la¬ 
beled  as  right  wing,  etc.,  also  as 
“right-wing  conspirators.” 

I  do  not  care  who  is  who  —  but  say 
who  you  are,  say  who  you  voted  for, 
indicate  the  source  of  prejudice  in  the 
reporting. 

I  used  to  sit  in  front  of  the  TV  and  just 
be  amazed  at  the  bias  in  the  major  news 
shows,  especially  the  Tom,  Dan,  and  Pe¬ 
ter  fiascos.  Today,  I  refuse  to  watch. 

C.W.  HALL 
Somerset,  N.J. 

PA6INeH.L.  MENCKEN 

DON’T  KNOW  WHY  THIS  ARTICLE 

[“Web’s  Pace  Worries  Journalists,” 
E&P  Online]  struck  me  so,  but  I,  as  a 
70-year-old  citizen,  thought  it  worth¬ 
while  to  add  a  few  comments  of  my  own. 
First,  Lesley  Stahl’s  “sense  of  doom”  is 


merely  whining.  It’s  tough  that  she  would 
have  to  gather  news,  write  it,  and  edit  it 
all  by  herself.  That’s  what  reporters  have 
always  done  in  the  past,  it  seems  to  me. 

The  real  reason  that  many  of  us  have 
left  the  mainstream  media  is  that  we 
simply  don’t  trust  you  anymore,  and, 
in  addition,  we  don’t  like  you  very  much. 
It  does  not  escape  us  that  your  industry 
is  more  and  more  owned  by  large  com¬ 
panies,  with  the  news  often  controlled 
and  monitored  by  one  or  two  large 
stockholders. 

In  addition,  you  are  too  cozy  with  gov¬ 
ernment.  Oh,  for  the  days  of  H.L.  Menck¬ 
en,  when  government  was  the  enemy,  not 
something  that  reporters  feared  because 
they  might  lose  access. 

P.  JOHN  HAGAN 

Hop  Bottom,  Pa. 

LOnNCELES:  UNRIVALED 

The  Daily  News  of  Los  Angeles 
is  not  now,  nor  has  it  ever  been, 
a  tabloid  (“LAT”:  Option  to  buy 
rival,”  E^P,  May  22,  p.  6).  On  Mondays, 
the  paper’s  sports  and  business  sections 
appear  in  tabloid  format,  but  each  runs 
the  other  six  days  of  the  week  as  a 
broadsheet  section.  “LA  Life,”  an 
entertainment  and  lifestyle  section, 
is  tabloid  every  day.  Main  news,  classi¬ 
fied,  food,  and  Sunday  advance  sections, 
as  in  most  newspapers,  are  published 
in  both  formats. 

Calling  the  Los  Angeles  Daily  News  the 
Times’  “rival”  implies  that  it  is  a  metro¬ 
politan  newspaper,  when,  in  fact,  it  is  a 
suburban  daily,  focusing  on  the  San 
Fernando,  Santa  Clarita,  and  Antelope 
Valleys  in  Los  Angeles  County  and  the 
Conejo  and  Simi  Valleys  in  Ventura 
County.  It  is  thus  a  rival  to  the  Times’ 

San  Fernando  Valley  and  Ventura  Coun¬ 
ty  editions. 

THOMAS  D.  BRATTER 

Los  Angeles,  Calif. 

APPEARANCES  CDUNT 

I  LOVE  YOUR  NEW  REDESIGN  —  IT’S  MY 

favorite  in  nearly  20  years  of  reading 
E^P.  And  it  makes  the  work  of  your 
excellent  writers  like  Mark  Fitzgerald 
look  even  better  than  before. 

DOUG  WERTHEIMER 
EDITOR 
Chicago  Jewish  Star 
Skokie,  Ill. 


18  EDITOR& PUBLISHER  JUNE  12,  2000 


www.editorandpublisher.com 


It  would  be  amusing  if  it 

^  * 

weren't  true. 

So  how  can  companies 
improve  their  chances  of 
securing  lower-cost  funds 
from  lenders? 

"Locking-in"  the  price  of 
pulp  and  paper  is  one  way.  , 

As  the  largest  provider  of 
risk  management  services  to 
the  pulp,  paper  and  packaging 
industry,  Enron  can  offer  you 
strategic  ways  to  protect 
revenue  and  profits  from  the 
high  risk  of  fluctuating  prices, 
enabling  you  to  develop 
expansion  plans  based  on 
lower  risk. 

Just  the  odds  lenders  like 
to  hear.  ^  "" 

To  see  the  possibilities  pulp 
and  paper  risk  rtianagement 
can  offer  your  company,  call 
the  people  whoinvented  it. 
Enron,  1  888  ENRON  41,  or  visit 
www.paper.enron.com 


Endless  possibilities. ' 


Congratulations 


to  the  winners  of  this  year’s  AAN 
Alternative  Journalism  Editorial  Awards 
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FW  Weekly 

Feature  Story 
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Washington  City  Paper 

Circulation  Below  54,000 

“Just  Like  It”  by  Anne  Constable, 

Santa  Fe  Reporter 
Special  Citation,  International  Reporting 
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by  Mark  Schoofs,  The  Village  Voice 

Illustration 

Circulation  Above  54,000 
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Jonathan  Rosenbaum, 

Chicago  Reader 
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Godfrey  Cheshire.  Independent  Weekly 
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Investigative  Reporting 

Circulation  Above  54,000 

“Above  the  Law”  by  Willy  Stern, 

Nashville  Scene 
Circulation  Below  54,000 

“Whitehouse  Scandal”  by  Anne  Schindler, 
Folio  Weekly 


Circulation  Above  54,000  (Tie) 

“Poetry  and  Los  Angeles  at  the  Millennium” 
by  Brendan  Bernhard,  LA  Weekly 
“Give  Us  the  Money”  by  Chris  Thompson. 
East  Bay  Express 
Circulaiion  Below  54,000 

“Can  Sandra  Survive  San  Antonio?  Can  San 
Anto  Survive  Her?”  by  Debbie  Nathan, 

San  Antonio  Current 

Column 

Circulation  Above  54,000 

Margaret  Downing,  Houston  Press 

Circulation  Below  54,000 

Melinda  Ruley.  Independent  Weekly 

Column-Political  Commentary 

Circulation  Above  54,000 

Ben  Joravsky,  Chicago  Reader 
Circulaiion  Below  54,000 
John  Hazlehurst. 

Colorado  Springs  Independent 


Media  Reporting 


Circulation  Above  54,000 

“Bad  News”  by  Steven  Mikulan,  LA  Weekl) 


Circulation  Below  54,000 

“Below  the  Fold”  by  Joe  Tarr,  Metro  Pulse 


Music  Criticism 

Circulation  Above  54,000 

Randall  Roberts,  Riverfront  Times 

Circulation  Below  54,000 

Russ  Tarby,  Syracuse  New  Times 

News  Story 

Circulation  Above  54,000 

“West-Side  Story”  by  Molly  Rath  and 
Brennen  Jensen,  Baltimore  City  Paper 
Circulation  Below  54,000 
“Twice  the  Pain”  by  Mara  Leveritt, 
Arkansas  Times 


Photo  Journalism 


Sponsored  by  the  Association  of  Alternative  Newsweefelies, 
1660  L  Street  NW,  Suite  316,  Washington,  D.C.  20036 
Phone:  (202)  822-1955.  http://www.aan  org 


Circulation  Above  54,000 

“Poison  Petals”  by  Laurence  Acland, 

NOW  Magazine 

Circulation  Below  54,000 

“Breadth  of  Life”  by  George  Sakkestad, 

Metro  Santa  Cruz 
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erate  the  shift  key.  (Archy  was  drawn  by 
“Krazy’  Kat”  artist  George  Herriman). 

Bemie  found  his  calling  in  similar  fash¬ 
ion.  “I  crawled  onto  a  typewriter  keyboard,” 
bemie  said  in  an  exclusive  e-mail  interview 
with  E^P.  “I  jumped  from  key  to  key,  not 
knowing  that  my  empty  screen  was  actually 
an  e-mail  form  addressed  to  the  editor  of 
examiner  dot  com.” 

With  a  knack  for  aphorisms  such  as 
“computers  put  the  me  in  media,”  bemie’s 
e-mail  message  caught  the  attention  of 
eXaminer.com  Editor  Tim  Porter. 

The  way  bemie  tells  it.  Porter  was  initial¬ 
ly  skeptical,  revealing  that  “his  first  reaction 
to  my  self-declaration  of  my  desire  to  ex- 
press  my  cockroach 
soul  was  a  note  saying 
something  like,  You 
chain  ques- 
tion  mark,’  to  which  I 
^  answered,  TTo  sir.”* 

Porter,  reached  on 

' "  jfljHBHBIH  vacation  in  Mexico, 

claims  credit  for  being 
a  co-instigator.  “The 
column  grew  out 
of  a  conversa- 
tion  with  bemie 

I-  ■: 1* .'If  —  whom  I’ve 
known  for 
many  years 
—  at  a 

-  newspaper 

convention  of 
f  some  kind,” 

Porter  said  in 
^  an  e-mail 


Aphorism-crazed  cockroach 
brings  shades  of  yesteryear 
to  knack  of  the  wisecrack 

“An  idea  isn’t  responsible  for  the  people 
who  believe  in  it.” 

—  archy,  New  York  Sun,  circa  1920 


Better  living  through  chemistry;  Ron  Dupont's 
formula  for  success  at  St.  Pete  Times  Online 


“Bias  is  human,  but  so  is  insight.” 

—  bemie,  eXaminer.com,  2000 


A  CONTINENT  AND  NEARLY  A 

century  apart,  the  long-de- 
ftmct  New  York  Sun  and  the 
online  edition  of  the  still¬ 
breathing  San  Francis- 
CO  Examiner  have  one 
thing  in  common;  a 
hug  in  the  sy'stem. 

Not  just  any  bugs,  ^^E^SSSSs 

but  cockroaches. 

the  man  of  letters  Don 
Marquis  created 
“archy,”  a  free-verse 
spouting,  philosopher- 
columnist.  Archy  gen¬ 
tly  but  archly  mocked 
the  foibles  of  his  time 
and  place  in  conversa¬ 
tions  with  an  equally 
imaginary  sidekick,  a 
cat  named  mehitabel, 
who  was  supposedly 
descended  from 
Cleopatra. 

The  house  insect  at 
the  eXaminer.com  is 
“bemie,”  who  is  billed 
on  his  column  page  (http:// 
www.eXaminer.com/ 
bemie)  as  “the  world’s  first 
cockroach  in  cyberspace.” 

Marquis’  archy  was 
said  to  write  his  columns  M 
by  crawling  over  the 
typewriter  keys.  That’s  JB 
why  the  column  was  mm 
in  lower  case:  a  /  8 
cockroach  can’t  op- 
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HAPUYINGE-POUTICS  Presidential 
1 1  Ocandidates  George  W.  Bush  and  Al 
Gore  spread  the  word  (and  the  picture, 
and  the  audio,  and  the  video)  on  the  Net 


lUWESnO  DEVELOPMENT  APBNews  .com 


fpoised  between  life  and  death 


ITH*T  PESKY  FLY  Classified  database  theft 
once  again  creates  a  buzz 


Tim  Porter  and 
“bernie,"  who 
recalls  “archy,” 
another 

cocky  ^ 
roach  who  W 
reigned  at  the 
New  York 
Sun 


jnC0MMUNITY-BUIL0ING5t.  Pete  Times’ 
lURon  Dupont  wants  to  give  people  a 
million  reasons  to  sign  on  every  day 


|0  i  WEB  STTE  REVIEW  Knight  Kidder’s 
IL^network  of  city  portals  aims  for 
national  brand  with  a  real  local  focus 


:  AQSTOP  THE  PRESSES!  Can  newspaper 
ILvWeb  sites  compete  with  radio 
stations  in  local  markets?  Stay  tuned 


I AODIGITU.  HOW-TO  It’s  a  super  natural 
IvLthing  —  eNature.com,  based  on  the 
Audubon  Society’s  Field  Guides 

EH  cover  illustratioo  by  Michelle  Chang 
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I  message.  “I  wanted  a  media  column,  and 
!  bemie  said  he  knew  just  the  thing.” 
i  Bemie’s  media  critiques  have  a  point  of 
view  strangely  humanistic  for  a  crawling 
creature.  “True  colors”  took  on  the  issue  of 
newsroom  diversity.  In  it,  he  wonders  why 
“the  human  brain/though  infinitely  com¬ 
plex/somehow  can  only  manage/to  equate 
diversity/with  skin  color.” 

In  another  column,  bemie  is  listening  to 
his  fnend  buzz  (a  bee,  naturally)  at  the  bar, 
declaring:  “why  do  they  call/them  head¬ 
lines/when  the  folks/who  write  them/fail  to 
use/  their  heads.”  Buzz  got  a  bee  in  his  bon¬ 
net  over  The  Washington  Post,  “which  had 
just  taken  an  ax/to  anglo  saxon/by  using 
the  words/fealty  and  comity/in  front  page 
headlines. ...  Indeed/said  i/headlines 
should/tell  and  sell/not  put  us  through/dic¬ 
tionary  hell.” 

Bemie  has  yet  to  reach  the  stature  of  San 
Francisco  legends  such  as  Carol  Doda,  Ron 
“Pigpen”  McKeman,  or  dungeness  crab. 
“Bemie,  like  good  scotch,  is  an  acquired 
taste  and  not  for  everyone,”  Porter  says. 


One  meaningful  vote  in  bemie’s  favor  came 
from  Jim  Ennes  Jr.,  keeper  of  the  Don 
Marquis  flame  at  his  Web  site  (http://www 
.halcyon.com/jim). 

“I  hadn’t  seen  it,  but  I  seen  it  now,”  Ennes 
e-mailed  from  his  home  in  Seattle,  when 
alerted  to  bemie’s  column.  “Great  stuff.” 

Bemie’s  identity,  of  course,  is  a  well-kept 
secret,  “kept  under  encrypted  code  for  na¬ 
tional-security  reasons,”  Porter  says. 

“I  asked  bemie  about  his  identity,  and  he 
wouldn’t  budge,”  says  Tom  Mangan,  pro¬ 
prietor  of  the  media  Web  site  sevenques- 
tions.com.  “I  don’t  blame  him,  really.  It’d  be 
like  Kiss  without  the  makeup.” 

And  though  many  in  San  Francisco 
newspapering  are  wary  about  the  pending 
JOA  split  of  the  Examiner  and  Chronicle, 
one  observer  figures  bemie’s  genus,  if  not 
his  genius,  indicates  he  will  persist.  “Being  a 
cockroach,  I  imagine  hell  survive,”  says 
Dan  Fost,  media  writer  for  the  rival  San 
Francisco  Chronicle. 

Unless,  of  course,  he  gets  stepped  on. 

->  WAYNE  ROBIMS 


An  APB  for  new  investors 


Nasdaq  losses  slammed 
award-winning  Web  site: 

Still,  ‘It’s  not  dead  yet’ 

Editor  Hoag  Levins  was  one  of 
several  APBNews.com  represen¬ 
tatives  attending  the  Investigative 
Reporters  and  Editors  awards  at  New 
York’s  Waldorf-Astoria  Hotel  June  3.  The 
crime-and-justice 
Web  site,  which 
had  been  turning 
the  online  journal¬ 
istic  world  on  its 
ear  for  18  months, 
was  receiving  yet 
another  award  for 
its  “pioneering 
work”  in  the  field 
of  online  news  and 
public  information. 

Two  days  later, 
however.  Levins  found  himself  among  the 
140  APBNews.com  staff  members  who 
lost  their  jobs  when  company  officials  an¬ 
nounced  the  Internet  news  site  had  mn 
out  of  money  and  would  be  unable  to 
keep  paying  salaries.  Although  staffers 
were  invited  to  continue  working  as  vol¬ 
unteers  until  future  financing  could  be 
i  arranged,  no  paychecks  would  go  out,  and 


prospects  for  the  future  of  the  site  had 
dimmed. 

“It  perfectly  crystallized  the  reality  of 
the  Internet,”  Levins  says  of  the  two  op¬ 
posite  events.  “It  was  a  shocking  experi¬ 
ence  to  have  that  bitter  and  sweet 
together  in  one  weekend.” 

Levins’  reaction  was  mirrored  by  many 
in  and  out  of  the  online  newsroom  follow¬ 
ing  the  June  5  announcement  by  APB- 
News.com 
Chairman  and 
CEO  Marshall 
Davidson  that  the 
company  had  hit  a 
roadblock  in  its 
search  for  contin¬ 
ued  investment. 
While  observers 
believed  APB- 
News.com  had 
broken  new 
ground  in  the 
Internet  news  world  with  its  efforts  to 
obtain  confidential  public  records  and 
direct  a  closer  eye  on  judicial  coverage, 
many  say  the  reality  of  investor  uncertain¬ 
ty  following  a  serious  Nasdaq  market 
crash  among  Net  stocks  in  April  contin¬ 
ued  to  have  an  effect. 

“It  was  hard  to  get  investors,”  says  Joe 
Krakoviak,  an  APBNews.com  spokesman. 
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NEXPO:  A  HAPPENING. 
REAUY  AND  VIRTUALLY  I 

I 

NEXPO  ISN’T  JUST  REALLY  HAPPEN- 
ing  in  San  Francisco  next  week:  It's 
virtually  happening.  The  Newspaper  Asso¬ 
ciation  of  America  has  teamed  up  with  TS- 
Central  Inc.  (http://www.tscentral.com)  of 
Wellesley,  Mass,  to  put  its  annual  tech 
expo  and  conference  online. 

The  “virtual  trade  show”  —  whose  real- 
world  counterpart  will  be  held  at  the 
Moscone  Center  in  San  Francisco  June  17-  | 

20  —  will  allow  visitors  to  view  the  exhibi¬ 
tion  floor  plan  over  the  Web  (http;//www 
.nexpo.eom/nexpo2000/index.html)  and 
find  exhibitors  by  name,  booth  number,  or 
keyword.  Using  TSCentral’s  software  and 
servers,  exhibitors  have  virtual  booths,  in 
which  they  can  post  company  information,  { 
product  descriptions,  and  links  to  their  ; 

own  Web  sites. 

DODGE  INTO  THE  WER 
AND  OUT  OF ‘MONEY’ 

Geoffrey  a.  dodge,  publisher  of 

“Money”  magazine,  is  resigning  his 
sinecure  at  Time  Inc.  to  become  president 
and  CEO  of  mediaspacebank.com  (MSB), 
a  print  media  planning  and  buying  service. 

This  year,  the  company  has  generated 
more  than  $12  million,  almost  all  of  it  in 
run-of-paper  ads,  in  revenue  from  its  base 
of  250-300  newspaper  clients.  They  in-  j 

elude  “USA  Today,”  “The  Washington 
Post,"  “The  Wall  Street  Journal,”  and  “The 
New  York  Times.”  (The  “Times”  is  MSB's 
top-dollar  client,  with  more  than 
$500,000  of  billing,  according  to  John 
Speck,  a  spokesman  for  mediaspace- 
bank.com). 

Dodge,  in  a  statement,  says  he  believes 
that  MSB  “pulls  together  all  the  disaggre¬ 
gated  elements  that  make  media  planning 
and  buying  so  inefficient.  These  online 
tools  will  revolutionize  the  way  media  is 
bought  and  sold.” 

Although  the  company  expects  to  soon  I 
expand  its  reach  into  print  magazines  and 
online  media,  its  roots  are  in  the  newspa¬ 
per  industry:  It  was  started  as  newspaper- 
spacebank  by  Peter  Anderson,  a  former 
top  sales  executive  at  Gannett  West¬ 
chester  papers. 
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Today  s  news  is  on  the  Web. 

Reach  all  6,000  dotcom  news  sites. 

Nev^tream.com 

Your  online  multimedia  PR  strategy 
888-387-5903 

A  Venture  of  Business  Wire  and  Medialink 


“There  was  a  seismic  shift  when  the  mar-  says  potential  investors  backed  off. 
ket  changed  the  way  it  valued  Internet  “We  are  waiting  to  see  if  the  investors 

companies  in  general,  and  content  we  are  talking  to  would  be  interested,”  he 


providers  in  particular.” 

Krakoviak  says  the 
Web  site,  launched  in 


“We  are  waiting  to  see 
if  the  investors  we  are 


says.  Newsroom  em¬ 
ployees,  meanwhile, 
continued  to  show 


November  1998,  re¬ 
ceived  an  initial  invest¬ 
ment  of  $3.5  million  in 
mid-1998,  followed  by 
an  additional  $20  mil¬ 
lion  in  1999.  Earlier 


talking  to  would  be 
interested/’ 

—  JOE  KRAKOVIAK 

APBNEWS.COM  SPOKESMAN 


up  for  work  last 
week,  with  about 
75%  of  the  staff 
staying  on  the  job 
as  volunteers, 
Krakoviak  says. 


this  year,  another  $3.6  million  had  been  j  Many  say  they  believed  the  Web  site 


obtained  by  co-founders  Davidson,  Mark  would  be  able  to  continue  with  some  fu-  | 
Sauter,  and  Matthew  Cohen.  But,  when  ture  investors  or  a  possible  takeover  by  a  ! 

the  recent  stock  drop  occurred,  Krakoviak  large  media  company.  ! 


--  J 


“I’m  not  sure  it’s  over,”  says  Sydney  H. 
Schanberg,  the  Pulitzer  Prize-winning 
writer  who  joined  APBNews.com  last  year 
and  still  heads  the  investigative  unit.  “The 
financial  situation  is  hardly  a  good  one, 
but  it  is  not  dead  yet.” 

Sources  close  to  the  Web  site  say  nego¬ 
tiations  had  been  ongoing  with  several 
companies,  including  Rupert  Murdoch’s 
News  Corporation,  but  nothing  had  been 
brought  to  fruition  yet. 

Since  its  launch,  APBNews.com  has 
gained  a  widening  reputation  for  its  ef¬ 
forts  to  dig  up  government  records  and 
sue  for  access  to  public  agencies. 

-JOESTRUPP 
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A  step  forward:  Print  execs 
take  walk  on  the  cyberside 

An  Albany  ‘exchange  program’  put  newspaper  editors  on  |  found  the  exchange  experience  so  reward- 

,i  I*.  I  I  i-i  I  •.  I  .1  I  •  I  J  i  I  ing  that  they  moved  to  the  dot-com  staff. 

the  Web  -  and  some  liked  it  so  much,  they  decided  to  stay  i  -i*  a  great  opportunity  for  people  who  are 


To  SOME  NEWS  EXECUTIVES,  WHAT 
happens  on  their  dot-com  sites 
may  be  as  arcane  and  irrelevant 
as  local  elections  in  Madagascar. 
But  the  Albany,  N.Y.,  Times  Union  is  foster¬ 
ing  the  integration  of  its  paper  and  online 
editions  by  inviting  news  executives  from 
the  print  side  to  take  a  walk  —  for  up  to  a 
week  —  on  the  cyberside. 

“We  call  it  an  exchange  program,”  says 
Patti  Hart,  editor  of  timesunion.com.  “For 
managers  in  the  newsroom,  it’s  a  chance  to 
see  how  the  Web  end  of  our  publishing  op¬ 
eration  functions  and  how  it  ties  in  with 
what  they  do.” 

For  starters,  timesunion.com  has  a  closer 
working  relationship  with  the  print  side 
than  at  many  papers.  “We  work  veiy  closely 
with  the  copy  desk,”  Hart  explains.  “Both  of 
our  executive  news  editors  from  the  desk, 
Monica  Bartoszek  and  Jim  White,  have 
spent  an  entire  week.” 

The  news  executives  get  a  hands-on  tu¬ 
toring  in  how  the  Web  works  and  how  to 
make  it  work  for  the  paper.  “We  teach  them 
how  to  do  HTML  [hypertext  markup  lan¬ 
guage],  and  they  make  their  own  simple 
Web  site,”  says  Hart.  Some  of  it  is  silly  stuff": 
When  City  Editor  and  Assistant  Managing 
Editor  Jim  Michaels  did  his  “exchange”  at 


timesunion.com.  Hart  reports, 
they  pulled  all  the  old  pictures  l| «  II 
of  him  they  could  find  from  the  Ij If 

library,  his  ID  card,  a  photo  of  ^ 

him  doing  an  interview  —  just  for  the  fun  of 


MB 


it.  But  the  news-side  people  also  do  more  1  computer-sawy  and  interested  in  the  Web 
vital  computer  chores,  such  as  putting  to-  |  to  find  out  what  we  do,”  Hart  says. 

I  gether  the  home  page  for  an  update  or  for  Next  to  cross  over  from  the  newsroom: 

j  the  next  morning’s  publication.  the  paper’s  top  editor,  Jeff  Cohen.  Says 

j  Sports  Editor  David  Washburn  and  Hart,  ‘We’re  going  to  teach  him  HTML  so 

Graphics  Designer  Sharon  Okada  were  two  he  can  make  his  own  Web  page  and  put  his 

i  of  the  Times  Union's  print-siders  who  garden  on  the  Net.”  —  WAYNE  ROBINS 


Pink  slip  for  careers.wsj.com 


I  ‘WSJ’:  Careerjoumal.com 
I  appealing  to  hire  power 

The  Wall  Street  Journal  de- 
cided  its  online  jobs  page 
could  be  a  better  fit  if  it 
had  a  better  name. 

It  has  dropped  careers.wsj.com  as  its 
job  page  and  replaced  it  with  careerjour- 
1  nal.com.  To  make  for  better  synergy  be- 
!  tween  the  print  and  online  pages,  the 
section  title  “Your  Career  Matters,”  which 
1  appears  Tuesdays,  has  been  dropped  in 


favor  of  “Career  Journal.”  The  old  URL 
was  a  “toughie”  that  consumers  didn’t 
readily  remember,  said  the  site’s  editor  in 
chief  and  general  manager,  Tony  Lee. 

The  careeijournal.com  site  has  also 
formed  an  alliance  with  CNBC.  Clicking 
on  the  CNBC  peacock  logo  at  careeijour- 
nal.com  will  take  you  to  Today’s  Job.  “See 
the  position  from  our  JobSeek  database 
as  featured  on  CNBC,”  the  text  says.  Last 
Wednesday’s  job  of  the  day  was  for  a  di¬ 
rector  of  business  development  at  Merrill 
Lynch:  “This  is  not  the  place  for  would-be 
short-order  cooks.”  “  WAYNE  ROBINS 
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Thomas  J.  Bliley,  R-Va.,  pending  in  the 
U.S.  House  of  Representatives.  Progress 
had  stalled  because  of  differences  be¬ 
tween  the  two  bills,  but  their  authors  are 
being  urged  to  reconcile  the  two,  support¬ 
ed  on  both  sides  by  powerful  lobbies. 

For  now,  classified  directors  seem  more 
concerned  with  protecting  their  $18.6  bil¬ 
lion  in  annual  classifieds  revenue  from 
online  rivals  than  with  safeguarding  their 
databases. 

Speaking  of  the  data-diving,  Charlotte 
Aaron,  classified  ad  manager  at  the  San 
Antonio  Express-News,  said,  “I  don’t  think 
in  this  day  and  time  it’s  going  to  be  some¬ 
thing  we  can  control.”  —  UKU  MOSES 


president  of  the  Newspaper  Association 
of  America’s  Classified  Federation. 

The  answer  may  lie  in  two  database 
protection  bills,  one  sponsored  by  Rep. 
Howard  Coble,  R-N.C.,  the  other  by  Rep. 


Advertising  directors  at 
NAA  annual  conference  to 
assay  classified  copycats 


WHEN  CLASSIFIED  AD  Di¬ 
rectors  meet  for  their  an¬ 
nual  conference  in  San 
Francisco  this  week,  the 
issue  of  database  appropriation  will  hover 
like  a  pesky  fly  that  never  seems  to  go  away. 

Newspapers  have  battled  this  problem 
ever  since  scammers  learned  to  photocopy 
printed  ads  and  circulate  them  as  their 
own.  But  now  that  papers  are  putting 
their  classifieds  online,  it’s  never  been 
simpler  for  upstart  Web  sites  to  copy  and 


Your  newspaper’s  online  stats  &  expanded  sports  package 


“I  don’t  think  anyone’s 
personally  experiencing 
revenue  losses  because 
of  [data  appropriation].” 

—  VAL  KURAPKA 

Washington  Times 


MIND  FOR  THE  OAME . 

Eveiy  sport,  every 
game.  Scores,  stats  and 
summaries.  It’s  all  here 
at  SportsHuddle.com,  ^ 
the  new  expanded  online 
service  Just  for  newspapers. 


HEART 

At  the  heart  of 
SportsHuddle’s  service 
Is  our  proprietary 
software.  It  collects, 

publishes  aU  of  your 
local  high  school  stats 
for  ^  sports. 


paste  them  by  the  hundreds. 

When  a  Web  site  lifted  ads  from  the 
Atlanta  Journal-Constitution,  for  example, 
the  trouble  started  when  the  site  failed  to 
remove  them  and  people  continued  to  an¬ 
swer  obsolete  ads,  much  to  the  annoyance 
of  the  paper’s  advertisers,  said  C.  Dean 
Welch,  classified  advertising  director. 
“Here’s  someone  creating  a  problem  with 
our  clients  I  had  no  control  over,”  he  said, 
adding  that  a  warning  letter  from  the  pa¬ 
per’s  lawy  ers  appears  to  have  put  a  stop  to 
the  problem. 

There  hasn’t  been  much  of  an  uproar 
over  database  appropriation,  for  a  few 
possible  reasons.  It  may  be  that  no 
one’s  lost  significant  revenue  because 
of  it,  and  that  there’s  no  clear  legal 
remedy  in  sight. 

“This  is  more  of  a  nuisance,  and  I  don’t 
think  anyone’s  personally  experiencing 
revenue  losses  because  of  it,”  said  Val  Ku- 
rapka,  classified  advertising  manager  at 
The  Washington  Times  and  incoming 
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Ron  Dupont  with  SL  Pete  Times 
staffers,  on  the  the  roof  of  their  office 
buHding  at  sunrise  recenriy.  No  longer 
a  big  fish  in  a  little  pond,  can  he 
repeat  his  success  by  the  Bay? 
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Ron  Dupont  put  Port  Charlotte  on  the 
Web,  but  it’s  a  long  way  to  St.  Petersburg 


BY  JEFF  ZBAR 

ON  A  WARM  February  morning,  a  little  over  two 
years  ago,  400  Floridians,  mainly  senior  citizens, 
ambled  into  the  Port  Charlotte  Cultural  Center,  took 
their  seats,  and  peered  at  a  photographer’s  camera. 
In  their  hands,  held  high  like  some  proud  hunter’s  bounty, 
were  computer  mice  —  hundreds  of  them,  disconnected  from 


their  PCs  and  brought  in  for  a  kind  of  family 
portrait.  And  in  the  middle  of  it  all  was 
Ronald  Dupont  Jr.,  editor  of  the  Port  Char¬ 
lotte  Sun  Heralds  Sunline.com  site,  which  a 
week  later  would  win  a  leading  Web  news¬ 
paper  award  for  a  second  time. 

Never  mind  that  Port  Charlotte 
is  a  retirement  haven,  that  seniors 
are  the  grandparents  of  the  Inter¬ 
net’s  target  audience,  or  that  the 
Sun  Herald  itself  had  a  daily  cir¬ 
culation  of  35,000.  Fifteen  years  -i 

in  community  journalism  told  ^ 

Dupont  that  the  Internet  should 
be  an  electronic  town  newspaper. 

These  seniors  thrived  on  details  of 
bake  sales  and  precocious  grand- 
kids,  and  profiles  of  interesting 
people  down  the  street  —  to  the 
tune  of  an  astonishing  90%  of  the 
county’s  online  population  log- 
ging  on  at  the  site,  at  least  accord- 
ing  to  Dupont’s  statistics. 

“We  became  like  a  big  honkin’ 
weekly  newspaper  that’s  up  24 
hours  a  day,”  says  a  jubilant 
Dupont,  still  beaming  two  years 
after  the  photo  shoot  —  and 
more  than  a  year  after  he  left  ,  Y* 

Port  Charlotte  to  head  up  the  St. 

Petersburg  Times'  online  sites  in  • 
December  1998.  He  calls  himself 
“a  weekly  editor”  who  simply  ap- 
plied  what  he’d  learned  to  the  bSISe 

It’s  this  understanding  of  the 
relationship  between  a  newspa-  i 

per  Web  site  and  its  readers  that 


has  made  Dupont  successful,  says  Mindy 
McAdams,  the  Knight  Chair  professor  of 
journalism  technologies  at  the  University 
of  Florida  in  Gainesville 

.  While  she  hasn’t  met  Dupont, 


McAdams  says  the  breakthroughs  at  Port 
Charlotte  are  the  stuff  of  lore  in  the  indus- 
trj'.  Dupont’s  name  often  gets  mentioned 
in  online  newspaper  and  journalism  dis¬ 
cussion  and  chat  groups,  she  says.  After  all, 

I  he  turned  a  population  of  sen- 
I  iors  into  Web-sawy  surfers, 
McAdams  says, 
j  “When  people  talk  about 
'  Port  Charlotte,  what  they’re 
I  talking  about  is  what  Ron 
I  Dupont  did  there,”  she  says. 

I  “This  is  not  rocket  science, 
j  Ron  and  his  staff  thought 


about  their  real  audience.  i\nd 
their  audience  responded.” 

‘Community’  values 

At  a  time  when  newspapers 
are  still  trying  to  grasp  how  to 
post  useful  sites  that  attract 
their  local  market  —  and  stave 
off  competition  from  national 
“community”  sites  such  as 
America  Online  or  CitySearch 
—  Dupont,  at  age  33,  is  al¬ 
ready  a  veteran  at  building 
community  sites. 

He  almost  didn’t  find  his 
way  online.  Sure,  he  learned  as 
a  high-school  journalist  in  the 
early  1980s  how  to  modem  his 
copy  (with  a  300-baud  model) 
to  the  local  printer  —  very  rare 


As  editor  of  rural  High  Springs 
(Fla.)  Herald,  Dupont  frolicked 
in  a  field  near  his  office. 


www.tunline.com 
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Derek  Dunn-Rankin  |1 _ 

had  two  caveats:  The 
plan  would  cost  hundreds  of  thousands  of 
dollars,  and  “don’t  even  think  of  making 
an  ad  dollar  for  a  year,”  Dupont  wrote. 
“Let’s  give  people  a  million  different  rea¬ 
sons  to  sign  on  every'  day,  and  we  won’t 
even  put  on  the  newspaper  for  six 
months.”  Dupont  recalls  saying  at  the 
time,  “We’ll  find  a  way  to  make  money 
down  the  road.” 

Dunn-Rankin  looked  up,  pushed  the 
binder  back  across  the  table,  and  told 
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Dupont  to  get  started.  “Ron  is  hard-work¬ 
ing,  and  has  a  lot  of  energy  and  tremen¬ 
dous  vision  and  imagination,”  Dunn- 
Rankin  recalls.  “He  carries  that  energy 
and  excitement.” 

Back  in  1996,  Dupont  worked  closely 
with  the  Internet  team  to  devise  content 
relevant  to  the  local  market,  and  he  wrote 
a  newspaper  column  to  help  introduce 
the  local  market  to  this  emerging  media. 
Within  two  years,  the  site  was  averaging 


Business  Wire 


at  the  time.  But,  all  along,  he  never  want¬ 
ed  to  be  labeled  as  one  of  the  “Atex  com¬ 
puter  guys  behind  the  glass  wall,”  he  says. 
He’s  more  playful  than  that.  He  skydives, 
collects  “squished  coins,”  and  as  a  hobby 
covers  women’s  collegiate  gj'mnastics  for  a 
national  publication. 

His  own  Web  site  (http://www.ronald- 
dupont.com)  is  rife  with  amusing  stories, 
grade-school  and  high-school  photos,  an 
essay  about  why  he  wants  to  be  the  first 
journalist  in  space,  another  about  catch¬ 
ing  snakes  with  his  father,  and  even  a  self- 
deprecating  joke:  “What  do  you  call  a 
thousand  rabbits,  all  in  a  line,  taking  a 
step  back?  A  receding  hare  line.” 

Dupont’s  first  foray  on  the  Net  in  the 
mid-1990s  was  as  a  26-year-old  Charlotte 
city  editor  who  happened  to  write  a  20- 
page  business  plan  on  how  to  create  the 
perfect  Web  site  for  this  southwest  Flori¬ 
da  retirement  community. 

“Community”  became  the  operative 
word,  he  recalls.  “Portals,”  or  the  sites 
people  use  as  their  launching  pads  onto 
the  Web,  were  just  gaining  attention. 
Dupont  realized  that  to  be  a  force  in  the 
community,  everyone  and  eveiything  in 
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In  junior  college  (below), 
he  interviews  then-Gov. 
(now  U.S.  Sen.)  Bob 
Graham. 


As  high-school  senior,  Dupont 
accepts  scholarship  check  from 
baseball  great  Lou  Brock  (above). 


When  Dupont  left  The  Palm  Beach  Post,  where 
he  was  known  as  “Opie,"  he  got  a  farewell  party. 


tologists),  Dupont  knew  early  on  that  he 
wanted  to  be  a  journalist.  And  from  early 
on,  he’s  worked  that  space  where 
newsprint  and  the  Internet  converge  — 
even  if  awkwardly. 

Robert  Rivas  remembers  Dupont’s 
journalistic  focus  from  almost  two 
decades  ago.  As  Dupont’s  editor  at  The 
Palm  Beach  Post  when  he  was  in  high 
school  and  then  at  Palm  Beach  Commu¬ 
nity  College,  Rivas  recalls  Dupont  as 
sometimes  melodramatic  in  his  wTiting 
and  always  strong  in  his  opinions. 

They  shared  that  uneasy  bond  of  mentor 
and  student.  One  time  Dupont  wrote  of  a 
man’s  rags-to-riches  tale  in  such  sappy  lan¬ 
guage  that  Rivas  stood  in  the  newsroom, 
got  the  floor’s  attention,  and  proceeded  to 
read  aloud  Dupont’s  story  —  faux  tears 
flowing  as  he  read.  Hardly  embarrassed, 
the  young  scribe  —  who  to  this  day  admits 
to  a  brimming  ego  and  playful  vanity  — 
beamed  for  a  day. 

“Lots  of  high-school  kids  are  [H 

smart  and  talented,  and  yet  they 
have  no  direction,”  says  Rivas,  now 
a  First  Amendment  attorney  in  Tal- 
lahassee,  Fla.  “To  me,  the  singular!- 
ty  of  Ron’s  purpose  was  the  one 
thing  that  separated  him  from  the 
other  exceptional  kids.  Anyone  who 
focuses  on  a  goal  at  such  a  young 
age  is  bound  to  attain  it.” 

As  a  journalism  student  at  the  H 
University  of  Florida,  Dupont  found  H 
that  while  the  school  taught  metro  H 
journalism,  it  had  no  similar  course  H 
for  community-style  coverage,  and 
that’s  where  Dupont’s  focus  seemed  H 
to  be.  When  he  wasn’t  named  editor  H 


of  the  independent  student  daily  The  Alli¬ 
gator  in  1989,  Ed  Barber,  general  manag¬ 
er  of  the  paper,  made  Dupont  editor  of 
the  High  Springs  Herald,  his  publication 
covering  the  community  some  25  miles 
northwest  of  the  college  town. 

At  the  Herald,  Dupont  merged  the 
news  coverage  of  daily  journalism  with 
the  community  coverage  of  the  weekly. 
Barber  says.  “A  lot  of  community  journal¬ 
ism  is  where  rubber  meets  the  road,”  he 
says.  “It’s  a  unique  opportunity  and  chal¬ 
lenge  for  a  newspaper.” 

By  1994,  Dupont  was  on  the  move 
again  —  this  time  to  the  southwest.  Port 
Charlotte.  But  not  before  the  up-and- 
coming  editor  had  left  his  mark  on  Bar¬ 
ber.  Admittedly  headstrong  and  out¬ 
spoken,  Dupont  doesn’t  mince  words 
when  lobbying  for  a  position  —  whether 
it’s  a  story  idea  or  Web  site  positioning. 

Barber  calls  him  a  “forceful  presence  in 


about  1  million  page  view's  a  month.  Soon 
it  had  won  two  E^P  “Eppy”  online  news¬ 
paper  awards  in  the  under-100,000  cate¬ 
gory.  Later,  it  won  a  Digital  Edge  award 
from  the  Newspaper  Association  of 
America. 

A  passion  for  the  Web 

Sunline.com  started  with  the  right 
content  for  a  “massive  community  con¬ 
tent”  site:  articles,  advertising,  and  com¬ 
munity  listings.  But  Dupont  realized 
seniors  were  not  on  New  Media’s  bleed¬ 
ing  edge  and  likely  were  intimidated  by 
the  Internet.  So  the  Sun  Herald  decided 
to  teach  free  Internet  classes,  with 
Dupont  as  the  instructor. 

They  staged  the  event  in  a  community 
center  for  200  people;  500  showed  up. 
They  moved  the  classes  to  a  community 
theater,  where  Dupont  projected  comput¬ 
er  images  on  a  theater  screen  so  people 
could  see  them.  Demand  w'as  so  strong, 
classes  went  from  monthly  to  thrice- 
monthly.  In  1997  and  1998, 40,000  people 
in  all  showed  up.  “Only  100,000  people 
live  in  Charlotte  County,”  Dupont  notes. 

To  hone  their  skills,  Dupont  implored 
his  students  to  WTite  angiy  letters  to  the 
paper’s  publisher.  They  did.  He  begged 
his  “groupies”  to  bring  fresh-baked  cook¬ 
ies  to  the  class  and  newsroom.  They  did. 
When  he  asked  them  to  come  in  for  the 
group  “mouse”  picture,  he  figured  50 
would  show;  eightfold  attended,  most 
with  clicker  in  hand. 

“Their  loyalty  almost  brought  tears  to 
my  eyes,”  he  recalls.  “It  brought  the  com¬ 
munity  so  close  together.  I  used  to  joke 
that  they  would  hold  up  cigarette  lighters 
like  at  a  concert  and  say,  ‘Play  Freebird.’” 

Clicking  early  on 

A  West  Palm  Beach  native  and  eldest  of 
nine  kids  (his  parents  were  both  herpe¬ 


A  gymnastics  buff,  Dupont  got 
to  hold  Olympic  torch  when 
it  came  by  in  1992. 
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the  newsroom.”  Rivas  calls  him  “blunt, 
and  that  sometimes  offends  people.  At 
times  he  is  oblivious  to  his  lack  of  diplo¬ 
macy,”  he  says.  “As  an  editor,  I  found  this 
characteristic  in  most  good  reporters.” 

‘Times’ for  a  change 

After  turning  around  Sunline.com, 
Dupont’s  arrival  as  general  manager  of 
the  St.  Petersburg  Times'  online  division 
in  1998  brought  several  dramatic  chal¬ 
lenges  for  him  —  the  most  significant 
being  a  large  bureaucracy  to  navigate, 
recalls  Judith  Roales,  the  paper’s  former 
publisher  who  hired  him.  She  had 
sought  a  general  manager  who  would 
steer  the  newspaper,  which  had  always 
had  a  listless  Web  presence,  more 
boldly  into  the  future. 

What  she  got  was  someone  accus¬ 
tomed  to  working  closely  with  the 
owners  at  smaller  papers,  a  manager 
who  once  asked  his  former  employer 
to  buy  a  new  computer  server  —  and 
have  it  shipped  overnight.  Forced  to 
cost-justify  his  purchase  requests  and 
work  within  a  much  larger  system, 
Dupont  learned  that  his  tj'pe  of  nimble 


The  “brash,  enthusiastic,  bold”  Dupont  with  St.  Petersburg  Times  online  designer  Lee  Glynn. 

decision-making  wasn’t  going  to  happen 
at  the  St.  Petersburg  Times.  Call  it  cul¬ 
ture  shock. 

“Ron  wasn’t  accustomed  to  being  in  a 
big  company  where  they  do  business  in  a 
big-business  way  without  the  quick  deci¬ 
sion-making,”  recalls  Roales,  who  retired 
from  the  paper  in  January,  “and  the 
Times  was  not  as  accustomed  to  dealing 


with  someone  as  brash,  enthusiastic,  and 
bold  as  Ron  is.” 

What’s  more,  the  issues  that  face 
Dupont  at  the  St.  Petersburg  Times  are 
quite  unlike  those  that  he  encountered  in 
Port  Charlotte.  He’s  not  the  big  fish  in  a 
small  pond  brimming  with  a  singular  au¬ 
dience  of  mainly  seniors  anymore.  His 
market  audience  in  the  Bay  area  is  much 
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regional  users,  Dupont  says.  True  to  the 
nature  of  newspaper  marketing,  Tampa- 
Bay.com  will  have  a  “quite  fetching”  new 
logo  and  a  full  line  of  retail  merchandise 
—  hats,  shirts,  mugs,  and  mousepads  to 
cash  in  on,  he  says. 

All  this  will  help  the  site  position  itself 
as  a  community  member  in  a  metro  area 
with  millions  of  residents  and  steep  com- 


seEisonal  residents  —  or  “snowbirds”  —  in¬ 
formed  about  news  in  the  area.  In  the  first 
week,  hundreds  of  locals  subscribed  to  the 
free  service,  he  says. 

“‘Community’  does  translate.  In  the  In¬ 
ternet,  you  tiy  to  push  for  an  audience  of 
one,”  he  says.  “You  have  to  become  utili¬ 
tarian.  People  are  severely  allegiant  to 
customization  now.  The  more  we  can 
bring  this  down  to  not  only  community 
level  but  block  level,  the  more  accepted  it 
will  become.” 

For  his  part,  Dupont’s  boss,  Paul  Tash, 
editor  of  the  Times  and  president  of  the 
Times  Publishing  Co.,  views  the  paper’s 
investment  in  the  online 
publishing  medium  as 
“tuition”  to  help  the 


more  diverse,  his  competition  more  keen 
—  ranging  from  The  Tampa  Tribune  and 
TampaTrib.com  to  local  TV  stations  to 
sites  such  as  CitySearch  that  don’t  target 
smaller  markets. 

To  deal  with  this,  viewer  content  has  to 
be  more  relevant  than  posting  copy  en 
masse,  he  believes.  Some  publishers  prac¬ 
tice  “shovelware,”  or  tossing  the  bulk  of  a 
print  version’s  content  directly  online 
selecting  the 


petition.  With 


without  editing  or 
appropriate  stories  for  the  Inter-  1|g|g 
net.  It’s  a  philosophy  Dupont 
shunned  in  Port  Charlotte,  and 
one  he’s  still  trying  to  navigate  in 
St.  Petersburg,  he  says.  He’s  hoping 
to  soon  integrate  a  one-button  up- 
loading  function  for  editors  to  post 
select  articles  to  the  site. 

Dupont  admits  he  is  still  getting 
used  to  the  pressure  of  needing  to 
stay  a  step  ahead  of  the  pack.  H 

“That’s  what  keeps  me  awake  at  ■ 

night,”  he  says.  “What  we  do  here  is  H 
set  in  Jell-O.  It  can  change  at  any  ■ 
moment.  You  have  to  have  lightning  » 
in  your  veins.”  Jr 

Judith  Roales  recalls  that  Dupont’s 
plan  to  rapidly  introduce  a  brand- 
new  site  full  of  multiple  communities 
and  user  areas  quickly  “took  a  back- 
seat  to  rolling  out  advertising  and  j 
demonstrating  this  could  be  a  mon-  I 
ey-making  venture  for  the  Times. 

That  irritated  him  a  lot  at  first,  but 

over  time  he  became  extremely 

good  at  understanding  the  adver-  j 

tising  point  and  spearheading  a  j 

site  that  will  bring  in  the  big 

bucks,”  she  says.  Still,  more  than  a 

year  later,  the  St.  Petersburg 

Times  site  isn’t  due  any  profit  un-  |  j 

til  mid-2001,  Dupont  says.  iL  ,  j 

But  significant  changes  are  set  to 
appear  soon.  Classes  on  using  the  Inter¬ 
net  are  slated  to  begin  in  late  summer  or 
early  fall  —  and  that  will  be  the  belated 
start  of  the  kind  of  “community  building” 
Dupont  created  in  Port  Charlotte,  he 
says.  He  knows  he  has  a  ready  and  will¬ 
ing  audience;  already,  local  residents  are 
bombarding  the  site  with  questions. 

“I  suspect  [attendance]  will  be  over¬ 
whelming,”  says  Dupont,  who  this  time 
will  hire  an  instructor  —  or  “ambassador” 

—  lull  time  (he  laments  he  hasn’t  the  time 
to  teach  the  course  himself). 

By  September,  a  radically  redesigned 
version  of  the  paper’s  new  community  site 

—  TampaBay.com  —  also  will  make  its 
debut,  brimming  with  interactive  features 
and  elements  that  endear  a  Web  site  to  its 


_  com- 

I  pany  learn  about  Web 
/  publishing.  His  goal  is  to 
/  see  how  electronic  publish- 
/  ingcanjibe  with  print,  but 
B|i"*  /  Tampa-Bay.com  will  be  dis- 

/  tinct  and  separate  from  the 
/  paper’s  primary  news  site 
n  ■  (http://www.sptimes.com), 

//  /  Tash  says.  Yet  he  adds,  “Like 

■  li  /  everybody  else,  we’re  looking 
I  f”  for  ways  to  extend  the  reach  of 
//  /  the  ,St.  Petersburg  Times  be- 

yond  the  pages  on  which  we 
i  print.” 

j  No  place  for  the  weak 

j  The  Internet  is  no  domain  for 
fj  dinosaurs  or  the  weak-willed.  If 
f  newspapers  don’t  claim  that  space 
^  with  local  news,  weather,  and  sports, 
as  well  as  employment,  classified,  and 
real-estate  ads,  they’ll  lose  their  rele¬ 
vance  to  the  local  market  —  and  fail 
as  a  medium,  he  says. 

“When  people  sign  on,  they  should  be 
going  to  their  local  paper,  not  to  City- 
Search,”  he  laments. 

As  he  attempts  now  to  apply  all  that 
he’s  learned  to  the  St.  Petersburg  Times, 
he  just  wonders  why  there  aren’t  more 
similar  success  stories,  like  his  experience 
in  Charlotte,  out  there  to  be  told. 

The  world  of  journalists  is  divided 
into  two  camps:  those  who  “get  it,” 
and  those  who  don’t,  he  says.  “It,”  of 
course,  are  the  nearly  limitless  oppor¬ 
tunities  for  community  building 
promised  by  the  Net. 

“The  best  people  for  the  Internet  are 
reporters  who  grow  frustrated  with  their 
editors  and  who  have  publishers  who 
won’t  even  use  e-mail,”  Dupont  advises. 
“A  lot  of  it  is  just  being  a  dang  good  edi¬ 
tor  who  can  apply  it  online.”  II 


After  leaving  ~~~~  ■— I 

Port  Charlotte,  Dupont  helped  create 
TampaBay.com  and  the  Wheelfinder  site  at 
the  Sf.  Petersburg  Times:  “You  have  to  have 
lightning  in  your  veins,”  he  advises. 


a  daily  circulation  of 340,000,  the  Times 
is  the  largest  paper  in  Florida;  it  will  be 
Dupont’s  job  to  hit  the  audience  through 
customization,  he  says.  Whether  it’s  per¬ 
sonalized  news  headline  searches,  stock 
and  financial  pages,  sports,  free  Web  site 
hosting  for  organizations,  Web-based  e- 
mail,  or  even  alerts  when  the  National 
Weather  Service  issues  storm  warnings, 
localization  is  essential  to  the  site’s  suc¬ 
cess,  he  says. 

The  site  this  spring  launched  a  weekly 
local  headline  summary  designed  to  keep 
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aeorgew/bush. 


r  s  10  a  new  ar 


BY  TODD  SHIELDS 

ISITORS  TO  PRESIDENTIAL  CANDIDATE  AL  GORE’S  WEB  SITE 
can,  with  a  few  clicks  of  a  computer  mouse,  see  the  writ¬ 
ten  commands  that  make  up  the  site’s  underlying  archi¬ 
tecture.  Those  doing  so  also  find  more  than  the  usual 
technical  arcana.  For  embedded  amid  instructions  that 
tell  computers  to  display  text  or  images,  there  is  a  message  script¬ 
ed  in  plain  English. 

“Thank  you  for  checking  out  our  source  code!”  reads  the  greet¬ 


ing  printed  in  italics  over  the  vice  presi¬ 
dent’s  name.  “I’m  grateful  for  your  help 
and  support  in  this  campaign.  Now  let’s 
keep  working  to  build  the  21st  century  of 
our  dreams!” 

when  campaign  gurus  rig  even  the  far 
recesses  of  Gore’s  home  page  to  make  a 
pitch  for  support,  something  new  is  hap¬ 
pening.  As  the  chirpy  source  code  makes 
clear,  the  presidential  campaign  of  2000 
is  being  waged  in  cyberspace  to  an  un¬ 
precedented  degree.  It’s  not  clear 
whether  the  e-tailing  of  the  candidates 


www.editorandpubllsher.com 


il8  EtP  INTERACTIVE  JUNE  12,  2000 


BtrJl  .  i'r'.lin 


ClearStaUon 


«A  daily  dab  of  this  Web  content 

will  make  your  site  simply  to  die  for.» 

Feeling  like  your  Web  site’s  a  little  less  than  desirable?  Then  you  just  must  meet  iSyndicate— The  Content  Marketplace 
for  the  Web.  We  deliver  breaking  news  headlines  and  photos,  in-depth  articles,  audio  and  video  to  Web 
sites,  wireless  devices  and  more.  Absolutely  fabulous.  Fully  integrated.  And 
updated  automatically  throughout  the  day.  With  over  BCD  content  providers 
like  ACCUWeather,  Business  2.0  and  Entertainment  Weekly,  you  decide 
what  content  you  want.  You  can  even  create  a  custom  feed  to  match 
your  specific  needs.  For  a  more  stunning  site,  schedule  some  time  with  isyndicate.com. 


iSynd  icate^ 

the  I  for  content' 

WWW.  isyndicate .  com 


the  I  tar  content*  i 


I  'The  Content  Msrketplece'  are  registered  tredemsrks  of  iSyndicate,  tnc  All  other  names  ere  trademarks  of  their  respective  holders  02000  iSyrKhcate.  Inc 


'ffWSROOM 


-^ww°r;S£S!cN^»L? 


TtM  De«(  of  Al  6or«:  H((»  of  eo'««  90^1  and 
Today! 


A  few  samples  of  partisan  mudslinging  that  plops  plenty  of  political  dirt  on  the  computer  screen. 


The  bauds  on  the  bus 

Campaigning  via  the  Net  has  come  a 
long  way  in  the  space  of  a  decade,  when 
the  earliest  political  Web  sites  were  es¬ 
tablished  with  little  if  any  impact  on  pub¬ 
lic  debate.  Now,  cyberfluency  is  emerging 
as  a  norm  among  the  political  class  of  re¬ 
porters,  editors,  and  campaign  workers. 


munications  staff.  He  appreciates  the 
flexibility  and  power  offered  by  the  Web. 
“As  a  communications  tool,  it  helps  enor¬ 
mously,”  Webster  says.  “It  allows  you  to 
communicate  with  your  supporters  and 
your  staff  spread  across  the  country  in¬ 
stantly.  And  it  is  a  [press]  resource  24 
hours  a  day.” 

But  some  analysts  question  the 
impact.  Andrew  Kohut,  director  of 
the  Pew  Center  for  the  People  and 
the  Press,  an  independent  opin- 
g_  ion-research  group,  likens  the  can¬ 
didates’  Web  sites  to  the  C-SPAN 

|Q. 

°  cable  W  network:  great  for  those 
with  an  intense  interest  in  the  top¬ 
ic,  and  probably  not  very  influen¬ 
ce  tial  beyond  that  circle.  “I  don’t 
think  the  Internet  specifically  is 
going  to  influence  coverage,”  Ko¬ 
hut  says,  while  adding  that  the 
Web  “gives  people  more  tied  in  to 
this  than  the  ordinary  voter  the 
n  opportunity  to  participate  in  the 

10-  campaign.” 

The  Web  sites  reach  an  audi¬ 
ence  of  regional  reporters,  editori¬ 
al  writers,  party  activists,  and 
other  opinion  leaders  —  as  well  as 
plain  old  potential  voters.  For  in- 
'  stance,  Webster  says  Grore’s  Web 

5  page  is  seen  by  about  20,000  dif¬ 

ferent  computer  users  (or  “unique 

,  visitors”)  each  day.  Bush’s  Web 
BS  ... 

site  IS  averaging  120,000  page 

S  views  a  day,  says  Cliff  Angelo,  the 
Todd  Shields  26-year-old  former  Microsoft 

worker  who  holds  the  title  of  man¬ 
ager  for  Bush’s  e-campaign. 
Among  recent  visitors  to  candidate 
Web  pages  was  James  “Woody”  Brosnan, 
a  Washington  correspondent  for  the 
Scripps  Howard  New’s  Service  and  for 
The  Commercial  Appeal,  the  E.W. 

Scripps  Co.  newspaper  in  Memphis, 
Tenn.  Brosnan  says  he  uses  Gore’s  Web 
site  “all  the  time,”  mainly  for  researching 
background  material.  As  part  of  his  cov- 


can  make  a  difference  in  races  dominated 
by  mass  political  retailing,  with  tens  of 
millions  of  dollars  being  raised  and 
spent.  But  Gore  and  Republican  candi¬ 
date  George  W.  Bush  have  decided  they 
cannot  ignore  the  evolving  medium.  And 
some  reporters  say  it  helps  them  keep  up 
with  —  and  get  a  better  handle  on  —  the 
candidates. 

In  the  2000  campaign,  candidate  I 
Web  sites  have  emerged  as  impor-  ' 

tant  platforms  tightly  integrated 
into  campaigns’  strategies  for  com¬ 
municating  with  the  public  —  and  I 

the  press. 

The  major  candidates’  official  ^ 

Web  sites  (http://  www.algore  ' 

2000.com  and  http://www  I 

.georgewbush.com)  are  slickly  pro-  ( 

duced  powerhouses  that  collect  do¬ 
nations  and  recruit  supporters.  All 
the  while,  they  distribute  informa-  * 

tion  in  multiple  formats.  Video  ^ 

clips,  satire,  position  papers,  and 
cartoons  are  free  to  all  who  care  to  \ 

drop  in  and  download  —  including  | 

reporters  seeking  up-to-date  infor¬ 
mation  on  the  candidates’  travel 
plans  or,  say.  Gore’s  position  on  wel¬ 
fare  reform,  or  Bush’s  proposal  to  I 

raise  morale  in  the  military. 

At  the  same  time,  humble  e-mail  I 
is  being  used  to  an  extent  never  I 

seen  before.  Each  man’s  campaign, 
and  both  major-party  offices,  show¬ 
er  reporters  with  e-mail  messages  I 

that  explain  the  candidates’  posi-  i 

tions,  take  issue  vdth  attacks  from 
the  other  side,  and  leave  fresh 
themes  and  not  so  subtle  suggestions  in 
reporters’  in-boxes.  The  ease  of  electronic 
messaging  has  helped  to  speed  the  spin 
cycle  of  response  and  counter-response 
so  greatly  that  campaign  workers  talk 
without  irony  of  issuing  “pre-buttals”  — 
counter-information  that  gets  to  re¬ 
porters  even  before  the  other  guy  has  is¬ 
sued  his  major  policy  address. 


I  They  expect  useful  tips  from  the  Web,  , 

I  and  campaigns  have  responded.  Says 
I  Todd  Webster,  a  Gore  aide  at  the  Democ- 
I  rat’s  headquarters  in  Nashville,  Tenn., 

I  “There  really  is  an  Internet  component  to 
j  everything  the  campaign  does.” 
i  Webster,  29,  quit  a  job  in  Washington 
j  producing  the  MSNBC  program  “Equal 
!  Time”  for  the  chance  to  join  Gore’s  com- 
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Imagine  if  Lincoln  could  have  gotten  the  text  of  the  Gettysburg  Address  up  on  his  Web  site 


lists  in  the  inboxes  of  reporters  on  the 
campaign  and  national  committee  mail 
lists.  Newsweek's  Howard  Fineman  re¬ 
cently  complained  bitterly  about  the 
flood  of  e-mail.  Apparently  hooked,  how¬ 
ever,  Fineman  admitted  that  he  called 
Gore  headquarters  to  complain  when  he 
was  dropped  from  one  list. 

“I  think  reporters  look  for  them,”  says 
Mark  Pfeifle,  a  deputy  press  secretary  at 


gather  a  couple  of  times  a  week  at  the 
DNC  headquarters  on  Capitol  Hill.  Simi¬ 
lar  conclaves  are  held  at  the  Capitol  Hill 
offices  of  the  RNC,  where  a  handful  of 
aides,  including  Pfeifle,  meet  a  couple  of 
mornings  a  week  to  craft  messages. 

“We’ll  throw  ideas  out  and  try  to  shoot 
them  down,”  says  Pfeifle,  27,  a  former 
stringer  for  The  Associated  Press  and 
Knight  Ridder.  “And  whatever’s  left 
standing  will  be  in 
people’s  e-mails  the 
next  day.” 

Pfeifle  warmly  re¬ 
calls  the  success  of  a 
May  24  e-mailing, 
hyping  a  fresh  People 
magazine  report  that 
Gore  uses  a  fancy 
makeup  wand  favored  by  Hollywood 
stars  Catherine  Zeta-Jones  and  Lisa 
Kudrow.  The  RNC  was  all  too  happy  to 
add  fresh  text  that  quoted  RNC  Chair¬ 
man  Jim  Nicholson  (“This  can’t  be  Nao¬ 
mi  Wolf  s  idea  of  an  Alpha  Male!”)  and 
zap  it  out. 

It  was  an  opportune  message  to  relay, 
Pfeifle  says,  in  part  because  “no  Beltway 
reporter  reads  People." 

The  endless  flow  can  have  a  numbing 
effect  —  or  even  no  effect  at  all.  Sandy 
Johnson,  bureau  chief  for  the  AP  in 
Washington,  says  the  information  in 
e-mail  is  treated  the  same  way  as  state¬ 
ments  that  come  across  in  press  con¬ 
ferences,  telephone  calls,  or  face-to- 
face  encounters.  “It’s  just  another 
source  of  information  you  look  at,” 
Johnson  says.  “We  apply  the  same 
journalistic  process.” 

Enda,  the  Knight  Ridder  reporter,  says 
e-mail  messages  may  occasionally  alert 
her  to  an  issue.  But  she  discounts  many. 
“A  lot  of  it,  especially  from  the  [party] 
committees,  is  taking  digs  at  the  other 
side,”  says  Enda.  “We’re  going  to  get  spin 
one  way  or  the  other.  We  just  get  it  a  lit¬ 
tle  faster.”  i 


erage  of  a  Gore  visit  to  Memphis,  Bros- 
nan  needed  to  compare  the  candidates’ 
positions  on  education.  “The  two  Web 
sites  were  the  fastest  point,  or  at  least  the 
fastest  beginning  point”  to  gather  such 
information,  Brosnan  says. 

Jodi  Enda,  a  political  reporter  in 
Washington  for  Knight  Ridder,  also  uses 
the  Web  sites.  “I  found  it  particularly 
helpful  for  speeches  I  was  unable  to  at¬ 
tend,”  Enda  says.  “You  can’t  be 
everywhere  for  every  event.” 

Enda  and  Brosnan  point  out 
one  mundane  but  beneficial  as¬ 
pect  of  the  candidates’  Web  sites 
and  e-mail  broadcasts.  It  becomes 
a  lot  easier  to  track  candidates’ 
schedules  and  to  make  travel 
plans  than  it  used  to  be.  Instead  of 
playing  phone  tag  with  a  campaign  travel 
office,  reporters  can  e-mail  reservations 
for  travel  or  check  for  the  time  and  date 
of  a  policy  address. 

On  the  can-pain  mail 

But  perhaps  the  most  dramatic  use  of 
Internet  technology'  comes  with  each  po¬ 
litical  party’s  use  of  e-mail. 

While  the  candidates’  campaigns 
themselves  are  not  exactly  shy  about 
pressing  opinions  upon  journalists, 
the  Democratic  National  Committee 
(DNC)  and  the  Republican  National 
Committee  (RNC)  are  raising  the  cam¬ 
paign  missive  to  the  clever  level  of  the 
well-written  sitcom. 

Some  e-mail  messages  are  the  dutiful 
stuff  of  any  campaign.  A  recent  Democ¬ 
ratic  missive  bore  the  overline  “Al 
Gore’s  Plan  to  Create  an  E-Government 
for  the  21st  Century.” 

Others  hold  out  promise  for  consider¬ 
ably  spicier  fare.  “Gore  Coverup  Re¬ 
vealed!  !  I”  screamed  one  entry  from  the 
RNC.  “Stonewall  Bush  Sits  on  Secret 
Tapes”  yelled  a  message  from  the  DNC. 

The  e-mail  messages  flow,  dozens  a 
week,  enough  to  create  imposing  reading 


Much  of  the  material  comes  from  brainstorming 
sessions.  “We  throw  ideas  out  and  try  to  shoot  them 
down,"  says  a  deputy  press  secretary  at  the  Repub¬ 
lican  National  Committee.  “And  whatever’s  left 
standing  will  be  in  people’s  e-mails  the  next  day." 


the  RNC,  referring  to  the  e-mails.  “They 
are  on  the  road  covering  candidates  and 
don’t  have  a  lot  of  time.  E-mails  are  an 
effective  way  to  reach  reporters  and  get 
our  point  of  view  into  their  stories.” 

Rick  Hess,  Pfeifle’s  counterpart  at 
the  DNC,  makes  a  similar  point.  “Phone 
calls  are  still  really  important.  And  there’s 
nothing  like  meeting  face  to  face  to  make 
your  point,”  says  Hess,  a  deputy  press  sec¬ 
retary.  “But  if  you  need  to  get  somebody 
some  information  fast,  e-mail’s  ideal.” 

Often  the  e-mail  messages  are  sharply 
partisan.  “We  try  to  put  together  quick 
fact  pieces  or  items  that  point  out  contra¬ 
dictions  in  Bush’s  statements,”  says  Hess. 
“We  put  those  out  every  day.” 

The  DNC  also  produces  more  special¬ 
ized  products.  For  example,  there  is 
the  periodic  feature  called  Bush  Lite. 
“This  product  is  devoted  solely  to 
George  W.  Bush’s  verbal  gaffes,  foreign- 
policy  mistakes  and  domestic  clueless¬ 
ness,”  Hess  says.  “As  you  can  imagine, 
we  can’t  keep  up.” 

Much  of  the  material  comes  from 
brainstorming  sessions.  Hess,  DNC  Press 
Secretary  Jennifer  Backus,  two  other 
deputy  press  secretaries,  and  researchers 
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New  Knight  Ridder  template  will  change  the  look  of 
dozens  of  city  sites  this  autumn  by  martha  l.  stone 


OHIO  PLAYERS  Ohio.com  (http:// 
Ohio. realcities, com)  —  associated  with 
Knight  Bidder’s  “Akron  Beacon  Journal"  —  is 
one  of  the  proving  grounds  for  the  Real  Cities 
template  that  will  be  used  throughout  its  na¬ 
tional  network  of  36  regional  sites.  In  addition 
to  San  Jose,  Calif.-based  Knight  Ridder,  major 
newspaper  companies  involved  in  the  Real 
Cities  operation  include  Central  Newspapers 
Inc.,  based  in  Phoenix,  and  Belo,  based  in 
Dallas. 


Don’t  blink,  or  you’ll  miss  the  current  design,  or  re- 
design,  of  your  favorite  online  news  site.  Take  philly.com 
(http://www.philly.com),  with  its  easy  tab  navigation, 
prominently  displayed  local-event  calendar,  and  rotating 
news,  sports,  and  money  features,  for  example.  The  content- 
packed,  year-old  design  will  give  way  this  fall  to  Knight  Ridder 
Real  Cities’  template. 

The  RealCities.com  platform 
will  take  advantage  of  shared 
technology  and  content  among 
36  regional  sites,  including  28 
Knight  Ridder-owned  sites,  pro¬ 
viding  efficiencies  and  econom¬ 
ics  of  scale.  The  template  is 

being  tested  and  tweaked  at  Ohio.com  j 
(http;//ohio.realcities.com)  and  ; 

Kansas-City.com  (http://kansas  | 

city.realcities.com).  i 

Many  news  sites  are  constantly  being  i 
refined,  while  many  others  opt  for  yearly  j 
overhauls.  Chicagotribune.com  (http:// 
www.chicagotribune.com),  for  e.xample, 
has  gone  through  significant  annual  iter¬ 
ations,  from  a  simple  link  interface  in 
1997,  to  a  TV  metaphor  in  1998,  to  a  Ya¬ 
hoo-style  link  extravaganza  today. 

Now  they’re  preparing  for  yet  another 
new  design  this  year  to  reflect  the  inte¬ 
gration  of  databases  and  better  technol¬ 
ogy,  sources  say. 

But  while  online  news  sites  reinvent 
their  interface  design  perhaps  10  times 
more  often  than  their  print  counter¬ 
parts,  the  reasons  for  the  changes  are  of¬ 
ten  sound.  Technology  such  as  better 
searchability,  and  better  understanding 
of  user  behavior,  drive  —  even  demand 
—  changes  in  presentation. 
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Philly.com  will  not  end  up  with  exactly 
the  same  cookie-cutter  template  look  as 
Ohio.com,  or  twincities.com  (TwinCities 
.realcities.com),  or  BayArea.com  (Bay 
Area.realcities.com),  according  to  Bob 
Ryan,  vice  president  and  general  manag¬ 
er  for  site  operations  for  the  newly 
formed  KnightRidder.com  (http://www 
.knight  ridder.com).  Each  community 
has  its  own  personality  and  its  own  set  of 
unique  content. 

For  example,  philly.com,  which  is  on 
the  verge  of  profitability,  according  to 


HOLD  THE  COOKIE-CUTTER  Phiiiy 

.com,  closing  in  on  profitability,  won’t 
look  exactly  the  same  as  its  peers  in  the  Real 
Cities  network  once  it  adopts  the  new  template 
in  the  fall,  but  it’s  likely  there  will  be  more  simi¬ 
larities  than  differences  among  them.  Philly- 
. corn’s  current  design  is  notable  for  its  easy  tab 
navigation  and  prominent  local-event  calendar, 
as  well  as  rotating  news,  money,  and  sports  fea¬ 
tures.  Sports  is  the  biggest  content  area  in  the 
virtual  home  of  “The  Philadelphia  Daily  News" 
and  “The  Philadelphia  Inquirer.”  The  site  is  find¬ 
ing  success  with  popular  team  pages  for  the 
NFL’s  Philadelphia  Eagles  and  the  NHL’s 
Philadelphia  Flyers  —  pages  that  feature  spon¬ 
sorship-ready  designs. 
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A  BETTER  NEWS  WEBSITE 

KRT  Interactive  Web  packages  offer  "grace  and  simplicity" 
and  "skillful  use  of  first-rate  drawings. " 

From  Great  Web  Architecture  by  Clay  Andres. ' 
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KRT  Interactive  adds  dynamic  content  to  your  site  with  news  and  features  that  can  be  easily  localized. 

Five  days  a  week,  KRT  Interactive  provides  in-depth  coverage  of  entertainment,  health,  sports,  business  and 

headline  news.  Our  Web  packages  build  traffic  with  unique  multimedia  content  and  helpfut  interactive 

elements  designed  to  download  quickly  and  navigate  easily. 

Check  out  KRT  Interactive's  new  features: 

★  NEW  We'll  host  your  KRT  Interactive  Web  packages  on  our  servers — or  you  can  still  host  the  packages 
on  your  servers. 

★,  NEW  Campaign  2000  offers  in-depth  coverage  of  key  presidential.  House  and  Senate  races  with 
candidate  profiles  and  additional  news  coverage. 

★  NEW  1st  Person  Entertainment  Profiles  focus  strictly  on  entertainment  celebrities  with  pop  quizzes, 
exciting  multimedia  and  Flash  designs. 

★  NEW  Weekly  Health  Web  Packages  meet  the  growing  need  for  family  health  care  information. 

★  NEW  E-Mail  This!  gives  your  site  additional  pageviews  when  users  forward  the  URL  to  their  friends. 

★  NEW  Olympics  Coverage  focuses  on  the  world's  greatest  irrternational  sporting  and  cultural  event. 
Available  this  summer. 


Non-subscribers  can  purchase  our  KRT  Interactive  Web  packages  on  an 
individual  basis  on  KRT  Direct,  our  online  delivery  service.  Need  an  ID 
and  password?  Call  TMS  at  (800)  346-8798  or  (312)  222-4865. 

Check  out  live  and  archive  packages  at  www.krtdirect.com/interactive. 
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UOOKINCa  f  OR 
A  NFW  HOMF7 


LeOKlNG  F  OR* 
RACtNG  NtVVS? 


WINDY  CITY 
ON  THE  WEB  Chicago 
tribune.com,  the  Tribune  Co.’s 
online  flagship,  has  been  refitted  a 
number  of  times,  with  the  most 
recent  look  a  complex  link  interface 
(a  la  Yahoo!). 
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Real  Cities’  Regional 

Vice  President  Fred 

Mann,  is  finding  success 

in  its  biggest  content  -bk 

area:  sports.  Its  popular 

team  pages  for  the 

Philadelphia  Flyers  and 

the  Philadelphia  Eagles  ints; 

now  feature  sponsor- 

design  change  was  in  re-  ^ 

sponse  to  the  desire  to 
leverage  the  high  traffic  ^ 

on  the  site  with  sought-  ^ 

after  sponsorships. 

In  fact,  at  philly.com,  ||B||||H|H 
a  full-time  employee  an- 
alyzes  user  log  data  — 
which  tracks  usership  throughout  the  site 
—  to  determine  w'hat  content  and  what 
navigation  is  popular  or  important.  Chris 
Kilbourne,  executive  producer  at 
philly.com,  says  a  feature  growing  in  pop¬ 
ularity  and  prominently  displayed  on  the 
upper  “left  rail”  of  the  home  page,  is  the 
community  calendar.  It  gives  users  the 
ability  to  input  their  community  events 
into  a  common  newspaper-online  data¬ 
base,  and  offers  the  ability  to  create  com- 
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GOING  TO  KANSAS  CITY 

Like  Ohio.com,  Kansas 
City.com  (http://kansascity.real 
cities.com)  is  one  of  the  test  sites 
for  Real  Cities’  new  template. 
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Today  in  Kansas  City 

Local  Events  >  Entertainment  ►  Local  News 


munity  Web  sites. 

“We  found  you  can’t 
give  people  enough 
doorw  ays  into  the  con¬ 
tent,”  Kilbourne  says. 
On  the  lower  right  side 
of  the  home  page,  vari¬ 
ous  features  such  as 
archives,  chats,  and 
games  are  listed  alpha¬ 
betically  by  hotlinks. 
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During  Mile  3,  develops  plan  to  reallocate  company's  401  (k)  holdings  ^ 
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Today's  businesspeople  are  always  thinking.  Always  looking  for  better  answers  and  solutions. 
Now  they  can  find  them  at  Office.com— the  top-rated  online  business  center  with  expert, 
in-depth  information  on  nearly  150  industries  and  professions,  unparalleled  tools  and  access 
to  the  people  and  services  businesspeople  need  the  most.  The  new  way  tO  WOrk.” 

S2000  Office.cm  Ik.  AH  rights  reserved,  hated  tl  onlirte  busirress  center  meratl  and  an  value  to  end  users  by  Cahners  In-Strrt  Croup,  December  1999. 
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The  list  was  compiled 
based  on  e-mail  and 
phone  feedback  from 
users. 

“That  list  grows 
and  changes  as  we 
get  more  feedback,” 
be  says. 

Tbe  nine  tabs  that 
serve  as  the  main  nav¬ 
igation  aids  for  the 
site  —  news,  sports, 
entertainment,  busi¬ 
ness,  etc.  —  also  were 
determined  based  on 
usage  and  content 
popularity,  but  that 
navigation  setup  will 
soon  be  replaced  by 
Real  Cities’  boxy  navi¬ 
gation  bars  streamed 
across  the  top  of  the 
page,  sometimes  with 
different  “top  level”  categories  altogether. 

The  Real  Cities  design  implementation 
will  change  a  lot,  Kilbourne  says.  “We  like 
it  better  than  the  previous  [Real  Cities]  in¬ 
carnation.  It’s  a  clean,  straightforward  de¬ 
sign.  There’s  a  concern  that  sports  isn’t 
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Today  in  the  Bay  Area 


»■  Local  Events 

►for  busy 
families 

Downtown  Vallejo 
Wednesday  NIglit 
Celebration 

Awttkiy  Mitbrttion  In 
dOKMntoMn  Vjitjo 
ftatuiino  music, 
vendots.  cfjftspcoplc. 
feed  and  drink 

•  Evtnnp  with  Or.  Nancy 
Snydtrman 

•  Certe  Madera  Certified 
Farmers  Madret 

•  8ay  Area  Summer 
OuhJe 

•  Contests  &  Events 


»■  Entertainment 


S.F.'s  Zodiac  shows 
signs  of  good  taste 
The  Zedlao  Ciub's 
sensational  feed  beps  a 
vtsRte  this  hip  Castro 
District  nightspot  any  night 
of  the  week. 

•  Sharp  "Taming  of  the 
Shrev^r*  doesn't  let  up 

•  Uivel/.  improvised 
music  at  the  Beikeiey 
Festival&  Exhibition 


»-  Local  News 

Tosco  refinery  fire  injures 
2  workers 

investigations  begin  in  the  «vake 
of  the  second  blaze  this  year  at 
the  Avon  plant  where  four  men 
died  in  a  1090  explosion  . 


•  Pittsburg  school  offer  lousy, 
says  teachers*  union 

>  Dog  basks  in  warmth  of 
media  spotlight 

•  School  familfes  linked  to  Net 

>  Audit  may  upset  plans  tor 
park  tax 
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given  enough  prominence,  but  that  will 
be  addressed  in  the  next  iteration.” 

For  Bob  Ryan  of  Knight  Ridder,  the 
design  templates  are  just  one  represen¬ 
tation  of  the  significant  changes  going 
on  in  the  company. 


EARLY  ADOPTER  Bay 

Area.com  is  another  Knight 
Ridder  site  frying  out  the  new  Real 
Cities'  design. 

“To  say  we’re  striving  for 
the  same  look-and-feel  [at 
the  Real  Cities  sites]  is  not 
accurate,”  he  comments. 
“What  we  are  striving  to  do  is 
to  provide  a  high  value  end- 
user  experience  in  the  geo¬ 
graphic  markets  we  ser\  e  — 
so  that  consumers  will  turn  to 
us  first  to  find  news,  to  find 
community  services,  to  find 
opportunities  to  buy  things 
around  our  homes  or  our 
work,  to  find  entertainment. 

“1  don’t  think  the  user  real¬ 
ly  cares  if  there’s  a  similar 
navigation  or  similar  e-com¬ 
merce,”  he  adds,  “but  if  we 
are  unable  to  serve  their  information 
needs,  then  we’re  not  going  to  succeed.”  11 

Stone  teaches  new-media  design  at 
Northwestern  University’s  Medill 
School  of  Journalism. 
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Wtitir  thautaiHls  trafcKtd  t«  an 
upstatf  NSW  York  dairy  farm  in 
August  1069  for  *tn^  days 
0f  asset,  rout  and  music,* 
Jittts  did  tiisy  know  thsy  wara 
making  raadleal  Mttary,  RaUsd 


BY  STEVE  OUTING 


and  listeners  have  tended  to  stick  with  ra¬ 
dio  stations  that  include  local  personality. 

What  the  national  Web  radio  operators 
probably  will  do  as  th^  evolve  is  add  more 
“stationality  to  their  radio  Webcasts,  says 
Hanson.  That  means  adding  more  on-air 
“personalities”  or  disc  jockeys,  as  well  as  lo¬ 
calized  content  and  advertising. 


Local  stations’ lazy  reaction 

Of  course,  local  radio  stations  can  merely 
stream  their  broadcast  signals  onto  the 
Web,  and  a  minority  have  done  that.  But 
traffic  on  Web-ified  radio  broadcasts  has 
been  dismal  so  far.  Web  listening  accounts 
for  less  than  1%  of  a  typical  station’s  listen- 
ership,  according  to  recent  Infostream  fig¬ 
ures  on  Web  radio  usage  of  radio  stations’ 
fare  from  Arbitron  New  Media. 

Hanson  believes  that  Web-streaming 
broadcast  signals  is  a  good  thing,  in  that  it 
reaches  people  in  office  buildings  who  get 
lousy  reception  and  people  out  of  local  sig¬ 
nal  reach  who  want  to  listen  to  their  home¬ 
town  stations.  But  that’s  only  one  small  step 
a  traditional  radio  station  should  take. 

What  a  local  radio  station  really  should 
be  doing  is  creating  Internet-only  sub¬ 
channels  of  itself,  he  says.  For  example,  a 
country  music  station  might  create  an  In¬ 
ternet-only  channel  that  features  bluegrass 
or  classic  country  —  then  promote  the  Web 
offerings  on  the  core  broadcast  station. 

Such  Web  channels  should  be  supported  by 
original  targeted  advertising  (not  just 
broadcast  spots  put  on  the  Web). 

But  while  that  is  what  the  local-radio  in- 
dustiy  should  do,  very  few  have  gotten  that 
far,  says  Heuison.  When  you  look  at  the  en¬ 
tire  industry,  it’s  a  minority  that  offer  even 
the  most  obvious  Web  services  to  listeners. 
“A  lot  of  stations  are  missing  the  ball  on  the 
absolute  basics,”  he  says.  In  major  U.S. 
markets,  at  least  half  of  the  stations  don’t 
yet  stream  their  broadcasts  to  the  Web. 

More  than  three- 
quarters  of  those  sta¬ 
tions  don’t  have  Web 
site  features  that 
broadcast  listeners 
can  consult  to  find 
out  what  song  is  cur¬ 
rently  playing  (and 
buy  the  CD)  —  stuff 
that  is  standard  on 
Web  radio  sites.  The 
radio  industiy  has  a 
long  way  to  go  to  be 
competitive  in  the  In¬ 
ternet  radio  arena. 


Radio  stations  either  over-  or  underwhelmed  by  Web, 
so  local-market  business  may  be  ripe  for  the  plucking 


commercial  broadcast  radio  stations).  Typi¬ 
cal  of  this  model  are  NetRadio.com  (http:// 
www.netradio.com)  and  Spinner.com 
(http://www.spinner.com),  each  offering 
120  musical  channels.  Users  select  a  chan¬ 
nel  and  hear  streaming  audio  over  the  Web. 

There  are  some  compelling  characteris¬ 
tics  of  this  kind  of  Internet  radio,  especially 
the  low  content-to-ad  ratio  in  comparison 

_ .~z;i  to  commercial  ra- 

K  tenwttion  ot  radioT  dio.  Because  of  the 

CIKWS.  from  250,000  titte.  ^  growing  ubiquity  of 

Internet  access,  es- 

ty  radio  reception,  so  the  networked  PC 
makes  an  ideal  substitute. 

But  according  to  Kurt  Hanson,  publisher 
of  RAIN:  Radio  And 
Internet  Newsletter 
(http://www.kurt 
hanson  .com)  and  a 
leading  expert  on  the 
intersection  of  radio 
and  the  Internet,  the 
pure  “jukebox”  mod¬ 
el  has  no  guarantee 
of  success  long  term. 

“No  local  radio  sta¬ 
tion  has  gotten  away 
with  just  playing  a 
bunch  of  random¬ 
ized  songs,”  he  says. 


INTERNET  TECHNOLOGIES  HAVE  PRE- 

sented  newspaper  publishers  with 
many  opportunities  —  some  already 
passed  by,  others  still  to  be  grabbed. 
Being  the  leading  news  and  information 
source  on  the  Web  has  largely  been  lost 
(to  Yahoo!,  AOL,  et  al.),  many  would  say, 
when  early  on  newspapers  had  a  chance 
for  that  position. 

But  there  are  still  lo  ^ 

newspapers  to  dom-  ^ 

inate  content  within 

net  space,  publish-  I 

ing  to  next-genera-  E  ^ 

tion  mobile  phones  I  wS— 

less  devices.  And 
there  may  be  an  op-  f " 

news-  ‘Jl 


portunity  for  _ 

tellers  and  adveilis- 

ers  from  local  radio  stations. 

Indeed,  the  local-market  radio  business 
appears  to  be  an  easy  target  for  some  seri¬ 
ous  competition,  because  that  industry  has 
been  slow  to  react  to  coming  competition 
from  Internet  radio.  Newspapers  moving 
into  the  local  Internet  radio  space,  should 
they  take  it  seriously,  could  significantly 
damage  local  radio  stations  in  several  years. 
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NatHHial  Internet  radio 

Internet  radio  as  we  know  it  today  isn’t  a 
huge  threat  to  local  radio.  The  typical  Web 
radio  network  follows  the  “jukebox”  model, 
offering  dozens  of  musical  genres  (“chan¬ 
nels”)  for  PC  users  to  listen  to  —  inter¬ 
spersed  with  a  minimal  amount  of  audio 
advertising  (typically  much  less  than  on 


www.editorandpublisher.com 


JUNE  12,  2000  EAR  INTERACTIVE  i29 


frop  THE  PRESSES! » 


Foturcd  AfliHate 


Df^ 


Ergo,  opportunity! 

With  only  a  minority  of  local  radio  stations 
acting  aggressively  with  Internet  initiatives, 
the  local  Web  radio  space  is  ripe  for  competi¬ 
tion.  Everstream  (http://www'.everstream 


dio  content,  from  voice  news  headlines  to 
recordings  of  local  bands.  Some  of  its  clients 
already  have  set  up  small  audio  studios  in 
their  newsrooms,  so  that  they  can  turn  some 
print  content  —  such  as  local  headlines  and 
briefs,  sports  scores,  local  stock  prices, 
etc.  —  into  audio  for  Web  radio.  Ever- 
I  stream  also  creates  national  audio  con- 
tent  that  is  made  available  to  its  clients. 

A  key  difference  with  the  Everstream 
model  is  that  the  system  streams  con¬ 
tent  to  each  Web  listener  individually. 
The  company  has  developed  what  it  calls 
a  “media  switch  engine”  that  allows 
1,000  listeners  to  the  “Jazz”  channel,  for 
“  example,  to  listen  to  different  music 
from  each  other,  and  include  cus¬ 
tomized  other  audio  content.  Unlike 
other  Web  radio  sites,  Everstream  al¬ 
lows  the  user  to  skip  past  a  song  —  since  the 
individual  can  customize  it.  (Most  other  In¬ 
ternet  radio  sites  stream  the  same  signals,  so 
every  listener  to  the  “Broadway  Shows”  chan¬ 
nel  hears  the  same  music  at  the  same  time.) 


dio  format.  Otherwise,  the  company  can 
handle  production  of  local  and  national  voice 
advertising.  For  a  client  without  ready-to-go 
spots,  a  sales  representative  can  order  a  voice 
ad  for  production  by  Everstream  —  typing  in 
text,  gender  of  voice,  personality  type  of 
voice,  etc.  —  and  Everstream’s  staff  talent 
can  record  the  spot. 

rain’s  Hanson  says  30-second  Web  radio 
commercials  should  pull  in  a  decent  CPM 
(cost  per  thousand)  rate.  While  a  typical  Web 
banner  ad  might  get  a  $20  CPM  (2  cents  per 
viewer)  and  not  be  particularly  effective,  a 
30-second  audio  spot  should  have  a  consid¬ 
erably  better  response  rate  and  thus  more 
value.  Envision  such  spots,  especially  if  they 
are  targeted  by  user  ZIP  code  or  demograph¬ 
ic,  at  earning  CPMs  of  $50  to  $100  (5  to  10 
cents  per  listener).  And,  if  streaming  costs 
are  modest  — 10  cents  per  listener  per  hour 
is  a  reasonable  number,  says  Hanson  —  then 
you  don’t  need  that  many  ads  to  make  the 
Web  radio  operation  profitable. 

Hanson  suggests  that  papers  working  with 
- - Everstream  would  be  wise  to  hire 

■  a  radio  executive  or  two  —  with 
advertising  and  content  experi¬ 
ence  —  to  help  grow  the  radio 
side  of  their  Web  ojjerations. 


.vista:  RADIO 


.com),  a  1-year-old  Cleveland-based  compa¬ 
ny  targeting  newspaper  Web  sites  as  cus¬ 
tomers  for  its  customizable  streaming  radio 
service,  is  going  head  to  head  with  local  radio 
stations  —  and  trying  to  steal  some  local  ad¬ 
vertising  money  away  from  them. 

Everstream  currently  has  deals 
with  200  newspaper  Web  sites  (125 
of  them  operational),  where  its 
newspaper-branded  radio  service 
offers  Web  users  multiple  channels 
of  music,  local  and  national  adver- 
tising,  and  customizable  audio  con- 
tent.  Company  President  and  CEO 
Stephen  McHale  says  the  Ever- 
stream  service  already  is  pulling 
some  advertising  away  from  local 
radio.  When  an  Everstream  adver- 
tising  team  spent  time  in  Phoenix,  assisting 
salespeople  for  The  Arizona  Republics  Web 
sites,  they  were  able  to  get  some  advertisers 
to  turn  commercial  audio  spots  originally 
destined  for  broadcast  radio  over  to  the  Re¬ 
public  Web  radio  service  instead,  he  says. 

Newspapers  getting  into  the  radio  busi¬ 
ness  makes  a  good  deal  of  sense,  because  of 
their  local  positioning  and  their  ability  to  cre¬ 
ate  local  content.  That’s  an  advantage  over 
national  Web  radio  players,  which  can’t  offer 
as  much  in  the  way  of  localized  audio  con¬ 
tent.  The  major  Web  portal  players  also  are 
becoming  Web  radio  stations  —  for  example. 
Radio  AltaVista  (http://radio.altavista.com) 
—  and  they  have  the  advantage  of  huge  audi¬ 
ences  to  attract  to  Web  radio  offerings.  But 
so  far  these  have  been  the  jukebox  variety  of 
Web  radio,  featuring  mostly  music.  The 
jury’s  still  out  on  that  model. 

Everstream  takes  a  different  approach  to 
Web  radio.  It  encourages  and  assists  its 
newspap)er  affiliates  in  developing  local  au¬ 


S  Down  the  road 

Lxjnger  term,  Internet  radio 
starts  to  look  even  more  interest¬ 
ing.  McHale  points  out  that  his 
company’s  technology  was  built 
to  be  platform-indep)endent  — 

-  delivering  audio  (and  eventually 

video)  content  to  any  IP-enabled  device. 

(The  same  is  true  for  other  Internet  radio 
players,  as  they  look  beyond  the  wired  Web.) 
Web  radio  eventually  will  be  received  on  3G 
(third-generation)  mobile  phones  and  vari¬ 
ous  wireless  portable  devices  Qike  Internet- 
enabled  Walkmans). 

And,  someday,  when  cars  routinely  pos¬ 
sess  high-sp)eed  Internet  connections,  well 
be  listening  to  Internet  radio  even  when 
driving  —  with  a  choice  of  hundreds  of  chan¬ 
nels  instead  of  the  current  number  of  broad¬ 
cast  signals  limited  by  available  AM  and  FM 
frequencies.  When  that  happens,  traditional 
local  radio  stations  will  have  lost  the  place 
where  they  currently  hold  sole  possession  of 
the  consumer  —  and  theyll  then  be  in  real 
trouble  if  they  haven’t  begun  to  implement 
more  aggressive  Internet  strategies. 

And,  just  perhaps,  newspapers  will  be 
among  their  fiercest  competitors.  As  McHale 
says  of  the  radio  business,  ‘Tlie  horse  has 
been  let  out  of  the  bam.”  11 


Everstream  also  is  moving  into  video,  and 
plans  to  assist  newspapers  in  developing  lo¬ 
cal  video  content. 


Advertising  model 

Newspaper  Web  radio  is  similar  to  con¬ 
ventional  radio  broadcasting,  with  voice 
commercials  occasionally  inteirupting  the 
music  and  news  content,  plus  an  additional 
visual  ad  banner  (or,  in  some  cases,  e-com¬ 
merce  links)  on  the  Web  radio  player  appli¬ 
cation  or  browser  window.  As  with  most 
Web  radio,  Everstream  keeps  commercials  to 
a  reasonable  level.  McHale  says  the  system 
will  have  a  maximum  of  six  minutes  of  ads 
per  hour  (compared  to  an  average  on  com¬ 
mercial  radio  of  at  least  double  that,  accord¬ 
ing  to  Hanson). 

Newspap)ers  of  course  aren’t  typically  pre¬ 
pared  to  solicit  and  handle  audio  spots,  but 
advertisers  often  will  have  them  already  pre¬ 
pared  for  local  radio  stations,  and  they  can  be 
sent  to  Everstream  for  conversion  to  Web  au¬ 
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BY  CHARLES  BOWEN 


the  name  of  what  you’re  seeking,  you  can 
do  a  keyword  search  of  the  entire  site  or 
any  of  its  specific  sections  or  subsections. 
On  each  page  is  a  “Search”  option.  Once 
you’ve  zeroed  in  on  an  animal  or  plant,  ei¬ 
ther  by  browsing  or  searching,  the  site 
provides  a  picture  and  details  about  its 
habitat,  characteristics,  and  lifespan. 

You  also  can  explore  the  material  by  spe¬ 
cific  regions.  Click  the  “Habitat  Guides”  link 
on  the  main  screen  (or  click  the  “Outdoor 
Explore”  button  at  the  top  of  the  screen) 
and  follow  the  on-screen  links  to  reach  its 
material  on  specific  areas,  from  the  Arctic 
and  desert  life  zones  to  the  wetlands,  grass¬ 
lands,  ocean,  and  coastlines  —  even  “dis- 

turbed  areas,”  which  include 

■  cities  and  suburbs. 

If  you’re  looking  to  inter¬ 
act  with  others  online  about 
environmental  matters,  click 
on  the  introductory  screen, 
which  takes  you  to  its  collec¬ 
tion  of  discussion  forums. 
Once  you’ve  signed  up,  you 
can  join  online  talks  about 
topics  related  to  animals, 
plant  life.  Earth  science, 
news  developments,  envi¬ 
ronmental  issues,  travel  and 
outdoor  activities,  books  and 
gear,  and  “Ask  an  Expert.” 

Other  considerations  in 
using  the  site  for  your  writ¬ 
ing  and  reporting: 

ISome  of  the  reports  in 
the  database  —  especially 
the  field  guides  —  use  abbre¬ 
viations  unique  to  the  specif¬ 
ic  animal  or  plant.  For 
instance,  “WS”  in  the  discus¬ 
sion  of  birds  means  “wing 
span,”  while  “D”  in  articles 
about  trees  stands  for  “trunk 
diameter.”  For  a  rundown  of  the  abbrevia¬ 
tions,  click  the  “About  This  Site”  link  at  the 
bottom  of  the  introductory  page. 

2  The  materia]  available  online 

throughout  the  eNature.com  site  is  de¬ 
rived  from  the  best-selling  Audubon  Field 
Guide  books  created  by  Chanticleer  Press 
and  published  by  Knopf/Random  House. 

3  If  you  want  to  use  the  site  for  tips  on 
stories  you  might  localize  in  your  own 
outdoors  columns,  click  the  “News”  button 
on  the  top  of  the  introductory  page,  which 
links  you  to  the  system’s  News  Archives. 
Typical  stories  cover  stranded  sea  turtles, 
whale  migration,  parks  in  peril  and  en¬ 
dangered  birds.  11 


National  Audubon  Society’s  Online  Field  Guides  bridge 
gap  between  the  Great  Outdoors  and  the  Great  Indoors 


Except  perhaps 
for  some  of  the 
folks  in  the 
sports  depart¬ 
ment,  most  of  your  news¬ 
room  is  probably  more 
expert  on  matters  of  the 
Great  Indoors  than  of  the 
Great  Outdoors.  After  all, 
so  much  of  the  news  we 
cover  —  city  councils,  leg¬ 
islatures,  courts,  schools, 
and  the  arts  —  originates 
inside  walls  and  far  Irom 
the  call  of  the  wild. 

So  when  an  assign¬ 
ment  takes  us  literally 
into  the  field,  whether 
we’re  covering  environ¬ 
mentalists’  concerns  over 
an  endangered  species  or 
doing  a  feature  on  new 
wilderness  trails,  we  often 
feel  like  fish  out  of  water. 

Fortunately,  for  nature 
questions,  the  Net  is  be¬ 
coming  a  natural. 

A  new  site  called  eNa- 
ture.com  brings  together  a  wonderful  selec¬ 
tion  of  searchable  field  guides  right  online 
\vith  a  database  of  more  than  4,800  plant 
and  animal  species.  Derived  from  35  Audu¬ 
bon  Society  field  guides,  it  is  searchable  by 
group  —  mammals,  amphibians,  fishes, 
trees  —  or  browsable  within  subheadings 
for  each  group.  Advanced  searching  can  be 
done  on  size,  color,  habitat,  region,  and  oth¬ 
er  options,  making  it  a  fnendly  digital  re¬ 
source  even  for  those  of  us  who  don’t  know 
our  herrings  from  our  herons. 

To  get  started,  visit  http://www.enature 
.com  where  the  introductory  screen  is 
topped  with  the  online  field  guides.  Links 
include  those  for  amphibians,  birds,  but- 


www.enatur«.com 
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terflies,  fishes,  insects,  mammals,  reptiles, 
seashells,  seashore  creatures,  spiders,  trees 
and  wildflowers. 

Click  a  link  and  the  site  lists  subdivisions, 
w'hich  differ,  of  course,  from  category  to 
category.  The  breakout  in  the  amphibians 
field  guide,  for  example,  includes  salaman¬ 
ders,  frogs  and  toads,  turtles,  crocodilians, 
lizards  and  snakes,  while  the  breakout  on 
trees  ranges  from  needle-leaf  conifers  to 
yuccas,  palms,  and  cacti.  Select  a  subdivi¬ 
sion  and  the  system  begins  displaying  sets 
of  thumbnail  pictures  of  each  plant  or  ani¬ 
mal  in  that  subsection,  inviting  you  to  click 
on  any  for  its  identifying  information. 

On  the  other  hand,  if  you  already  know 
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I  Retailers  of  the  Year 


Association  to  present  its  first-ever  partnership  awards 
at  the  Newspapers  2000  conference  in  San  Francisco 


BY  KEN  LIEBESKIND 

Bashas’  supermarkets  and  7-Eleven  have  been 
named  local  and  national/regional  retailers  of  the 
year,  respectively,  by  the  Newspaper  Association  of 
America  and  will  be  presented  with  awards  June  19 
at  the  NAA’s  Newspapers  2000  conference  in  San 
Francisco.  This  is  the  first  time  the  NAA  has  given  out  the  awards. 


“Retailers  have  been  powerful  and  ef¬ 
fective  partners  of  newspapers  for  many 
years,  as  we  each  have  helped  promote 
ourselves  and  each  other,”  said  John  E. 
Kimball,  the 
NAA’s  senior 
vice  president 
and  chief  mar¬ 
keting  officer.  “We  now  have  an  award 
that  recognizes  these  retailers  who  work 
so  well  with  newspapers.” 

Dallas-based  7-Eleven  was  recognized 
by  several  newspapers,  including  The 

Dallas  Morning  News, 

\he  Los  Angeles  Times, 
and  The  Washin^on  Post, 
for  several  efforts. 
Phoenix-based  Bashas’, 
nominated  by  The  Ari¬ 
zona  Republic,  won  for 
its  “Sparky  Tee-Kid” 
promotion.  Retailers  — 
and  especially  convenience  stores  such  as 
7-Eleven  —  are  more  important  than  news 
racks  for  single-copy  newspaper  sales  now¬ 
adays,  according  to  John  Murray,  NAA 
vice  president  of  circulation  marketing.  11 


P-rker  Brothers 

Profitable  Partnerships 


Like  these  profitable  partnerships,  it  is 
difficult  to  think  of  one  without  the  other.  All 
great  relationships  combine  sound  strategies, 
proactive  leadership,  ongoing  professional 
development,  and  a  commitment  to 
excellence.  Allow  ProMax  to  become  your 
training  partner  to  assist  your  newspaper  in 
maximizing  productivity,  profits  and  people. 


Visit  us  at  Newspapers  2000 
NAA  MegaConference 
Moscone  Center  in  San  Francisco 
Booth  M222 


PROMAjk 

PROMAX  TRAINING  &  CONSULTING,  INC. 
800.898.0444 
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MARKETING 


SALES 


P re-printed  inserts 
soared  40%  in  April 
newspaper  advertising 
linage,  according  to  exclusive 


££s^P/Competitive  Media  Re¬ 
porting  monthly  indices. 

All  pre-print  categories 
rose,  led  by  a  72%  jump  in 


consumer  electronics.  Year-to- 
date,  pre-prints  are  up  13%. 

Classified  ad  linage  was  up 
19%,  with  the  classified  re¬ 


cruitment  category  rising 
44%.  National  ads  rose  3%, 
while  retail  ads  were  un¬ 
changed.  —  Joe  Nicholson 


THE  APRIL  E&P/Cm  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 
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1 
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APR 
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_ 
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123,31 

NATIONAL  CATEGORIES 

YTO 

APR 

Airlines 

-14% 

;  -17% 

Auto  Dealer  Associations 

-12% 

!  12% 

Banks/Credit  Cards 

6% 

-5% 

Computers  &  Software  ! 

-33% 

j  -33% 

Corporate/Office/Other 

-14% 

-27% 

Factory  Automotive  1 

-31%  1 

1  -41% 

Food  &  Household 

31% 

;  57% 

Govemment/Political  ! 

14% 

I  -9% 

Hotels  &  Resorts 

2% 

0% 

Insurance  | 

0% 

1  21% 

Investments 

35% 

27% 

Mail  Order 

3% 

^  7% 

Motion  Pictures 

8% 

:  19% 

Travel  &  Tourism  j 

12% 

;  31% 

Utilities  fc  Communications 

1% 

;  4% 

National  ROP  Index 
YTD0%APR3% 

Overall,  the  National  ROP 
Index  increased  slightly  in 
April  2000  compared  with  the 
same  month  last  year.  National 
ROP  advertising  linage  in  the 
Travel  &  Tourism  and  the  Food 
&  Household  categories  showed 
strong  volume  gains  in  April 
2000.  The  Factory  Automotive 
and  Computers  &  Software  cate¬ 
gories,  however,  have  continued 
to  experience  volume  losses  on  a 
month-to-month  basis. 


RETAIL  ROP  ADVERTISING  INDEX 


I  JAN  FEB  MAR  APR  MAY  JUN 

■1999  100.00  100.07  107.14  10513  121 3t  105.18  ' 

93.19  97.52  105.37  10530 

RETAIL  OITESORIES,^  YTD  APR 

Apparel  &  Accessory  Stores :  -4%  i  9% 


Books  &  Stationery  Stores  -14%  -7% 


Computer  Stores 


Department  Stores 


Office  Supply  Stores 


:iio% 

101% 

-3% 

1% 

;  s’  -12* 

1* 

-15% 

-27% 

;  -5% 

s  1% 

8% 

-52% 

-53% 

JUL  AUG  SEP  OCT  NOVj  DEC 

101  83  107 18  114.48  '  125.95  142  45  '  179J2 

Retail  ROP  Index 
YrD-2%APRO% 

Overall,  Retail  ROP  cate¬ 
gories  remained  flat  in 
April  2000.  The  Computer 
Stores  category  continues  to 
remain  strong  year-to-date, 
doubling  its  ad  linage  every 
month  in  2000  compared  with 
1999.  Retail  ROP  ad  linage  for 
the  Office  Supply  Stores,  Con¬ 
sumer  Electronics,  and  Drug 
Stores  categories  contributed  to 
the  large  volume  losses  of  the 
Retail  ROP  Index  in  April  2000. 


PRE-PRINTED  INSERT 

ADVERTISING  INDEX 

Pre-pnnted  Insert  Index 

jgQ  . i . I . _4._ . i . i . , . i . i .  1  i  . YTD13%APR40% 

11;:  mu :  'nre-Printed  Insert  ad  linage  came  back 

‘  -E  strongly  in  April  2000  and  increased 

L20  -  i  :  dramatically  compared  to  the  same  month 

HB  9H  ^  ^  ^  Every  category  in  the  index  had 

60  9H  Hi  ^H  l |H  the  consumer  Electronics,  Departments 

0  linage  in  these  three  categories  showed 

JAN  FEB  MAR;  APR : MAY;  JUN  JUL  AUG  SEP  OCT  NOV  DEC  some  of  the  largest  volume  gains. 
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Building  Materials 
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Food  &  Household  (CMO) 


Furniture  &  Accessories 


YTD  APR| 


10%  40% 
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DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 

. I . [-■- I . j- — {■■■■■ t -f-- I . [  —  Index  YTD  13%  APR  19% 

I  _ I  rf^he  Display  Classified  ROP  Index  in- 

■>21111  |H  ijm  ' .  -1-  creased  significantly  in  April  2000 

^m  l^m  compared  with  the  same  month  last  year. 

^m  ^m  ^  advertising  in  the  Recruitment 

■K^H  category  has  increased  every  month  this 

KR  year.  The  Real  Estate  Category  showed 

JAN  FEB  MAR  APR^MAY  JUN  JUL  AUG  SEP  OCX  NOV  DEC  strone  volume  eains  in  Aoril  2000 
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Education 

-5%  ; 
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Real  Estate  j 
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•  Augment  syndicated  advertising  research. 


Online  audience  identified  and 
measured  for  optimum  growth. 


‘Quarterly  progress  critiques 
and  assessments. 


'  Annuai  competitive  tracking. 


Each  of  these  represents  the  focus  of 
Belden  projects.  All  cusicam2e(j 
to  partner  newspa^TOis  tn 


www.heldenmai.coin 
(214)522-8630  i 


FIRST  AND  FOREMOST  IN  NEWSPAPER  RESEARCH 
AND  STRATERIC  CONSULTATION. 


•  Increase  readership  via  improved 
content  and  marketing. 


•  Advertising  research  to  improve 
customer  satisfaction. 


•  Targeted  advertising  research  as 
a  customer  “marketing  tool”. 


•  In-depth  strategic  research  with 
actionable  recommendations. 


•  Solve  the  teen  readership  puzzle. 


•  Is  it  time  to  switch  publication  cycle? 


•  Is  the  weekend  package  as  good 
as  possible? 


•  Promotional  campaign  testing;  ad  selec¬ 
tion;  real-time-response  as  necessaiy. 


•  Image,  section  readership,  overall 
satisfaction  and  brand  quantified 
and  benchmarked. 


SYNDICATES 


OUTIHINNIES  1 

trank  langu 

National  Cartoonists  Society  convention  speakers  talk  about  ZZyitTs: 
everything  from  colorized  daily  comics  to  reader  surveys 

BYDAVEASTOR  .  debate  a 

kS  1C  polls  are  i 

O  MANY  ISSUES,  SO  LITTLE  TIME.  for  years  (£ 

Comic  colorization,  comic  language,  comic  polls,  and  it  came  up  i 
comic  distortion  were  among  the  topics  crammed  into  an 

°  ^  disproportK 

hourlong  panel  discussion  at  the  recent  National  Car-  come  from  ( 

_  toonists  Society  (NCS)  convention  in  NewYork.  The  pan-  lots  of  free  t 
el  consisted  of  three  newspaper  editors  and  two  syndicate  peo-  chronicle,  s 
pie,  with  a  number  of  cartoonist  attendees  adding  their  comments.  when  reade 

“You  can  read  a  word  on  a 


Rainbow  of  color  views 

The  use  of  color  in  daily  comics 
has  grown  slowly  for  years.  While 
it’s  hard  to  find  the  total  number  of 
U.S.  papers  going  the  multihued 
route,  about  10%  of  the  nearly  240 
dailies  listed  on  the  Reed  Brennan  H| 
Media  Associates  pagination  firm’s  *** 
Web  site  (http://www.rbma.com)  are  col¬ 
or  clients. 

“I  love  the  color.  It’s  an  exciting  addi¬ 
tion  to  the  daily  paper,”  said  “Beetle  Bai¬ 
ley”  creator  Mort  Walker  of  King  Features 
Syndicate. 

But  some  cartoonists  aren’t  as  pleased. 
“Daily  strips  are  drawn  to  be  in  black  and 
white,”  said  “Soup  to  Nutz”  creator  Rick 
Stromoski  of  the  Newspaper  Enterprise 
Association.  “When  they’re  colorized,  it 
completely  changes  the  effect.” 

And  sometimes  changes  the  intended 
color,  such  as  when  a  golden  retriever 
doesn’t  look  so  golden. 

“I  hope  when  more  papers  go  to  color, 
syndicates  will  be  your  ombudsmen,” 
Nancy  Tew,  editorial  administration 
manager  and  comics  editor  at  the  Los  An¬ 
geles  Times,  told  cartoonist  attendees. 

Ob\iously,  one  way  for  cartoonists  to 
control  the  color  in  their  daily  comics 
would  be  to  handle  it  themselves.  But  “Lu- 
ann”  creator  Greg  Evans  of  United  Feature 
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BMi 


comic  page  and  go  back  to  it. 
On  television,  it’s  gone  so 
fast  you  might  not  think 

about  it.”  —  SARAH  GILLESPI 


I  Syndicate  said,  “That’s  a  lot  of  extra  work” 
j  for  cartoonists  already  putting  in  long 
hours  —  and  there’s  no  guarantee  newspa¬ 
pers  would  pay  them  more  for  their  time. 

!  Words  ABOUT  WORDS 

I  There  was  also  discussion 
I  about  frank  language  in  comics, 

!  which  are  still  more  G-rated  than 
j  other  newspaper  sections  and 
other  media,  but  looser  than  be¬ 
fore  (E^P,  Aug.  15, 1998,  p.  30). 

Phyllis  Singer,  assistant  man¬ 
aging  editor  for  features  at  Long 
Island,  N.Y.,  Newsday,  said  one 
reason  why  such  language  can  be  contro- 
!  versial  is  because  comics  sections  are  per¬ 
ceived  to  be  for  children.  But  they’re  read 
mostly  by  adults,  especially  on  weekdays. 

Sarah  Gillespie,  comics  development 
consultant  for  the  Los  Angeles  Times  Syn¬ 
dicate,  added  that  frank  language  often 
has  more  staying  power  in  print  than  on 
screen.  “You  can  read  a  word  on  a  comic 


page  and  go  back  to  ■jP'" 

I  it,”  she  said.  “On  tel-  p 
I  evision,  it’s  gone  so  ■ 

I  fast  you  might  not  |L 
i  think  about  it.”  B  . 

.\my  Lago,  vice  i  - 

\  president  for  comics 
j  and  graphics  at 
i  United  Media,  said 
she  s  trying  to  push 

the  envelope  by  allowing  somewhat  more 
frank  language  than  before  in  United 
comics.  “To  me,  a  lot  depends  on  how 
funny  it  is,”  she  added. 

Polls  seen  as  problematic 

Debate  about  whether  newspaper  com¬ 
ic  polls  are  scientific  enough  has  gone  on 
for  years  (E&P,  Nov.  22, 1997,  p.  32).  And 
it  came  up  again  at  the  NCS  session. 

Survey  results  can  be  skewed  when  a 
disproportionate  number  of  responses 
come  from  older  readers  and  others  with 
lots  of  free  time.  Jack  Loftis,  associate 
publisher  and  editor  of  the  Houston 
Chronicle,  said  results  are  also  skewed 
when  readers  organize  in  support  of  cer- 
,  tain  comics. 

Jrd  on  d.  “TankMcNama- 

bdck  to  it.  ra”/“Second  Chances” 

co-creator  Bill  Hinds 
Jone  so  of  Universal  Press 

Syndicate  said  certain 
comics  don’t  do  well 
—  SARAH  GILLESPIE  overall  in  polls,  but 
Los  Angeles  Times  Syndicate  still  have  many  loyal 

readers.  “Editors  should  decide,”  he  said. 

I  But  Singer  noted  that  reader  polls  do 
j  provide  some  useful  information,  while 
j  Gillespie  added  that  they  give  papers 
!  some  interaction  with  readers. 

Papers  that  use  polls  should 
use  their  own,  said  Loftis.  “If 
there’s  anything  worse  than  do¬ 
ing  your  own  survey,  it’s  relying 
on  another  survey,”  he  said.  “A 
Houston,  Texas,  audience  is  not 
even  the  same  as  a  Dallas, 

Texas,  audience.” 


Distortion  discussed 

And  there  were  complaints  about  com¬ 
ic  distortion,  which  made  the  news  earlier  ! 
this  year  when  “Peanuts”  reruns  briefly  i 
featured  an  elongated  Charlie  Brown  and 
Co.  {E^P,  Jan.  17,  p.  35).  Tew  said  one 
reason  why  some  newspapers  distort 
comics  is  because  they’re  using  narrower  I 
page  webs. 

“We’re  all  struggling  with  the  issues  of 
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can  be  also  tracked  via  an  Adobe  Photoshop 
software  code. 

Getting  back  to  the  print  world,  several 
speakers  concluded  that  there  would  be 
fewer  problems  with  comics  if  newspaper 
editors  valued  them  more. 

“I  don’t  think  many  editors  take  the 
comics  seriously,”  said  Singer.  11 


NCS  business  meeting  the  previous  day. 
That  session  also  featured  talk  about  unau¬ 
thorized  use  of  comics  on  the  Web,  with 
some  humor  sites  deleting  copyright  lines 
and  creator  names. 

Occasionally,  a  cartoonist  discovers  such 
a  site  and  tips  off  other  cartoonists  about  it. 
One  audience  member  said  comic  piracy' 


space,  but  I  don’t  think 
we  should  be  distort¬ 
ing,”  commented 
Singer. 

“Cathy”  creator  Cathy 
Guisewite  of  Universal 
first  brought  up  the  dis¬ 
tortion  issue  during  an 


In  brief 

Dr.  Laura’s 
advice  to  self: 
stop  column 


Dr.  Laura  recently  lost  some 
TV  and  radio  ads  due  to  state¬ 
ments  seen  as  anti-gay.  But 
only  two  of  her  120  newspapers 
canceled  in  recent  months  for 
reasons  that  may  or  may  not 
have  been  due  to  her  opinions. 


has  kept  his 

room  neat  lately,  ; 

“The  kid  stays 

controversy  sur- 
rounding  some 

of  her  opinions.  Blank  eyes,  but  a  new  look 


Tomorrow  comes  for 
‘Annie’  comic  strip 

1^1  Tribune  Media  Services  is  of- 

PB  fering  a  new  version  of  “Annie.” 

I B  The  title  character  sports 

updated  hairdo  and 
wears  jeans,  but  keeps  her 
kitMUa_col2.«pi  spunk  ness.  There’s  also 
*****  more  contemporary  stories 
and  new  character  Amelia 
Santiago,  charter  pilot  for 
Daddy  Warbucks. 

Now  writing  “Annie”  is  Jay  Maeder,  an 
author,  comic  historian,  and  New  York 
Daily  News  editor.  The  new  artist  is  comic 
book  inker/illustrator  Andrew  Pepoy. 

The  strip,  started  by  Harold  Gray  in 
1924,  was  later  done  by  Leonard  Starr  be¬ 
fore  temporarily  going  into  reruns  this 
year  (E&P,  Feb.  28,  p.  33). 


Dr.  Laura  Schlessinger  is  end- 
ing  her  newspaper  column 
effective  July  7- 

Schlessinger,  speaking  on  her  radio 
show,  said  she  felt  she  had  to  drop  some¬ 
thing  before  her  TV  program  starts  in  Sep¬ 
tember.  She  joked  that  the  choice  was 
between  giving  up  her  son  or  her  Universal 
Press  Syndicate  feature,  and,  since  her  son 


Managing  Editor,  Editoriai  Premiums  #00-2063.EP 

Recruit  and  manage  freelance  writers,  edit  content,  oversee  the  medical  review  and  work 
with  creative  staff  to  produce  multiple  premiums  (booklets,  special  reports,  etc.)  for  customer 
acquisition  and  retention.  Requires  a  Bachelor's  or  Master's  degree  in  journalism  or  mass 
communications  and  at  least  three  years  experience  in  editing  and  publication  management. 
Background  in  health  and/or  science  preferred 

Managing  Editor,  Corporate  Content,  MayoCiinic.com  #00-63CC.EP 
Expand  an  already  successful  offering  of  online  tailored  health  management  tools  and 
content  to  major  employers  and  organizations.  Requires  a  Bachelor's  degree  in  journalism  or 
communications  and  at  least  five  years  experience  in  consumer  publishing.  Web  experience 
and  background  in  health  and/or  science  preferred.  Master's  degree  in  public  health  and 
experience  in  corporate  or  managed  care  health  promotion  desirable. 

Associate  Editor,  News,  MayoCiinic.com  #00-64.EP 

Research,  write  and  edit  news  and  feature  copy  for  MayoClinic.com,  an  internet-based 
health  information  service  for  national  audience.  Requires  a  Bachelor's  degree  in  Journalism 
or  a  related  field  or  extensive  journalistic  experience.  At  least  two  years  experience  writing 
for  a  consumer  audience. 

As  a  leader  in  healthcare,  Mayo  Clinic  offers  an  excellent  salary  and  benefits  package 
including  a  generous  relocation  package  plus  incidental  expenses. 

Please  submit  your  resume  and  writing/ editing  samples  referencing  the  specific 
job  posting  number  listed  above  to: 

Mayo  Clinic 

Daniel  Dogo-Esekie,  MMV  Centerplace  4  •  200  1st  Street  SW  •  Rochester,  MN  55905 
phone  800-562-7984  •  fax  507-284-5410  •  e-mail  dogoesekie.daniel@mayo.edu 
Mayo  Clinic  is  an  affirmative  action  and  equal  opportunity  educator  and  employer. 


‘Six  Chix’  cartoonists  meet 
FOR  FIRST  TIME  IN  NEW  YORK 

The  six  women  who  contribute  to  the  “Six 
Chix”  comic  met  for  the  first  time  late  last 
month  at  the  National  Cartoonists  Society 
convention  in  New  York. 

A  crew  from  the  “Lifetime  Live”  cable 
show  captured  this  meeting,  and  aired  the 
segment  June  2. 

The  six  creators  —  who  live  in  various 
parts  of  the  United  States  and  Canada  — 
include  Isabella  Bannerman,  Kathryn 
LeMieux,  Rina  Piccolo,  Stephanie  Piro, 
Margaret  Shulock,  and  Ann  Telnaes. 
Their  comic  was  introduced  this  past  win¬ 
ter  by  King  Features  Syndicate. 


Jeff  MacNelly  dies  at  52 

Renowned  editorial  cartoonist  Jeff 
MacNelly  has  died  of  lymphoma  at  age 
52.  See  obituary,  p.  14. 
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OUR  THERMALfitP  SYSTEM 


ANITEC  NEWSPAPER 
COMPANY  CAN'T  PUT 
OURS  INTO  A 


GAINS  YOU  VALUABLiEDITORIAL  TIME 

RESS  SCHEDULE. 


Anitec  Newspaper  Company's 
Newsetter  gives  you  a  complete 
digital  platemaking  integrated 
solution  designed  specifically  tor ' 
the  newspaper  industry.  Fully 
automated,  modular,  and  ' 
versatile,  the  step-saving 
Newsetter  System  offers  daylight 
operation  with  an  open 
architecture  that  Ifnks  to  any 
front-end  system.  You'll  save 
time,  steps,  and  nToney  with 
Anitec  Newspaper  Company. 

ANITEC  NEWSPAPER  COMPANY'S 
THERMAL  CtP  NEWSPAPER  SYSTEM 

■  Innovative-First  in  thermal  flatbed 
technology 

■  Complete-"Turnkey  System"  from 
workflow  to  prepress 

■  High  capacity-outputs  available 
from  80  to  240  plates  per  hour 

■  Accurate-In-line  optical  plate- 
pUnching/bending 

■  Efficienf-One-step  from  page 

make-up  to  prepress  _ 

■  Versatile-Easi ly  adapts  to 

pariorama,  broadsheet,  and  tabloid 
formats  ^ 

■  Modular-Expandable  to 
accommodate  up  to  three 
platesetters 

■  Reliable-Thermal  Plate  technology 

■  Low  maintenance-Our  processor 
produces  up  to  6,000  plates  from  a 
single  tank 

Learn  how  Anitec  can  help  you  get 

MORE  OUT  OE  lYOUR  DAY,  CALL 

1-800-777-5883  to  speak  with 

A  CUSTOMER  SERVICE  REPRESENJATIVE  ' 
OR  VISIT  US  AT  www.anitec.com  .  *. 

383  Dwight  Street  •  Holyoke,  MA  01040 
800-777-5883  •  Fax:  413-538-6088 
www.anitec.com 

■I 

©Anitec  Nevvspatx'r  Company,  2f)()0. 

All  rights  reserved.  '  j 


everything  up  to  standard  ...  it  was  about 
85%  to  90%  of  what  it  would  cost  to  build 
brand-new.” 

Earlier  in  the  year,  Campbell  told  The 
Business  Journal  in  Portland  that  a  new 
plant  was  estimated  to  cost  between  $20 
million  and  $30  million,  and  half  again  as 
much  to  equip  it. 

In  the  meantime,  “We’ve  been  very 
busy  on  both  presses,”  said  Campbell.  The 
Metro  handles  most  of  the  daily’s  work, 
while  the  Community  runs  commercial 
jobs  and  the  paper’s  TV  programming 
guide  and  real-estate  booklet. 

The  company  already  owns  the  site  of 
its  possible  future  home  —  an  ample  par¬ 
cel  at  the  Vancouver  Airpark,  a  mile  and  a 
half  from  its  current  West  Eighth  Street 
quarters.  Said  Campbell,  “This  is  a  very, 
very  good  alternative  to  our  existing  loca¬ 
tion,”  where  more  modern  facilities  “can 
be  shoehorned  in,”  but  only  by  making 
“many  compromises.”  One  would  be  the 
need  to  build  “expensive  elevated  parking 
structures”  across  the  street.  Others  in¬ 
clude  design  features  that  would  not  be 
desirable  in  a  new  plant. 

For  assistance  in  planning  and  design, 
Campbell  turned  to  Dario  Designs  Inc. 

Roughly  halfway 
through  Dow  Jones’ 
three-year,  $250-million 

B'' —  project  to  boost  full- 

color  and  page  capacity 
§  to  its  19  presses  at  plants 

o  nationwide  {E^P,  Oct. 

2  31, 1998),  the  Framing- 

ham.  Mass.,  firm  is  re- 
sponsible  for  design, 

Wfm  engineering  (structural, 

mechanical,  electrical, 
plumbing,  and  fire  pro- 
tection),  construction, 
Wn  I  administration,  and  co- 

y  /  ordination  with  all  press 

^  and  support  systems. 
X/H  \  Still,  the  growing  archi- 

<  J  tectural  and  consulting 

'  firm  has  found  time  for 
numerous  other  projects 
during  the  same  period. 
Among  them  are  two  other  family-owned 
dailies  in  the  Pacific  Northwest  that  have 
upgraded  their  operations  —  The  Bulletin, 
Bend,  Ore.,  and  The  Wenatchee  (Wash.) 
World  (E&P,  Oct.  17, 1998). 

The  company  spent  months  in  a  “pro¬ 
gramming”  effort  to  define  The  Colum¬ 
bian's  needs  by  researching  its  business  and 
interviewing  managers,  asking  about  prod- 


With  The  Oregonian’  looming  large  across  the  river, 
midsize  Washington  daily  assesses  operational  needs 


BY  JIM  ROSENBERG 

Next  month,  The  Columbian  converts  to  morn- 
ing  publication,  one  year  after  its  Saturday  edition 
made  its  debut.  But  the  staffed-up,  110-year-old 
Vancouver,  Wash.,  daily  has  bigger  plans  as  it  en¬ 
ters  a  new  century  —  modernizing  production  and 
quite  possibly  relocating  its  entire  operation  to  a  new  building  on  a 
new  site  some  time  in  the  next  five  years. 

The  52,500-circulation  (63,500  Sundays)  newspaper  in  a  city 
that  has  grown  to  an  ££5^P-estimated  57,000  residents  serves  a 

market  of  238,000,  with  al¬ 
most  89,000  households, 
according  to  1990  data.  But 
it  sits  just  across  the  Co¬ 
lumbia  River  from  a  metro 
competitor.  The  Oregonian 
in  Portland. 

The  paper  was  among  the 
earliest  to  operate  a  big  off¬ 
set  press,  buying  one  of  the 
first  Goss  Metros  about  30 
years  ago.  A  Goss  Commu¬ 
nity  assists  with  company 
and  contract  work.  Never¬ 
theless,  it’s  looking  at  all 
new  equipment,  and  it 
won’t  move  the  old  presses 
and  platemakers  should  it 
decide  to  relocate,  according 
to  the  paper’s  architect  and 
planning  consultant. 

At  this  point,  it  has  no  new-equipment 
plans  and  is  studying  technologies  as  they 
come  on  the  market.  “We’re  open  to  any¬ 
thing”  and  not  tied  to  particular  manufac¬ 
turers  or  processes,  not  even  offset 
printing,  said  Publisher  Scott  Campbell, 
whose  family  owns  the  paper. 

With  “a  5V2-acre  site  for  a  newspaper 
that  deserves  to  have  10  to  15  acres,”  said 


LEWS  AND  CLAW,  MWY 


Architect’s  layout  of  proposed  new  Columbian  plant  and  offices  (to  include  newsroom) 

Campbell,  a  decision  on  the  paper’s  future 
home  is  likely  within  a  year.  His  45-year- 
old  plant  originally  encompassed  27,000 
square  feet  and  now  occupies  120,000 
square  feet.  Successive  additions,  said  the 
publisher,  have  created  a  “chopped-up  pro¬ 
duction  flow  and  a  pretty  inefficient  plant 
design.  So  when  we  ran  the  numbers  on 
what  it  would  cost  to  remodel  and  bring 


28  EDITOR&PUBLISHER  JUNE  12,  2000 


www.editorandpublisher.com 


www.AdOne.com 


More  revenue 

IS  RIGHT  AROUND  THE  CORNER 


AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  v^e  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  homes  and  more. 
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ment  with  current  client  practices,  evalu-  struction-cost  estimates  and  schedules, 
ating  every  aspect  of  both.  Like  Arlington  Heights’  Daily  Herald, 

Dario  Designs  came  up  with  two  master  |  just  west  of  Chicago,  and  Bergen  County, 
plans  —  one  for  the  existing  downtown  site,  !  N  J.’s  The  Record,  just  west  of  New  York, 

7%e  CoiumWan  continues 
to  thrive  in  proximity  to 

_ _ bigger  competitors.  Very 

|=*»r-  T  v  I  I  often,  content  and  produc- 

tion  quality  enable  these 

- :  — j  I  .  v:-  p' :  and  other  family-owned 

[ifin^i  SjBlfiiST  j  midsize  dailies  to  shine  in 

i  «  V  iteiini  adEDfll  W  1  j  the  shadows  of  neighboring 

II  ■■  1 1— -U‘-  II  Ikiitl  I  j  chain-owned  major  metros. 

oposal  for  more-traditional  structure  at  the  paper's  existing  site  Columbian  s  case, 

however,  the  chain  that 

the  other  for  the  property  at  the  airpark  —  j  owns  the  metro  also  is  a  family  affair, 

then  compared  the  two  to  determine  which  |  Growth  in  The  Columbian’s  market 
best  meets  client  criteria,  among  them,  cost,  makes  it  a  fertile  field  for  commercial 
scheduling,  room  to  grow,  image  and  visi-  I  competition.  But  while  Campbell  ac- 


ucts  and  procedures  and  where  it  wants  to 
be  within  a  given  time,  according  to  Presi¬ 
dent  Dario  D.  Dimare. 

“Once  we  know  someone’s  marketing 


goals,  the  market  defines  the  product,”  he 
said,  outlining  the  logical  sequence  of  cre¬ 
ating  a  master  plan.  “The  product  defines 
the  equipment  and  people  needed  to  pro¬ 
duce  it,”  he  contin¬ 
ued,  adding  that 
people  and  equip¬ 
ment  then  deter¬ 
mine  the  required 
facilities,  which  in 
turn  “tells  us  if  the 
site’s  adequate.” 

Results  appear  in 
a  giant,  20-  to  40-page  spreadsheet  cover¬ 
ing  everything  from  staffing  to  systems  to 
vending  machines  and  including  the  pa¬ 
per’s  projections  for  the  year  ahead.  Based 
on  that  information.  Dimare’s  firm  can 
“draw  up  a  floor  plan  that  shows  every¬ 
thing  over  the  long  term,”  as  well  as  “a 
phasing  plan  to  show  how  to  get  there, 
based  on  [client]  priorities.”  The  work 
also  includes  assessments  of  return-on- 
investment  that  compare  available  equip- 


Walls  of  proposed  structure  for  the  larger  property  use  nameplate,  block-face  effects,  and  windows  to  simulate  news  pages 


knowledges  that  his  cross-river  rival  has  a 
strong  presence  in  his  own  Clark  County 
(where  Oregonian  sales  of  22,200  daily 
and  26,600  Sunday  were  unchanged  over 
the  past  two  years,  according  to  Audit  Bu¬ 
reau  of  Circulations  publisher’s  state¬ 
ments),  he  contends  that  “we  still  are  the 
main  newspaper  here,  and  will  continue  to 
be. ...  But  they’ve  always  been  quite  gen¬ 
tlemanly  about  their  competition.” 

Whether  or  not  that  arises  from  events 
dating  to  the  days  of  letterpress  and  labor 
strife  (see  sidebar).  The  Oregonian  and 
The  Columbian,  like  other  pairs  of  pa¬ 
pers,  maintain  a  reciprocal  production 
agreement. 

About  10  years  ago.  The  Oregonian  lost 
electricity  and  The  Columbian  geared  up 
to  pitch  in  on  page  production  before 
power  was  restored.  Then,  just  a  few  years 
later,  the  gesture  was  returned. 

Approximately  5,000  copies  into  a  press 
run,  it  was  Vancouver’s  turn  to  lose  power, 
as  a  hurricane  —  three  hours  from  reach¬ 
ing  maximum  winds  —  threatened  to  force 
authorities  to  close  highways.  Campbell  re¬ 
membered  putting  page  negatives  into  a 
truck  headed  for  Portland,  where  The  Ore¬ 
gonian  stood  ready  to  bum  plates  and 
print  The  Columbian.  But  on  further 
thought,  he  said,  the  plan  was  scuttled  — 
to  avoid  sending  young  carriers  out  into 
a  storm  or  its  immediate  aftermath.  II 


bility,  highway  access,  distribution  demo¬ 
graphics,  and  the  value  of  a  continuing 
downtown  presence. 

Dimare  stressed  that  the  project  hasn’t 
been  a  private  process  of  managers  and 
consultants.  Campbell,  he  said,  invited  his 
staff  to  see  the  plans  and  contribute  their 
own  comments.  For  his  part.  Dimare  ex¬ 
plained  the  required  materials  and  the  na¬ 
ture  of  newspaper  operations  to  three  local 
contractors  from  whom  he  sought  con- 


Smuggled  into  a  pressroom 


telling  that  story  to  their  own 
people.” 

Strikers,  meanwhile,  printed 
their  weekly  Reporter,  which 
circulated  up  to  78,000  copies. 

Before  the  National  Labor 
Relations  Board  mled  it  illegal 
four  years  later,  the  strike  had 
taken  a  violent  turn.  Delivery 
tmcks  were  dynamited  and 
Vice  President  and  Production 
Director  Donald  R-  Newhouse 
(cousin  of  Advance  Publications  founder 
S.I.  Newhouse)  was  wounded  in  the  hip 
by  a  shotgun  fired  into  his  home.  No  one 
was  charged.  By  early  1965,  the  U.S.’s 
third-longest  newspaper  strike  was  over. 


IN  1959,  AT  THE  START  OF  A 

five-year  strike  against  ^ 

Portland,  Ore.,  newspa-  |  S 
pers,  Don  P.  Campbell,  then 
general  manager  of  The  Col- 
um&ian  in  neighboring  Van-  ; 

couver,  Wash.,  was  among  the  ' 

area’s  few  nonunion  people  XJ 

able  to  mn  a  newspaper  press. 

At  the  Newhouse-owned  ^ 

Oregonian,  recalled  Columbi-  Don  P.  Campbell 
an  Publisher  Scott  Campbell, 

“My  dad  was  actually  smuggled 
mail  truck  and  slept  on  newspri 
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A  national  news  weeki 


-  ■  .  : 


Featuring  the  scope,  depth  and 
clarity  of  the  world-renowned 
Christian  Science  Monitor,  this 
colorful  12-page  tab  is  timed  for 
weekend  editions  but  holds  up^ 
all  week. 


for  local  newspapersT*^" 


Depth.  Context.  Understanding. 
That's  what  discriminating 
readers  want  from  the  news. 

But  as  newspapers  grow  ever 
more  local,  many  of  their  best 
readers  are  turning  elsewhere 
for  penetrating  coverage  of 
national  and  global  issi 

Now  there's  an  answer: 
MonitorWeek. 


And  MonitorWeek  builds  traffic 
for  the  local  paper's  Web  site 
with  a  content-rich  online  , 
edition  -  including  access  to 
the  deepest  newspaper  archive 
on  the  Web. 

MonitorWeek  -  for  demanding 
newspaper  readers  everywher 


A  GREAT  WEEKEND  READ 


For  more  information  call 
Dan  Lawrence, 
Business  Manager 
617-450-2662 


Christian 

-^^Acience 

Monitor 


ON  THE  SUPPLY  SIDE 


EQUIPMENT 

PREPRESS 

Geac  Pubushevg  Systems 

Tampa,  Fla. 

Integrated  CyberPage  editorial  layout 
with  Adobe’s  InDesign  page-layout  and  de¬ 
sign  application.  Working  with  the  Genera 
relational  database  as  part  of  Geac’s  Media 
i  Command  editorial  suite,  the  integration 

I  allows  all  or  part  of  pages  to  be  handled  in 
InDesign  and  incorporated  into  pages  and 

i  sections  produced  in  CyberPage. 

1 1  Philip  Jordan,  Geac  editorial  product 
j  [  manager,  said,  “Stoiy  shapes  and  their  con- 
J I  tents  can  be  created  in  InDesign  and  saved 
j  to  CyberPage  and  back  to  the  Genera  data¬ 
base.”  Sharing  files  across  applications 
through  the  Genera  database  gives  easy  ac- 
>  i  cess  for  changes,  he  added.  Clicking  on  an 
!  i  InDesign  story  in  CyberPage  automatically 

I I  presents  the  original  file  in  an  InDesign 
1 1  page.  Listings  of  InDesign  stories  and 

i  I  shapes  will  be  available  from  within  Cyber- 
'  Page  directories,  with  drag-and-drop  capa¬ 
bility.  Dynamically  updating  directories 
1 1  allows  InDesign  elements  to  be  seen  in  a 
:  i  CyberPage  list  as  soon  as  they  are  stored  to 
i  i  the  (Jenera  database.  Geac  said  the  integra- 
i  I  tion  will  enable  multiple-edition  metros  to 
j  j  meet  deadlines  while  creating  highly '  ’e- 
'  I  signed  pages  and  that  it  is  committed  to 
!  I  even  closer  integration  of  CyberPage  and 
Adobe  InDesign  in  coming  months. 

System  Integrators  Inc. 

I  Sacramento,  Calif. 

i !  Upgraded  The  Gazette,  Cedar  Rapids, 
Iowa,  one  of  its  oldest  customers,  to  Sys- 
:  tem/77  and  open  pagination  solutions  from 

;  the  System/55.  Rapidly  expanding  Gazette 
Communications  found  it  was  no  longer 
I  fault-tolerant  because  it  had  grown  as 
i  much  as  its  old  system  would  allow.  The 
,  I  company  also  had  added  new  products,  re- 
j  i  quiring  em  upgrade  to  a  more  scalable  sys- 
j  tern.  Another  factor  in  the  decision  was  a 
i  j  need  for  a  faster,  more  efficient  system. 

“The  old  system  had  difficulty  keeping  up 
j  I  with  our  pagination,”  said  Steve  Schmitz, 

I  Gazette  systems  manager.  The  upgrade  in- 
j  eludes  a  strategy  that  allows  The  Gazette  to 
I  move  toward  SII’s  Insiight  content-man- 
j  agement  solution  over  the  next  two  years. 

I  A  second  order  came  from  The  Orlando 
j  j  (Fla.)  Sentinel,  which  bought  two  Compaq 
[  ServerNet  systems  to  replace  its  aging  Tan¬ 
dem  KlOOO  servers.  The  paper  outgrew  its 
system  both  in  number  of  users  and  num- 
I  ber  of  ads.  ServerNet  offers  increased  ca- 
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pacity  and  speed  (in  ad  taking  and  layout). 
The  Sentinel  will  migrate  its  SCP  and 
CZAR  I  applications  to  the  new  platform. 

GDT-Nova  Pubushing  Products 

Auburn,  Calif. 

Sold  FaxAction  inbound  Fax/OCR- 
Web/e-mail  systems  to  Florida  Today,  Mel¬ 
bourne;  The  Idaho  Statesman,  Boise;  Tulsa 
(Okla.)  World  (circ  162,186);  Courier  News, 
Bridgewater,  NJ.;  and  Statesman  Journal, 
Salem,  Ore.  Dozens  of  dailies  worldwide 
use  FaxAction  to  accept  submissions  elec¬ 
tronically  into  classified  and  editorial  front- 
end  systems.  The  latest  sites  use  publishing 
systems  from  System  Integrators,  Harris 
Publishing,  Digital  Technologies,  and  Ad¬ 
vanced  Publishing  Technologies. 

OUTPUT 

Monotype  Systems  Inc. 

Rolling  Meadows,  III. 

Announced  sales  to  Dow  Jones  &  Co. 

Inc.  (eight  Sun  RipExpresses  and  eight 
ProofExpress  II  black-and-white  proofers); 
Newsday,  Long  Island,  N.Y.  (PrintExpress 
2000  system  consisting  of  two  Sun  Enter¬ 
prise  450  servers  running  PostScript/PDF 
input,  PostScript/PDF  spoolers,  PDF  RIPs, 
Harmony  screening,  and  TIFF  export  and 
bitmap  spoolers,  as  well  as  five  Sun  Ultra  5 
workstations  and  two  ProofExpress  II 
black-and-white  24-inch  proofers);  Star 
Chronicle,  Wainwright,  Alberta  (Panther- 
Pro/62  capstan  imagesetter,  Pagelm- 
poser  software  to  automate 
impositioning,  compression  archive 
browser,  and  Toolbox  PostScript  produc¬ 
tion  management  utility);  Gallipolis 
(Ohio)  Daily  Tribune  (PantherPlus/46 
capstan  imagesetter  with  Toolbox);  Gan¬ 
nett  Rochester  (N.Y.)  Newspapers 
(ProofExpress  1000  color  proofer,  with 
RipExpress  color  proofing  option);  The 
Republic,  Columbus,  Ind.  (Panther- 
Pro/62,  WindowBox,  Pageimposer,  NT 
compression,  three  RIP  Trackers,  and 
Panther  NT  RIP);  Observer-Reporter, 
Washington,  Pa.  (PaperMaster  IV  black- 
and-white  proofer);  Milwaukee  Journal 
Sentinel  (two  PaperMaster  FVNs,  two 
black-and-white  network  proofing  options, 
and  RipExpress);  and  The  Leavemvorth 
(Kan.)  Times  (PantherPro/46HS,  Toolbox). 

PRESSROOM 

us  Ink,  Carlstadt,  N.J. 

Released  Press  Doctor  2000,  an  updated 
guide  to  all  aspects  of  letterpress,  litho¬ 
graphy,  di-litho,  and  flexography.  The  com¬ 
prehensive  troubleshooting  guide  for 


newspaper  printers  hyperlinks  related  top¬ 
ics  for  easy  use.  The  digital  document  de¬ 
votes  special  attention  to  color  and  color 
management  and  offers  increased  coverage 
of  the  linkage  of  prepress  to  press.  A  part  of 
the  company’s  RealColor  customer  support 
program  that  draws  on  US  Ink’s  technical 
expertise  and  the  best  practices  of  its  cus¬ 
tomers,  Press  Doctor  is  available  from  the 
company  as  a  CD  or  as  a  PDF  file  down¬ 
loadable  from  http://usink.com. 

Robertson  Press  Machinery  Co. 

Webb  City,  Mo. 

Replaced  the  Color  King  press  with  a  re¬ 
manufactured  King  press  that  includes  a 
four-high  four-color  .stack  at  the  Free  Press, 
Woodstock,  Va,  where  it  joins  six  News 
King  units  to  provide  more  speed,  color, 
and  capacity.  Rollstands  were  added,  and 
the  old  folder  was  replaced  with  a  heaxder 
KJ8  model  to  support  the  greater  page  ca¬ 
pacity.  “They  did  beautiful  work  on  it,”  re¬ 
marked  Publisher  Keith  A.  Stickley,  who 
explained  that  the  press  arrived  in  late 
March  and  was  installed  two  weeks  later, 
after  the  new  folder  was  installed  and  work 
on  the  News  King  units  was  completed. 
The  rebuilt  press  includes  running  circum¬ 
ferential  register  that  allows  operators  to 
register  color  on  both  sides  of  the  web  si¬ 
multaneously.  Work  to  the  existing  News 
King  units  included  installation  of  a  new 
electric  braking  system  and  replacement  of 


King  press  rebuilt  by  Robertson  for  the  Free  Press 


an  old  sock-dampening  system  with  spiral¬ 
brush  dampeners.  Those  News  Kings  are  to 
be  refurbished  on-site,  with  new  rollers, 
probably  new  blanket  cylinders,  ink  knives, 
and  more,  according  to  Stickley. 

The  $500,000  upgrade  boosts  tabloid  ca¬ 
pacity  from  up  to  40  pages  with  some  pro¬ 
cess  color  to  56  pages,  eight  with  process 
color,  and  broadsheet  capacity  from  20  to 
28  pages.  In  addition  to  the  broadsheet 
weekly,  Stickley’s  company  handles  contract 
printing  for  eight  other  weeklies  and  about 
20  monthly  and  quarterly  publications. 
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-FEATURES  AVAILABLE- 


L  ;  -ANNOUNCEMENTS- 


AUTOMOTIVE 


WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articies  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)254-7646 


COLUMNS  AVAILABLE 


GRIMMLY  REFLECTING  free  sample  by 
E-mail  from  anne@willapabay.org  http:// 
www.wiliapabay.org/— anne 


ENTERTAINMENT 


Holiywood  News  and  Gossip  coiumn. 
Fax  request  for  samples  and  rates  tO: 
847-446-4804 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FE.ATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Pians 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


EXECUTIVE  SEARCH 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Cali  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


780  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Saies,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montciair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  newspa¬ 
pers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

71 3-977-89b5  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


Leader  in  Sale 
of  Community  L  w  ^ 
Newspapers  4^ 

Check  our  References 

14)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Dcsco  Dr.,  Dalla.s.  TX  75225 
www.rickenbachermedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


Thomas  C.  Bolitho 
BOLITHO  MEDIA  SERVICE 
Newspaper  Brokers 

"A  34-year  tradition  of  service  to  com¬ 
munity  newspapers” 

Scores  of  newspaper  sales  completed, 
from  $500,000  to  $50,000,000 
Quality  industry  references 
Call  or  E-mail  today  for  a  no  charge, 
confidential  consultation 
(580)  421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolltho@bolitho.com 
“Visit  our  website"  www.bolitho.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin.  TX  78703-2833. 

(512)476-3950 


||  -EQUIPMENT  &  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50”  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)372-0372 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  /\ssociates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Maiiroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Maiiroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:(508)850-7951 
www.newstec.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  ;  Bolitho-Cnbb 
for  Estate,  ESOP,  I  &  AsSOCiatCS 
Partners,  Bank,  Tax,  PubHcation  Brokerage 

Stock,  Assets  I  *  Appreteele 

_ J  ast1923 


We  have  sold 
thousands  of 
publishing  companies 
since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402. 
Bozemar^MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffalo,  WY,  828M 
Jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
NMles,  FL  34105 
tokis@  mindspring.corr 


lozeman,  MT  59715  Buffalo,  WY,  82834  NMles,  FL  34105 
]cribb@imt.net  Jfhicks@trib.com  tokis@mlndspring.c< 

For  a  listing  of  publications  for  sale,  go  to  www.cr1bb.com 


www.editorandpublisher.com 
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Phone:  1-888-825-9149  -  CUniFlEO  IIDVEIITISIN6  ~  Fax :  (212)  536-8800 


1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


~EQUiPMENT&  SUPPLIES- 


-INDUSTRY  SERVICES- 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


STEPPER  (Newspaper  roller) 
Great  condition,  hardly  used 
Only  $6,800 
Call  Art  Hunter 
Paradise  Post 
(530)  877-4413 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


PRESSES 


(2)  GOSS  -  SSC  -  21  1/2"  -  4  Highs 
Folders  -  Splicers  -  Remote  Consoles 
Running  $600M  (631)  231-6060 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESSES 

•  Goss  3:2  Folders  23  9/10”,  22  3/4”, 
22”,  21  1/2”,  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  -t- 
45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 
INLAND  NEWSPAPER 
MACHINERY  CORPORATION 


PRESSES 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)257-3045 

www.msicylinders.com 


WANTED  TO  BUY 


GOSS -SSC -21  1/2” 

4  Highs  &  Folders  -  Must  be  Running 
(631)231-6060 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


ADVERTISING  SERVICES 


Po^t- it  Note  Advertising  by 

NoteAd&AOnn 

Not«Ads.com.  Inc.  is  your  source  for  the 
printing  and  placenrient  of  Post-H* *  Note  ads. 

•  Proven  to  enhance  readership  and  response 
of  your  prmt  media  advertising. 

•  Authonzed  distributor  of  3M. 

1-877-668-3231  Po»Mt  7 

www.noteads.com  Notes 


CIRCULATION  CONSULTANTS 

Expand  your  Single  Copy,  Home  Delivery, 
T.M.S.,  N.I.E.  and  Subscription  Programs. 
KAMEN  &  CO.  (516)  379-2797 


CIRCULATION  SERVICES 


38  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
N:iti()nwitle  TEI.E.MARKET1NG 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW.  metro-news. com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 
12,  2000 


CIRCULATION  SERVICES 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


PISA  GROUP 

THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWV7.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


CONSULTANTS 


Help  has  arrived.  AH&D  Consulting, 
founded  by  online  news  pioneers. 

E-mail:  ahdconsulting@yahoo.com 


EMPLOYMENT  SERVICES 


www.NewspaperRecruiter.com 

Over  100  media  sales  &  sales  manage¬ 
ment  jobs  75  cities  nationwide  -  Let  us 
help  you  find  your  new  opportunity  free! 
www.newspaperrecruiter.com 
(303)  368-5900 
birschbach  recruitment  network 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


FACULTY  POSITIONS  IN  NEW  MEDIA 
JOURNALISM 

The  Medill  School  of  Journalism  at 
Northwestern  University  is  seeking  new 
media  faculty.  Applicants  should  have 
experience  in  developing  content  for 
interactive  and/or  digital  media,  a 
passion  for  exploring  new  ways  to  apply 
technology  to  conveying  news  and 
information,  and  strong  teaching  skills. 
For  details:  www.medill.nwu.edu/ 
journalism/newmedia/newfaculty.html 


THE  MISSOURI  SCHOOL  of  Journalism 
seeks  a  newspaper  copy  editor/designer  for 
a  faculty  editor  position  on  the  Columbia 
Missourian,  teaching  newspaper  of  the 
school.  The  salary  is  low,  but  the 
opportunity  is  great.  If  you  have  significant 
professional  experience  as  a  copy  editor 
and  designer,  you  can  try  teaching  and 
work  on  an  advanced  degree  without  leav¬ 
ing  the  craft  or  returning  to  student  loans. 
Position  available  in  August.  Send  letter, 
resume  and  work  samples  to  Karolyn  Can- 
nata-Winge,  search  committee  chair,  c/o 
Columbia  Missourian: 

RO.  Box  917,  Columbia,  MO  65205 
The  University  of  Missouri  is  an  Equal 
Opportunity/Affirmative  Action/ADA 
employer 


For  a  complete  list  of  presses. 

(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 

C2  EDITOR& PUBLISHER  CLASSIFIEDS  JUNE 


CIRCULA'nON  SERVICES 

CIRCULATION  SERVICES 

More  than  100  newspapers  are  maximizing  their  retention 
efforts  through  Ver-A-Fast’s  proven  programs.  Don’t 
wait  and  lose  another  customer. 

Start  Verification  •  Stop  SaverA^erification 
Continues  •  Collection  Courtesy 
Non-Payment  Stops  •  Complaint  Analysis 
Conversions  •  Trial  Plus 
1-800-327-8463. 

www.eiJitorandpublisher.com 

Phone:  1-888-825-9149  ~  CUSSIFIED  ADVERTISINt  ~  Fax :  (212)  536-8800 


1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 
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www.editorandpublisher.com 


Phone:1-888-825-9149  ~ 


CLASSIFIED  ADVERTISING 


-  Fax:(212)536-8800 


1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGER 

Incredible  adventure  for  entrepreneurs  & 
Sales  Managers  looking  for  fantastic  career 
opportunity.  Bigfoot  Media,  publisher  of 
the  Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at  small, 
start-up  California  daily  newspapers. 
Absolutely  must  love  sales  and  leadership! 
Competitive  compensation  plus  stock 
options  for  aggressive  leaders  (venture 
capital  backed).  Not  for  the  faint-hearted: 
strong,  entrepreneurial  work  ethic 
required!  E-mail  cover  letter,  resume, 
salary  requirements: 

hr@berkeleydailyplanet.com 
Or  fax  (510)  841-5695 


We  have  an  immediate  opening  for  a  Pub¬ 
lisher  at  the  Griffin  Daily  News,  a  seven 
day  daily  with  12,500  circulation  in  Grif¬ 
fin,  GA.  Griffin  offers  an  excellent  lifestyle 
with  a  reasonable  cost  of  living.  You  can 
enjoy  Atlanta,  which  is  40  minutes  away, 
without  being  abused  by  it.  We  are  looking 
for  an  experienced  publisher  who  has  a  pro¬ 
ven  track  record  in  driving  revenues, 
managing  people  and  heavy  community 
involvement.  We  are  part  of  the  Paxton 
Media  Group  of  25  newspapers  offering 
excellent  pay  and  benefits.  Send  resume 
and  salary  history  tO: 

Tom  Overton,  publisher 
The  Times-Georgian 

901  Hays  Mill  Road,  Carrollton,  GA30117 


RESIDENT  ADVISOR 

The  International  Research  and  Exchanges 
Board's  ProMedia  Program,  a  USAID- 
funded  project,  seeks  a  long  term  Resident 
Advisor  for  a  print  media  development 
program  in  the  Republic  of  Armenia.  Ideal 
candidates  are  experienced  professionals 
with  at  least  10  years  of  journalism  expe¬ 
rience  in  print  media  and/or  business 
management.  Previous  experience  in 
teaching  is  helpful;  regional  and/or  lan¬ 
guage  expertise  a  plus.  Send  resume  with 
cover  letter  to  IREX/ProMedia: 

Fax  (202)  628-8189 
Or  promedia@irex.org 


ADVERTISING 


ADMINISTRATIVE 


LIBERTY  GROUP  PUBLISHING 
Liberty  Group  Publishing  is  one  of  the 
fastest  growing  companies  in  the  United 
States  with  over  300  publications  in  16 
states.  In  order  to  fuel  our  continued 
growth,  we  are  seeking  newspaper  exec¬ 
utives  with  a  proven  track  record  of  suc¬ 
cess  in  community  focused  publications 
with  circulation  of  less  than  30,000. 

We  offer 

•  A  decentralized  operating  environment 
with  autonomy  for  our  executives 

•  A  deep  and  long  term  commitment  to 
the  communities  we  serve 

•  A  commitment  to  using  technology, 
training  and  the  open  sharing  of 
knowledge  across  our  company 

•  Opportunity  for  advancement  based 
on  performance 

•  A  stock  option  program,  deferred  com¬ 
pensation  plan,  and  generous  reloca¬ 
tion  package 

To  find  out  more,  tell  us  about  your 
accomplishments  along  with  why  you 
belong  on  the  Liberty  Group  Publishing 
team.  Please  include  a  salary  history.  All 
information  will  be  held  in  strict  con¬ 
fidence.  Mail  resumes  to: 

Maureen  Wurfel  -  Human  Resources 
Liberty  Group  Publishing 
3000  Dundee  Road  -  Suite  202 
Northbrook,  IL  60062 


ADVERTISING 


NATIONAL  ADVERTISING  MANAGER 
Great  opportunity  for  the  right  person  to 
join  the  New  Haven  Register,  flagship  for 
a  leading  newspaper  company,  as 
National  Advertising  Manager.  Five  years 
of  media  sales  experience  preferred. 
Knowledge  of  national  manufacturers 
and  the  ability  to  sell  with  sophisticated 
market  research  essential.  Prior  experi¬ 
ence  in  calling  on  major  NYC  or  Boston 
advertising  agencies  a  plus.  Some  travel 
required.  Resume  and  salary  require¬ 
ments  tO:  Sue  Wilson,  Display  Advertis¬ 
ing  Manager,  New  Haven  Register  40 
Sargent  Drive,  New  Haven,  CT  06511 
Fax:  (203)  789-5770 


ADVERTISING 


PUBL 


REGIONAL  ADVERTISING  MANAGER 

Editor  &  Publisher,  the  dominant  trade  magazine  of  the  newspaper  industry, 
seeks  a  Northeast  Regional  Advertising  Manager  to  sell  display  advertising 
across  multiple  print  and  web  products.  Minimum  5  years  print  advertising 
experience  required,  along  with  knowledge  of  the  newspaper  industry.  Online 
publishing  knowledge  a  plus.  Position  offers  a  competitive  compensation 
package. 

Please  respond  to  Dennis  O’Neill  VP/Publisher; 

Fax (212) 691-6939 
or  doneill  vi  editorandpublisher.com 
No  phone  calls  please 
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ADVERTISING 


DENTON  PUBLISHING  COMPANY, 
a  subsidiary  or  Belo  Corp.,  is  seeking  a 
highly  energetic  retail  sales  professional  to 
manage  retail  advertising  sales  efforts  in 
Denton  (TX)  and  the  surrounding  area. 
Ideal  candidate  will  have  5-i-  years  expe¬ 
rience  and  a  stellar  track  record  based  on 
performance.  Will  be  responsible  for 
achieving  state  revenue  goals,  developing 
innovative  sales  strategies  and  cultivating 
advertising  relationships.  $500/week 
base  plus  commission.  Send  resumes  to: 

Human  Resources 
RO.  Box  369,  Denton,  TX  76202 
E-mail  to  carol@dentonrc.com  with 
Advertising  Sales  Manager  in  subject  line 
Or  fax  to  Carol  Puckett  (940)  381-9666 
EOE 


RISING  STARS 

A  major  newspaper  group  is  assembling 
a  pool  of  talent  to  fill  current  and  future 
advertising  positions.  We're  looking  for 
career-oriented  people  interested  in  prog¬ 
ressive  advancement.  Our  community 
newspaper  division  includes  12  daily 
newspapers  in  9  states,  primarily  in  the 
West  and  Midwest,  ranging  from  5,000 
to  50,000  circulation.  We  place  a  high 
priority  on  newspaper  autonomy,  editorial 
excellence  and  innovative  growth 
strategies.  We  believe  in  rewarding 
excellence.  If  your  values  and  goals  are 
similar  and  you  want  to  move  your  career 
forward,  send  a  cover  letter  and  resume 
to: 

Box  01196,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY10036 
We  are  an  Equal  Opportunity  Employer, 
recognizing  the  value  of 
diversity  in  the  workplace 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Maryland-Delaware-DC  Press  Asso¬ 
ciation  seeks  an  energetic  advertising 
sales  director  to  lead  its  one-order/one- 
bill  display  service.  Great  opportunity  for 
an  aggressive  pro  looking  for  the 
challenge  of  leading  the  association's  ad 
department  and  taking  a  successful,  4- 
year-old  quality  sales  operation  to  a 
higher  level.  Minimum  five  years  experi¬ 
ence  in  newspaper  ad  sales  or  agency 
print-media  buying.  Degree  preferred. 
This  motivated  go-getter  will  sell  to  agen¬ 
cies  and  advertisers  and  will  place  those 
ads  in  newspapers  throughout  the 
MDDC  region  and  beyond.  Excellent  com¬ 
pensation  (salary  &  commission)  and 
benefits. 

The  MDDC  PA  represents  nearly  160 
newspapers,  including  all  the  dailies  and 
nearly  all  the  non-dailies  in  the  three 
jurisdictions. 

Send  resume  and  salary  history  by  June 
23,  to  Ad  Director  Search,  MDDC  PA, 
2191  Defense  Highway,  Suite  300, 
Crofton,  MD  21114.  Fax:  (410)  721- 
4557  E-mail:  mddcpress@aoLcom  EOE 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


SALES  MANAGER  to  lead  sales  dept, 
with  $2.3  million  in  sales  in  highly  com¬ 
petitive  newspaper  market.  Strong 
strategic  skills  and  creativity  a  must. 
Qualified  candidates  with  3-i-  years 
experience  in  Advertising  Sales  should 
submit  resume  to  Aspen  Daily  News: 

517  E.  Hopkins,  Aspen,  CO  8161 1 

Or  dmiller@aspendailynews.com 


ADVERTISING 


ADVERTISING 

ASSISTANT  RETAIL  ADVERTISING  MANAGER 


The  Day,  1999  New  Englond  Newspaper  of  the  Year,  is  seeking  a  person  to  help  us 
achieve  a  greater  level  of  sales  excellence.  The  ideal  candidate  will  have  a  record  of 
superior  sales  achievement,  accomplished  presentation  and  negotiating  skills.  You  also 
need  to  be  an  open  minded  risk  taker,  tenacious,  ond  o  team  player  who  knows  what  it 
takes  to  win.  If  you  are  a  strategic  thinker  with  extraordinory  people  skills,  we  offer  an 
excellent  compensation  and  benefits  package. 

For  immediate  consideration,  please  forward,  fax,  or  e-mail  your  resume  to: 

The  Day  Human  Resources  Department 

47  Eugene  O'Neill  Drive 

P.O.Box  1231  ^ 

New  London,  CT  06320 

Fox:  860.443.6322  "Srr - 

humanresources@theday.com  " 

We  are  on  equal  opportunity  employer  committed  to  diversity  in  the  work  ploce.  M.F.O.V. 


www.editorandpuDlisher.com 


Phone:1-888-825-9149  ~  CUniFlEO  ADVERTISING  ~  Fax:(212)536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


AD\^RTISING 


ACCOUNT  EXECUTIVES 
Outstanding  opportunities  with  world- 
class,  fast  growing  newspaper  rep  firm. 
Sales  positions  in  New  York  and  Atlanta 
offices  available.  Responsibilities  include 
sales  and  presentations  for  national, 
retail  and  recruitment  advertising  to 
growing  list  of  quality  newspapers.  Min¬ 
imum  5  years  newspaper  or  media  sales 
experience,  excellent  communication 
skills  and  computer  literacy.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  requirements  to: 

Box  01267,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

EP-ASM-CFH 

chaymes(a>orlandosentinel.com 


CIRCULATION 


30K  DAILY  in  Victorville  (CA)  seeks 
Independent  Contractor  to  perform  Door 
Crew  Sales.  Call  760-951-6218. 


ANTELOPE  VALLEY  PRESS 
PALMDALE,  CA 

There  are  only  a  few  times  when  real 
opportunity  arises.  This  is  one  of  them. 
We  are  a  family  owned,  seven  day, 
award  winning  newspaper.  Our  market 
is  extremely  competitive  and  one  of  the 
fastest  growing  in  the  U.S.  We  are  look¬ 
ing  for  an  experienced  circulation  pro¬ 
fessional  with  exceptional  people  skills 
to  lead  our  talented  staff.  If  you  are 
interested  in  an  opportunity  to  be  a  hero, 
inspire  teamwork,  and  are  not  afraid  to 
lead  by  example,  then  this  is  your 
opportunity  to  produce  exceptional 
results.  Over  achievers  who  can  motivate 
others  and  generate  above  average 
results  will  be  well  compensated.  We 
offer  a  complete  benefits  package  includ¬ 
ing  profit  sharing.  We  are  currently  con¬ 
sidering  applications  for  Circulation 
Director,  Home  Delivery  Manager,  or 
Single  Copy  Manager.  One  will  be  hired, 
or  one  will  be  promoted  creating  and 
opportunity  for  the  right  candidate. 
Serious  applicants  should  direct  their 
materials  to  Antelope  Valley  Press: 

Attn:  Human  Resources 
RO.  Box  4050,  Palmdale,  CA  93590-4050 
Or  E-mail  to  khutson@avpress.com 

CIRCULATION  DIRECTOR 
Under  20,000  daily  in  Zone  1  is  looking 
for  the  right  individual  to  lead  its  circula¬ 
tion  department.  Single  copy  and  home 
delivery  knowledge  is  preferred.  Un¬ 
limited  career  advancement  oppor¬ 
tunities.  Send  resume  to: 

Box  01232,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

www.edilorandpublisher.com 


CIRCULATION 


CIRCULATION  DIRECTOR 
Los  Angeles 

Experienced  well  rounded  Circulation 
Director  needed  for  Los  Angeles  based 
paid  daily  business  publication.  Must 
have  strong  hands-on  experience  in 
circulation  promotion,  N/S  Sales,  and 
ABC  audits.  The  right  candidate  must  be 
a  good  communicator,  well  organized, 
goal  oriented  and  able  to  work  well  with 
others. 

Send  resume  with  salary  requirements  in 
strict  confidence  to: 

Department  AH 
BPI  Communications 
1515  Broadway 
New  York,  NY  10036 
Or  Fax  to  (212)  536-5283 
Or  E-mail  to  AHAIRE@bpicomm.com 


CIRCULATION  DIRECTOR 
Award  winning  newspaper  seeks 
aggressive,  sales-oriented  circulation 
whiz  to  maintain  growth  in  prime  Mid- 
West  location.  Excellent  benefits,  includ¬ 
ing  health  and  life  insurance,  terrific 
retirement  plan  and  competitive  salary 
with  bonus  schedule.  This  is  a  job  with 
high  expectations,  but  with  great  free¬ 
dom  and  support  from  management. 
We’ll  give  you  the  resources,  you  give  us 
results. 

Send  resumes  to: 

Box  01269,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CIRCULATION  DIRECTOR 
25,000  circulation  7-day  publication  in 
Zone  2  is  looking  for  an  experienced 
circulation  professional  interested  in  lead¬ 
ing  by  example.  Ideal  opportunity  for  an 
energetic,  creative  leader  to  increase 
volume  by  inspiring  teamwork,  applying 
sales  and  marketing  and  customer  ser¬ 
vice  skills.  This  individual  is  a  key 
member  of  the  senior  management  team 
that  reports  directly  to  the  Publisher.  We 
offer  a  competitive  compensation  and 
benefits  package  and  the  opportunity  to 
advance  within  a  large  group.  Please  fax 
or  E-mail  your  cover  letter,  resume  and 
salary  history  tO: 

Fax  (518)  629-4001 
econdra@journalregister.com 

CIRCULATION  DIRECTOR 
11,500  Monday  through  Friday  and 
14,000  Sunday  in  zone  6  seeking  an 
enthusiastic,  self-starting  individual  to  join 
our  team.  You  must  be  able  to  develop 
and  motivate  staff,  plan  and  implement 
short  and  long-term  action  plans,  grow 
circulation  and  manage  a  budget.  Com¬ 
petitive  salary,  incentive  and  benefits 
package.  Interested  candidates  with  at 
least  2  years  of  circulation  experience 
should  submit  a  resume  or  E-mail  to: 

RO.  Box  70, 1 1 1 1  W.  Bonanza  Rd.  Las 
Vegas  NV  89125-0070 
Attention  Ed  Parker 
E-mail  address  eparker@lvry.com 


SAN  FRANCISCO-Oakland  area  newspa¬ 
per  seeks  professional  store  front  and 
door-to-door  crews.  Contact: 

slkinter564@ca.com 
Or  (510)  208-6412 


CIRCULATION 


CIRCULATION  DIRECTOR 
Times-Shamrock  Communications  has 
an  immediate  opening  for  a  Circulation 
Director  of  a  18,000  circulation  PM 
daily  and  Sunday  in  colonial  Petersburg, 
Virginia.  Serving  a  market  area  with 
unique  characteristics,  it  represents 
three  diverse  cities  and  three  surround¬ 
ing  counties. 

The  ideal  candidate  must  possess  a 
strong  work  history  which  reflects  good 
management  and  leadership  skills.  You 
must  have  considerable  experience  in 
home  delivery,  single  copy,  retention, 
distribution  and  collections.  A  solid  sales 
and  service  background,  a  winning  atti¬ 
tude,  creativity  and  the  ability  to  com¬ 
municate  and  motivate  are  also  required. 
Times-Shamrock  Communications  is  a 
family-owned  media  corporation  encom¬ 
passing  27  print,  12  radio  broadcasting 
properties  and  a  distribution  company. 
We  offer  a  competitive  salary,  generous 
benefits  package  and  the  opportunity  to 
lead  an  award-winning  newspaper. 

Please  send  resume  and  salary  require¬ 
ments  tO: 

J.  Wesley  Rowe,  Publisher 
The  Progress  Index 
15  Franklin  Street,  RO.  Box  71 
Petersburg,  VA  23804 
Phone:  (804)  732-3456 


CIRCULATION  MANAGER 
The  Dodge  City  Daily  Globe,  a  Morris 
Communications  Corporation  newspa¬ 
per,  is  seeking  a  leader  to  join  our  man¬ 
agement  team  and  take  charge  of  our 
circulation  department.  The  ideal  candi¬ 
date  will  be  a  flexible  self-starter  who 
can  develop  and  implement  programs  to 
build  readership  and  revenue.  This  posi¬ 
tion  works  closely  with  all  departments 
to  increase  market  coverage.  We  offer  a 
compietitive  salary  and  bonus,  a  401(k) 
program,  medical  insurance,  along  with 
the  opportunity  to  expand  your  career 
with  one  of  the  best  newspaper  com¬ 
panies  in  the  country.  EOE. 

Send  your  resume  by  June  29th  to: 

Dodge  City  Daily  Globe 
Attn:  Linda  Berry 

RO.  Box  820  Dodge  City,  KS  67801 


CIRCULATION 


CIRCULATION  SALES  MANAGER 
The  Princeton  Packet  is  looking  for  a 
high  energy,  self  motivated,  results 
oriented  person  to  fill  the  Circulation 
Sales  and  Promotions  Manager  position. 
We  are  a  family  owned  group  of  1 1  paid 
weekly  newspapers  in  the  Central  New 
Jersey  area  and  are  completing  the 
rebuilding  of  our  circulation  department. 
We  are  searching  for  a  person  full  of 
ideas  and  enthusiasm  for  sales  and  pro¬ 
motions  at  all  levels,  able  to  complement 
our  existing  team.  Your  responsibilities  will 
include  the  supervision  of  an  existing  and 
highly  productive  door-to-door  sales 
crew,  a  Kiosk  sales  operation,  coordina¬ 
tion  of  all  outside  sales  events,  com¬ 
munity  events,  development  of  reader- 
ship  and  new  subscription  promotions. 
Our  circulation  department  works  as  a 
team,  there  are  no  boundaries.  We  offer 
a  great  compensation  package,  including 
a  superior  salary  &  bonus,  vacation, 
medical,  dental  and  more.  If  you  believe 
you  have  what  it  takes  to  help  us  suc¬ 
ceed,  if  you  have  been  in  the  business  for 
1  year  or  10,  I  would  like  to  talk  to  you. 
My  goal  is  your  success,  your  success 
will  help  us  reach  our  goals.  Send  your 
letter  of  introduction,  resume  and  salary 
history/requirements  tO: 

Don  Weimer,  Director  of  Circulation 
E-mail:  circdir@pacpub.com 
Fax:  (609)  921-8412 
Or  snail  mail: 

The  Princeton  Packet 
300  Witherspoon  Street 
Princeton,  NJ  08540 

Calls  accepted  Tuesdays  and  Wednes¬ 
days  between  9:00  and  11:00  AM  ONLY 
at  609-924-3244  ext  189. 
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•HELP  WANTED- 


CIRCULATION 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE?  The  Ogden  Newspa¬ 
pers  has  openings  at  a  few  of  our  36 
daily  newspapers.  We  have  current  open¬ 
ings  in  Circulation,  Editorial,  Advertising, 
Production  and  more.  Check  out  our 
Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK: 

CIRCULATION  DIRECTOR 
Houghton,  Ml  -  The  Daily  Mining  Gazette 
in  the  beautiful  Upper  Peninsula  of 
Michigan  seeks  an  energetic  circulation 
leader.  The  Daily  Mining  Gazette  is  a 
10,800  six-day  daily  located  on  the 
Keweenaw  Peninsula.  This  Lake  Superior 
paradise  offers  lots  of  water,  woods  and 
wildlife.  Annual  snowfall  of  more  than 
200  inches  allows  for  long  seasons  of  ski¬ 
ing  and  snowmobiling.  Home  to 
Michigan  Tech  University  and  Suomi  Col¬ 
lege,  our  community  provides  the  cozi¬ 
ness  of  small-town  living  and  the  cultural 
and  entertainment  opportunities  usually 
found  only  in  larger  cities.  Excellent 
schools  and  safe  communities  provide  a 
great  place  for  your  family  to  call  home. 
Come  live,  work  and  play  in  our  paradise. 
To  help  make  your  living  here  even  more 
enjoyable,  we  offer  a  competitive  salary, 
comprehensive  benefits  program  includ¬ 
ing  vacation,  insurance,  a  401(k)  plan, 
and  excellent  career  opportunities.  Send 
letter  and  resume,  including  salary  his¬ 
tory  and  references  to: 

John  Elchert,  The  Daily  Mining  Gazette 
PO.  Box  368,  Houghton,  Ml  49931 
Or  E-mail:  gazpub@upgroup.com 


SINGLE  COPY  MARKETING  MANAGER 
The  Press  of  Atlantic  City,  a  family  owned 
newspaper  in  southern  New  jersey  with  a 
Sunday  circulation  around  97,000  has  an 
immediate  opening  for  a  Single  Copy 
Marketing  Manager  in  their  Circulation 
Department.  The  individual  in  this  position 
has  direct  responsibility  f^r  leading  an 
experienced  Single  Copy  staff  and  reports 
directly  to  the  Circulation  Sales  Manager. 

If  you're  looking  for  a  fun  and  rewarding 
position  that  provides  exciting  new  sales 
opportunities  and  the  freedom  to  create 
your  own  sales  programs  this  could  be 
the  position  for  you. 

Responsibilities:  Create,  coordinate,  and 
implement  innovative  sales  growth  pro¬ 
grams  and  secure  sales  partnerships  with 
major  businesses,  advertisers  and  special 
event  coordinators.  Tap  the  numerous 
sales  opportunities  available  with  the 
casino  hotels,  convention  centers,  tourist 
resort  events,  professional  sports  teams, 
etc. 

Qualifications:  Minimum  of  6  years  of 
sales  and  marketing  experience.  Strong 
sales,  leadership,  time  management,  and 
budgeting  skills,  as  well  as  good 
interpersonal  and  presentation  skills. 

Send  resume  and  salary  requirements  to:  AGROWING  Nevada  semi-weekly  near 

Bill  Muller,  Circulation  Sales  Manager  "  General  Assign- 

The  Press  of  Atlantic  City  “"h  t  h' 

1000  West  Washington  Avenue  assigned.  Photography 

Pi«clnh!nf  skills,  MAC  experience  a  plus.  Com- 

Pleasantville,  NJ  08232  pensation,  benefits  DOE.  Contact  Hank 

EOE  M/F  Bond,  Publisher,  Pahrump  Valley  Times: 

=======^===1  800-417-4791 

NEWS  Fax  resume  775-727-5309 

makes  the  difference.  „ _ ,  i  . 

_  _  0remailhank407@excite.com 
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CIRCULATION 


ZONE  MANAGER-HOME  DELIVERY 
The  Dallas  Morning  News  currently  has 
an  opening  for  a  Zone  Manager  -  Home 
Delivery.  This  individual  will  build 
circulation  and  provide  exemplary 
customer  service. 

RESPONSIBILITIES: 

•  Building  quality  circulation  by  working 
with  independent  contractors  to 
increase  the  number  of  new  subscrip¬ 
tions,  as  well  as  retaining  existing  sub¬ 
scribers. 

•  Providing  leadership  in  the  manage¬ 
ment  of  an  entire  zone  and  supervising 
the  activities  of  contractors  to  ensure 
the  timely  delivery  of  approximately 
25,000  home  delivery  subscribers. 

•  Motivation  of  the  independent  con¬ 
tractors  to  successfully  use  available 
sales/marketing  tools  and  techniques. 

•  Will  also  recruit,  interview,  and  select 
contractors. 

QUALIFICATIONS: 

•  Minimum  of  3  years’  successful  man¬ 
agement  experience  with  direct 
supervisory  responsibilities  for  at  least 
five  individuals. 

•  Newspaper  circulation  experience 
helpful  but  not  required.  Previous 
small  business  experience  a  plus. 

•  Team  oriented  with  effective  lead¬ 
ership  skills  to  Include  motivation  of 
others  to  achieve  sales  and  service 
goals,  performance  monitoring,  feed¬ 
back  and  counseling. 

•  Strong  commitment  to  customer  ser¬ 
vice  and  customer  service  satisfaction 
as  evidenced  by  previous  record  of 
customer  service  and  customer  reten¬ 
tion. 

•  Must  be  self-starter  who  enjoys  a  fast- 
paced  environment,  is  highly 
organized  and  enjoys  numerical  analy¬ 
sis  work. 

•  Willingness  to  work  variable  hours, 
including  early  mornings  (2:00a.m.) 
and  weekends. 

•  Effective  interpersonal  skills  and  writ¬ 
ten/oral  communication  skills. 

•  Must  be  PC  proficient. 

•  Bachelor’s  degree  preferred. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

FAX:  214-977-8239 
E-mail:  dmnjobs@tdmn.com 
Or  The  Dallas  Morning  News 
Human  Resources 
RO.  Box  655237 
Dallas,  Texas  75265 
Attn:  Zone  Manager  Recruiter 
The  Dallas  Morning  News 
An  Equal  Opportunity  Employer 
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EDITORIAL 


A  12,000-CIRCULATION  Zone  4  award¬ 
winning  newspaper  is  seeking  an  editor 
with  excellent  community  news  judg¬ 
ment  and  editing  skills,  complemented 
with  demonstrated  leadership,  communi¬ 
cation  and  management  abilities,  to  lead 
10-person  staff  in  a  group  concept. 
Excellent  growth  potential.  Community 
involvement  a  must.  Send  cover  letter, 
resume,  references,  work  samples  to: 

Box  01260,  Editor*  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


A  WELL-ROUNDED  general  reporter  and  a 
photographer  needed  at  the  Idaho  State 
Journal,  a  17,500-circ  morning  daily  In 
southeast  Idaho.  Home  to  Idaho  State 
University,  center  of  7-county  coverage 
area,  surrounded  by  great  outdoors.  Send 
resumes  to  M.E.  Steve  Miller: 

RO.  Box  431,  Pocatello,  ID  83204 
Fax:  208-233-8007 
E-mall:  smiller@journalnet.com 
Or  call  208-239-3121 


AG  NEWSPAPER  EDITOR 
Editor  of  one  of  the  most  respected  agri¬ 
cultural  and  natural  resource  pub¬ 
lications  in  the  West-the  38,000  circ. 
weekly  Capital  Press,  Salem,  Ore., 
which  circulates  in  Oregon,  Washington, 
Idaho  and  California.  Strong  compensa¬ 
tion  package.  Full-time  news  staff  of  IB¬ 
IS  in  Salem  and  8  based  throughout  the 
four  states. 

Required:  Have  at  least  12  years  of 
news  experience,  have  a  news  coverage 
philosophy  acceptable  to  the  publisher, 
demonstrated  ability  to  do  effective  opi¬ 
nion  writing,  have  either  experience 
working  in  agriculture  or  knowledge  of 
agriculture  and  natural  resources  ade¬ 
quate  to  guide  an  effective  ag  newspa¬ 
per. 

Preferred:  Have  management  experience 
and  have  page  layout  experience.  Send  a 
letter  telling  why  you  want  the  job,  giv¬ 
ing  qualifications  in  such  areas  as  news 
reporting,  editing,  editorial  writing  and 
management,  and  send  two  opinion 
pieces  you  have  written,  500-700  words 
each,  on  ag  subjects. 

Send  to:  Publisher  Mike  Forrester 
Capital  Press 

RO.  Box  2048  Salem,  OR  97308 
(503)364-4431 


AGGRESSIVELY,  INDERENDENTLY 
OWNED,  small  newspaper  company 
needs  experienced  reporters/editors  to 
join  award-winning  team  in  Central/ 
Eastern  North  Carolina.  Near  Raleigh  not 
far  from  coast  and  mountains.  Self- 
motivated,  ability  to  cover  local  gov¬ 
ernment  and  write  features,  shoot  qual¬ 
ity  photos.  Good  benefits  including 
health  insurance.  Pay  $24,000  to 
$30, 000-plus.  Clips/resume  to: 

Publisher,  The  Franklin  Times 
109  South  Bickett  Blvd. 

Louisburg,  NC  27549 
Or  E-mail:  franklintimes@mindspring.com 

HORSE  RACING  WRITER 
wanted  for  Thoroughbred  magazine. 
Send  resume,  clips,  and  salary  require¬ 
ments  to  Dept.  MM: 

RO.  Box  8237,  Lexington,  KY  40533 
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ASSISTANT  EDITOR 

Assistant  Editor  to  direct  reporters  and 
design  pages  for  Maryland  Gazette,  a 
36,000  ABC  paid  twice  weekly  just  south 
of  Baltimore.  Our  award-winning  paper 
puts  a  heavy  emphasis  on  local  news  and 
our  readers  have  come  to  expect  the  best 
from  us.  Resumes/portfolio: 

Bob  Mosier,  Maryland  Gazette 
306  Crain  Highway  SW 
Glen  Burnie,  MD  21061 


ASSISTANT  MANAGING  EDITOR 
We  are  looking  for  an  exceptional  news 
professional  who  wants  to  make  a  dif¬ 
ference  in  one  of  America’s  most  beauti¬ 
ful  and  diverse  markets.  Excellent 
opportunity  at  Hawaii’s  largest  newspa¬ 
per,  The  Honolulu  Advertiser  (113,000 
daily,  190,000  Sunday). 

The  Assistant  Managing  Editor  /  News 
will  oversee  dally  operations  of  all  sec¬ 
tions:  planning,  developing  enterprise 
and  coaching  reporters  and  editors. 
Special  emphasis  on  substantive  report¬ 
ing  and  writing,  editing  with  clarity  and 
style.  This  position  requires  a  proven 
record  of  newsroom  leadership. 

A  Gannett  newspaper,  we  offer  com¬ 
petitive  salary,  benefits  and  relocation 
assistance.  Rlease  send  resume,  work 
samples  and  a  cover  letter  describing 
your  newsroom  style  to  Managing  Editor 
Jim  Kelly,  The  Honolulu  Advertiser: 

605  Kapiolani  Blvd.,  Honolulu,  HI  96813 
No  phone  calls,  please 
The  Advertiser  is  an  equal  opportunity 
employer  that  values  workplace  diversity 


ASSISTANT  SPORTS  EDITOR 
The  Daily  Iberian,  in  the  heart  of  Louis¬ 
iana’s  Cajun  Country,  is  accepting 
resumes  for  assistant  sports  editor  for 
our  award-winning,  15,000-circulation, 
7-day  newspaper.  The  ideal  candidate 
will  have  strong  writing  and  pagination 
skills  with  QuarkXPress.  Send  cover  let¬ 
ter,  resume  and  clips  to  James  Smith 
managing  editor.  The  Daily  Iberian: 

RO.  Box  9290,  New  Iberia,  LA  70562 
Or  E-mail  jsmith@my.iberianet.com 


ASSOCIATE  EDITOR  wanted  for  major 
business  travel  magazine  based  in 
Manhattan.  Responsibilities  include  writ¬ 
ing  and  editing  a  monthly  news  section; 
and  writing  features  on  hot  new  travel 
destinations,  innovations  in  business 
communications  and  meetings,  new  hotels 
and  resorts  and  more.  Great  travel 
opportunities.  Applicant  must  be  an 
enthusiastic  news  hound  with  at  least 
one  year  of  news  experience,  who  thrives 
in  a  fast-paced,  fun  environment.  Salary 
commensurate  with  experience.  Send 
replies  to: 

Julie  Barker,  Successful  Meetings 
355  Park  Avenue  South 
New  York,  NY  10010 
Fax:  (212)592-6600 
Or  E-mail:  jbarker@successmtgs.com 

EDITOR  -  Unique  opportunity:  We  are 
small  (lOK,  7-day  AM),  independent 
(same  family  since  1949)  and  own  the 
gold  (Pulitzer).  Resume,  salary  and  clips 
to  Publisher,  Daily  News: 

Box  1788,  Washington,  NC  27889  EOE 
wvtfw.editorandpublisher.com 


Phone:  1-888-825-9149  ~  cuniFi^  ~  Fax  :  (212)  536-8800 

1515  Broadway,  New  York,  NY  10036  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 
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ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  to: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 


AWARD-WINNING  daily/weekly  in 
Aspen,  CO,  seeking  aggressive  general 
assignment  reporter  looking  to  excel  in 
fast-paced  newsroom.  Send  resume, 
clips  to  Mike  Hagan: 

310  E.  Main,  Aspen,  CO  81612 
Or  E-mail  to  hagancgiaspentlmes.com 


Art  Director 

DO  YOU  CONSIDER  YOURSELF  A 
VISUAL  JOURNALIST? 

The  Morning  News  of  Northwest 
Arkansas  is  looking  for  a  skilled 
journalist  with  an  eye  for  presentation  to 
help  launch  the  newspaper’s  Mario 
Garcia-led  redesign  and  help  coordinate 
a  universal  desk. 

Layout  and  design  skills  are  a  must, 
while  editing  and  management  experi¬ 
ence  is  a  plus.  The  Art  Director  will 
assist  in  planning  of  day-to-day  section 
fronts  and  specialty  pages  and  oversee 
the  presentation  of  larger  projects  such 
as  Sunday  features  packages.  He  or  she 
will  also  produce  dally  pages  and 
packages. 

Most  importantly,  we’re  looking  for 
someone  who  sees  more  than  just  the 
words  in  a  newspaper.  If  you  believe  you 
are  the  extra-ordinary  person  we  are  look¬ 
ing  for  contact:  Human  Resources: 

The  Morning  News  of  Northwest  Arkansas 
RO.  Box  7,  Springdale,  AR  72765 
Fax  501-872-5006 
Or  E-mall  jeaton@nwaonline.net 

BOOK  EDITOR:  Coordinate  publication  of 
manuscripts,  fine  arts  pictures  in  book 
form.  Review  recommend  revision. 
Examine  and  determine  authenticity  of 
materials  presented  for  suitability  of  pub¬ 
lishing.  Coordinate  arrangement  and  pro¬ 
ductions.  Req.  MFA  and  1  year  experience 
or  BA  with  5  years  experience.  Resumes: 
Jeffrey  Moy,  Paragon  Book  Gallery, 

1507  S.  Michigan  Chicago,  IL  60605 


CALIFORNIA  DREAMIN 
Established  trade  publisher  based  in  LA 
seeks  accomplished  business  editor  for 
senior  editorial  position.  Must  have  3-5 
years  experience  at  a  daily,  strong  writ¬ 
ing  and  editing  skills,  computer  literate 
and  an  interest  in  the  media  business. 
Great  package  and  benefits  for  the  right 
candidate.  Will  relocate. 

Fax  resume  to  (323)  951-0307 
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BUREAU  CHIEF/EDITOR 
We  need  a  community  and  newsroom 
leader  for  our  most  competitive  area. 
You’ll  assign,  edit  and  report  stories  for 
our  daily  44,000  circulation  in  season 
and  oversee  our  community  weekly  in 
the  heart  of  waterfront  paradise. 

Send  resumes  and  eight  clips  to: 

Larry  Reisman,  Editor 
The  Press  Journal 
RO.  Box  1268 
Vero  Beach,  FL.  32961 


BUSINESS  EDITOR 

The  Wall  Street  Journal  just  stole  our 
business  editor,  so  we’re  looking  for  a 
savvy  editor/reporter  to  replace  him.  We 
are  a  32,000-circulation  McClatchy- 
owned  daily  near  Charlotte,  NC.  We 
need  an  experienced  journalist  to  write 
local  business  stories  and  localize  wire 
stories,  while  advising  copy  desk  on 
story  play  and  taking  ownership  of  the 
business  page.  Some  administrative 
duties.  Excellent  benefits  and  work 
environment.  Send  cover  letter,  resume 
and  work  samples  to  Rich  Rassman, 
Managing  Editor,  The  Herald,  RO.  Box 
11707,  Rock  Hill,  SC  29731.  EOE 


BUSINESS  REPORTER 
For  the  Boston  bureau  of  Adweek,  a 
national  magazine  covering  advertising, 
marketing  and  media.  Must  have  at  least 
3  years  reporting  experience  and  ability 
to  meet  daily  deadlines.  Familiarity  with 
business  a  plus.  Resumes  and  clips  to: 
David  Gianatasio,  ADWEEK 
100  Boylston  Street,  Suite  210 
Boston,  MA02116 

No  calls  or  faxes,  please  EOE 
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SPORTS  EDITOR 

If  you  love  baseball,  prep  stars  who  go 
bi^ime,  rodeo,  and  the  best  outdoors 
scene  in  America,  consider  the  largest 
daily  in  the  Four  Corners.  We’ve  pro¬ 
moted  our  sports  editor  and  need 
another  winner.  Our  paper  won  Best  of 
Show  in  New  Mexico,  and  we’re  a 
hotbed  for  good  talent.  If  you  enjoy  local 
and  can  play  team  ball  on  a  winning 
staff,  write  us.  Must  have  good  writing 
and  PR  skills.  Send  resume,  clips  to: 

Troy  Turner,  editor 

RO.  Box  450,  Farmington,  NM  87499 
Send  ASAP 


COME  GROW  WITH  US 
If  you’re  a  reporter  or  copy  editor/ 
designer  looking  for  a  newsroom  that 
doesn’t  just  cook  -  it  sizzles  -  then  the 
Greensboro  News  &  Record  is  your  next 
career  stop.  Our  100,000  daily  in  cen¬ 
tral  North  Carolina  enjoys  a  national 
reputation  for  grooming  top  journalists. 
As  N&R  travel  editor  Lydian  Bernhardt 
says,  “The  company  offers  the  most 
extensive  collection  of  on-site  pro¬ 
fessional-development  opportunities  I’ve 
ever  heard  of.”  We  are  wrapping  up  the 
biggest  expansion  in  our  110-year  history, 
adding  33  journalists.  We  need  reporters 
to  cover  the  arts,  business,  cops,  educa¬ 
tion,  GA  —  both  news  and  features, 
specific  cities  and  sports.  We  need  copy 
editors/designers  on  both  the  news  and 
sports  desks.  To  apply,  send  resume, 
cover  letter  and  work  samples  to: 

Ed  Williams,  Recruitment  Coordinator 
200  E.  Market  Street 
Greensboro,  NC  27420 
For  more  info,  see:  www.news-record.com 
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BUSINESS  OF  MEDICINE  REPORTER 
The  Charlotte  Observer,  largest  newspa¬ 
per  in  the  Carolines,  needs  an  aggressive 
reporter  to  break  exclusive  stories  & 
write  distinctive  coverage  of  the  business 
of  medicine  ranging  from  the  impact  of 
managed  care  to  how  hospitals  operate 
behind  the  scenes.  Successful  candi¬ 
dates  can  analyze  complicated  issues  & 
write  about  them  clearly.  Minimum  of  5 
years  experience  at  a  daily.  Prehire  drug 
test.  Send  clips,  resume,  letter  to: 

Sandy  Hill 

The  Charlotte  Observer 
RO.  Box  303038,  Charlotte,  NC  28202 


BUSINESS  PAGE  DESIGNER 
The  Patriot-News,  a  180,000-circulation 
daily  newspaper  in  Harrisburg,  PA  is 
seeking  a  designer/paginator  for  our 
expanded  Business  section.  The  section 
will  feature  themed  pages  and  coincide 
with  a  paper-wide  re-design  for  our  new 
presses.  Strong  page  design  abilities, 
creativity  a  must.  Artistic  ability  a  plus. 
Send  letter,  resume,  page  clips  to: 

Cate  Barron,  The  Patriot-News 
RO.  Box  2265,  Harrisburg,  PA  17101 
Or  Fax  to:  (717)255-8456 


EDITOR 

Lead  the  news  staff  of  an  alternative 
weekly  in  south-central  California.  Solid 
management  skills  and  record  of 
unearthing  news  are  critical.  Salary 
range  is  $40,000  to  $45,000.  Reply 
ASAP  to  80x01266,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 
E-mail:  hpreuss@editorandpublisher.com 
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Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 


NewTiities 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


www.editorandpublisher.com 
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CITY  EDITOR 

The  Bryan-College  Station  Eagle,  a 
24,000  Belo  Corp.  daily  in  southeast 
Texas,  seeks  a  city  editor  to  lead  a 
young  reporting  staff.  The  ideal  candi¬ 
date  will  have  editing  and/or  reporting 
experience,  excellent  word  skills,  the 
ability  to  juggle  multiple  tasks  and  an 
appreciation  for  aggressive  community 
journalism.  Send  resume  and  work  sam¬ 
ples  to  Joe  Michael  Feist,  The  Eagle: 

RO.  Box  3000,  Bryan,  TX  77805 
Or  E-mail  to  jfeist@theeagle.com 

CITY  HALL  REPORTER 
The  Las  Vegas  Review-Journal,  a 
172,000  circulation  daily,  is  seeking  a 
reporter  to  cover  Las  Vegas  City  Hall. 
Applicants  should  have  at  least  three 
years  of  newspaper  experience,  pre¬ 
ferably  on  a  municipal  government  beat. 
Computer-assisted  reporting  skills  are  a 
plus.  The  successful  candidate  will  be  a 
strong  writer.  Interested  journalists 
should  send  resumes,  references  and 
work  samples  to  City  Editor  Mary  Hynes: 

Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 

EXECUTIVE  EDITOR 

Seeking  the  right  person  to  oversee 
established  regional  group  of  Jewish 
newspapers  in  upstate  NY.  Duties 
include  aspects  of  editorial,  business 
and  production,  as  well  as  interfacing 
with  each  community  of  the  group.  Com¬ 
puter  skills  highly  desirable.  Knowledge 
of  Jewish  culture  and  community 
dynamics  is  essential.  Please  E-mail 
resume,  salary  requirements  and  other 
information  to  spiegal@stny.rr.com 
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EDITOR  IN  CHIEF 

Named  the  “Best  Community  Newspa¬ 
per  in  NY  State"  for  the  past  4  years. 
The  Record-Review  seeks  an  experi¬ 
enced  hands-on  Editor  to  lead  its  news 
department.  Solid  editing,  writing  & 
management  skills  required,  along  with 
a  commitment  to  community  journalism 
&  an  ability  to  inform,  involve  &  impact 
our  sophisticated  readers  in  northern 
Westchester,  NY.  Fax  resume,  clips  & 
salary  history  tO: 

Ms.  White  at  (914)  725-1552 
or  email:  dwhite@scarsdalenews.com 
COPY  EDITORS 

The  Press  of  Atlantic  City  has  openings 
for  copy  editors  on  its  news  desk.  We 
are  an  80,000-circulation  AM  that  cov¬ 
ers  southern  New  Jersey  and  a  town  that 
features  12  gambling  casinos.  Candi¬ 
dates  should  have  three  years’  experi¬ 
ence  in  editing  and/or  reporting.  QuarkX¬ 
Press  experience  a  plus.  Send  resume, 
clips  tO: 

News  Editor  Peter  M.  Brophy 
The  Press  of  Atlantic  City 
1 1  Devins  Lane,  Pleasantville,  NJ  08232 
Or  E-mail:  pmb@pressplus.com 

JOIN  THE  SEASONED  editorial  team  of 
America’s  leading  daily  newsletter  solely 
covering  the  nation’s  newest  and  biggest 
industry  the  convergence  of  electric,  nat¬ 
ural  gas,  communications  and  dot-com 
markets.  Restructuring  Today  is  ahead  of 
the  pack  and  growing  fast.  Join  us  now 
and  take  part  in  the  creation  of  new  pro¬ 
ducts  as  we  grow.  Reporter  and  editor 
positions  open.  Full  benefits  and  gener¬ 
ous  pay  to  the  right  person.  Maybe  that’s 
you?  Send  resume  to:  (202)  298-8210. 
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COME  GROW  WITH  US! 

MGI  Publications,  established  publisher 
of  award-winning  national  business 
magazines  seeks  to  fill  several  positions 
in  our  growing  company.  We  are  looking 
for  ambitious  self  starters  for  serious 
industry  coverage.  All  positions  are  on 
site  at  our  Bucks  County,  PA,  office. 
MANAGING  EDITOR 

Responsibilities:  Handle  the  day-to-day 
management  of  this  four-color,  national, 
bimonthly  business  magazine  serving 
CEO’s  and  top  executives  in  commercial 
real  estate.  With  duties  ranging  from 
story  conception  to  editing  and  writing, 
this  position  is  an  opportunity  to  put 
your  stamp  on  a  blossoming  publication. 
Qualifications:  Requires  3  to  4  years 
experience  in  journalism  (preferably  cov¬ 
ering  business),  a  professional 
demeanor,  excellent  communication 
skills  and  a  willingness  to  tackle  diverse 
issues.  Attention  to  detail  and  a  commit¬ 
ment  to  excellence  are  a  must. 

STAFF  WRITER 

Responsibilities:  Write  about  wide- 
ranging  issues  for  senior-level  executives 
in  the  commercial  real  estate  industry. 
Cover  everything  from  cover  stories  on 
leaders  like  Donald  Trump  and  HUD 
Secretary  Andrew  Cuomo  to  features  on 
marketing,  technology  and  new  devel¬ 
opment.  This  position  will  give  you  the 
freedom  to  hone  your  writing  and  report¬ 
ing  skills  in  an  environment  committed 
to  producing  first-rate  industry  coverage. 
Qualifications:  Requires  1-2  years  report¬ 
ing  experience,  preferably  business,  and 
a  can-do  attitude. 

EDITORIAL  ASSISTANT 
Entry-level  position  perfect  for  a  recent 
grad  with  internship  or  college  newspa¬ 
per  experience.  Write  and  edit  news 
briefs  for  two  magazines  serving  top 
executives  in  real  estate.  Additional 
reporting  responsiblities  possible.  Atten¬ 
tion  to  detail  and  good  organizational 
skills  a  must. 

Competitive  salary,  healthcare,  401(k) 
plan,  profit  sharing  and  friendly  working 
environment.  Send  salary  history, 
resume  and  samples  to: 

Edie  Schultz 
MGI  Publications 

301  Oxford  Valley  Road,  Suite  804 
Yard  ley,  PA  19067 
Fax:  (215)321-5122 
Please  remember  to  indicate 
which  position  you  are  applying  for 


COPY  EDITOR/DESIGNER 
The  Roanoke  Times,  a  100,000  daily/ 
115,000  Sunday  newspaper  located  in 
the  Blue  Ridge  Mountains  in  SW  Vir¬ 
ginia,  seeks  a  copy  editor  for  its  night 
sports  desk.  The  ideal  candidate  should 
have  strong  news  judgment,  layout  and/ 
or  editing  skills,  excellent  headline  writ¬ 
ing  abilities  and  be  able  to  work  in  a 
team  environment.  Knowledge  of  Mac  and 
DTI  preferred  but  not  essential.  Send 
resume  and  500-count  autobiography  to: 

Bill  Bern,  Sports  Editor 
The  Roanoke  Times 
RO.  Box  2491,  Roanoke,  VA  24010 
Or  E-mail:  billbe@roanoke.com 
Equal  Opportunity  Employer 


EDITORIAL 


COPY  EDITOR/PRODUCTION  MANAGER 
The  Cato  Institute  seeks  an  experienced 
copy  editor/production  manager  for 
Regulation,  a  quarterly  journal  of  applied 
microeconomic  research.  Specific  duties 
include  copyediting  articles,  book 
reviews,  and  letters  to  the  editor;  negotiat¬ 
ing  changes  with  authors;  providing  the 
layout  artist  with  text,  tables,  and  figures 
(in  hard  copy  and  electronically);  arrang¬ 
ing  for  proofreading  and  author  approval 
of  page  proofs;  working  with  the  layout 
artist  to  assemble  final  copy  for  printing 
(including  preparation  of  the  table  of  con¬ 
tents  and  placement  of  advertising);  pre¬ 
paring  instructions  for  the  printer;  review¬ 
ing  bluelines;  and  coordinating  the  sup¬ 
porting  efforts  of  an  administrative  assis¬ 
tant,  circulation  manager,  and  Web  master. 
The  position  requires  editing  experience, 
familiarity  with  microeconomic  material,  a 
working  knowledge  of  Chicago  style,  facility 
with  word-processing  software  (preferably 
Microsoft  Word),  and  a  working  knowl¬ 
edge  of  publication  production.  This  is  a 
part-time  position;  the  worKload  will 
average  20  hours  a  week,  varying  widely 
according  to  the  phase  of  the  publication 
cycle.  (Full-time  work  can  be  arranged, 
with  the  addition  of  assignments  from 
other  parts  of  Cato.)  Send  a  letter  with  a 
resume  and  editing  samples  to: 

Peter  VanDoren,  Editor  of  Regulation 
Cato  Institute 

1000  Massachusetts  Avenue  NW 
Washington,  DC  20001 
Or  E-mail  to;  pvandore@cato.org 


JOURNALISM  FELLOWSHIP 
The  Reporters  Committee  for  Freedom  of 
the  Press  is  seeking  an  experienced 
journalist  to  serve  as  its  first  Robert  R. 
McCormick  Tribune  Journalism  Fellow. 
The  recipient  of  the  one-year  fellowship 
will  write,  edit  and  design  for  the  Commit¬ 
tee’s  publications  and  web  site,  and  audit 
media  law  classes.  Three  years  experi¬ 
ence  with  print  or  on-line  publications 
required.  Must  be  available  to  start  Sept. 
5,  2000.  Send  cover  letter,  resume 
references,  news  clips  and  design  sam¬ 
ples  by  July  1,  2000  to:  Lucy  Dalglish, 
Reporters  Committee  for  Freedom  of  the 
Press,  1815  N.  Ft.  Myer  Dr.,  #900,  Arl¬ 
ington,  VA  22209.  For  more  information, 
visit  www.rcfp.org/fellow.html 


PROPOSAL  EDITOR/WRITER  sought  by 
large  nonprofit  organization  will  edit  con¬ 
tent  drafted  by  staff,  manage  proposal 
development  process,  coach  staff  writers 
&  offer  training  to  improve  writing  skills, 
oversee  proposal  teams  to  ensure  timely 
submission  of  proposals. 


WANTED:  A  career  copy  editor.  The  ideal 
candidate  has  working  knowledge  of 
world  events  and  geography;  strong 
interest  in  national  stories;  appreciation  of 
local  news  a  decade  of  experience;  strong 
headline  writing  ability;  a  good  way  of 
working  with  others.  The  Charlotte 
Observer,  a  Knight  Ridder  newspaper. 
Tue-Sat  schedule;  work  2  holidays  a  year; 
get  4  holidays  off  plus  17  paid  days  off 
your  first  full  year.  Contact:  Hope  Paasch, 
copy  desk  chief,  600  S.  Tryon  St., 
Charlotte,  NC  28202,  or  via  e-mail  at: 
hpaasch@charlotteobserver.com 
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Financial  Newswire 
Reporters/Editors 


Dow  Jones  Newswires  Is  seeking  reporters  and  editors  with  varied  levels  of 
experience,  preferably  but  not  essentially,  in  business  journalism.  Recent 
college  graduates  will  also  be  considered  for  entry-level  positions.  Most 
positions  are  located  at  our  Jersey  City,  NJ  headquarters.  Qualified 
canriidates  for  this  reaFtime  news  wire  must  have  strong  journalism  skills. 
Speed  and  accuracy  a  must. 

Dow  Jones  &  Company  is  the  world's  premier  publisher  of  business 
news  and  information.  Dow  Jones  Newswires  delivers  up-to-the-second 
news  and  analysis  of  corporate,  financial  and  political  events  to  financial 
and  media  subscribers. 

We  offer  responsible  positions  with  a  prestigious  publication  that 
is  expanding  its  staff,  career  advancement  opportunities, 
competitive  salaries  and  excellent  benefits. 

Send  resume  and  clips  with  salary  history  in  confidence  to: 

DOW  JONES  NEWSWIRES 
Debra  Califf,  Harborside  Tinancial  Center 
800  Plaza  Two,  Jersey  City,  NJ  07311 
Fax:  201-938-4486,  E-mail:  debra.califf@dawjones.com 
www.di.com/careers 
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BUSINESS  ASSIGNMENT  EDITOR 
The  Detroit  Free  Press  has  a  challeng¬ 
ing,  high-profile  opening  on  its  business 
desk  for  an  assistant  editor  to  run  our 
daily  business  section.  We  are  looking 
for  someone  to  plan  our  coverage  and 
make  crucial  deadline  decisions  in  one 
of  the  worlds  major  centers  for  industry 
and  trade.  The  Free  Press  needs 
someone  who  can  not  only  manage  our 
business  desk,  but  inspire  and  lead  our 
staff  to  produce  one  of  the  best  business 
sections  in  the  country.  The  day  slot 
works  Monday-through-Friday  and  is 
responsible  for: 

•  Supervising  at  least  two  general  assign¬ 
ment  reporters 

•  Coordinating  our  coverage  with  three 
other  assistant  editors 

•  Working  with  the  night  assistant 
editor,  page  designers,  graphic  artists 
and  photo  editors  to  conceive,  plan 
and  execute  our  daily  business  sec¬ 
tions.  This  includes  making  decisions 
on  story  selection  and  play 

•  Working  the  major  financial  wires  in 
cooperation  with  the  night  editor 

Candidates  should  have  at  least  three 
years  of  business  experience  and/or 
three  years  of  editing  experience. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 

600  W.  Fort  Street,  Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
http://www.freep.com/jobspage 


COPY  EDITORS:  The  Daily  Deal,  an 
international,  business  newspaper  and 
24/7  Web  site  covering  all  aspects  of 
financial  deals,  is  expanding.  We  need 
seasoned  copy  editors  with  daily  news¬ 
paper  experience  to  work  full-time  in  our 
Midtown  Manhattan  office.  Candidates 
should  have  knowledge  of  basic  journal¬ 
ism  principles  coupled  with  an  understan¬ 
ding  of  international  and  national 
finance.  Ability  to  flow  articles  between 
print  and  Web  versions  a  plus,  as  is 
knowledge  of  Quark,  QPS  and  IPS.  These 
are  not  entry  positions.  Salary  based  on 
proven  experience.  Send  resume,  cover 
letter  to:  Tony  Suchon,  Senior  editor/ 
copy,  TDD,  105  Madison  Ave.,  NY,  NY 
10016;  fax  (212)313-9293 

e-mail:  tsuchon@thedailydeal.com 


THE  NEW  CASTLE  NEWS,  an  award¬ 
winning  20,000  circulation  daily  in 
western  Pennsylvania,  has  a  potential 
opening  for  a  paginator  for  the  Lifestyle 
and  sports  departments. 

The  position  requires  a  strong  knowledge 
of  QuarkXPress  and  Photoshop.  Writing 
and  editing  experience  a  plus,  but  not 
required. 

Primary  responsibility  will  be  the  design 
of  the  two  daily  sections.  Other  duties 
may  include  updating  the  paper’s  Web 
site,  helping  with  layout  of  the  paper's 
main  sections  and  writing  features. 

Recent  college  graduates  are  encouraged 
to  apply.  Send  resume  and  samples  to: 

Managing  Editor  Tim  Kolodziej 
New  Castle  News 

RO.  Box  60,  New  Castle,  PA  16103 


COPY  EDITOR 

The  Newport  Daily  News,  a  15,000  PM 
daily,  is  seeking  a  talented  copy  editor 
with  excellent  editing,  headline  writing 
and  page-design  skills.  Applicants 
should  be  proficient  in  QuarkXPress. 
Experience  preferred,  but  will  consider  a 
recent  graduate  with  strong  internships. 
Please  send  a  letter,  resume  and  work 
samples  to: 

Harvey  Peters,  News  Editor 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


MANAGING  EDITOR 

Simba  Information,  a  Stamford,  CT- 
based  unit  of  PRIMEDIA  Inc.,  seeks  a 
bright,  motivated  managing  editor  to 
work  on  b-to-b  newsletters  covering  the 
online  and  publishing  industries.  Candi¬ 
dates  must  have  5-I-  years  of  strong  and 
proven  journalism  exp.  (preferably  with  a 
newspaper  of  wire  svc.);  management 
experience,  including  training  and 
supervising  junior  editors;  exceptional 
attention  to  detail  and  accuracy;  and  the 
abilities  to  multi-task  and  function  as  a 
team  player.  Exp.  w/MS  Word,  Excel 
a-i-.  We  offer  an  excellent  salary;  a  full 
benefits  package,  including  401 K;  a 
casual,  pleasant  work  environment  and 
opportunities  for  professional  devel¬ 
opment  and  career  advancement.  Please 
send  cover  letter  and  resume  to  attn:  LK, 
via  Fax:  (203)358-5827  Mail: 

Simba  Information 
RO.  Box  4234 
Stamford,  CT  06907 
or  Email:  jobs@simbanet.com 


ENTERTAINMENT  EDITOR 
The  Free  Press  Features  department  is 
looking  for  an  outstanding  editor  with  a 
passion  for  entertainment  news,  criti¬ 
cism  and  enterprise.  Best  perk:  Work 
with  one  of  the  nation's  best  teams  of 
entertainment  writers  in  a  busy,  enter¬ 
tainment-oriented  major  city.  We’re 
home  to  the  nation’s  busiest  movie 
theater  complex,  most  active  indoor  & 
outdoor  concert  venues,  most  dedicated 
TV  audience  and  the  nation’s  greatest 
municipally  owned  art  museum.  We 
have  a  new  opera  house,  a  huge  new 
performing  arts  center  for  our  world- 
class  orchestra  and  three  casinos  with 
Vegas-style  entertainment  under  con¬ 
struction.  We’re  the  birthplace  of  the 
Motown  sound,  of  course,  but  also  the 
home  of  Bob  Seger,  Anita  Baker  and 
Aretha  Franklin,  the  Winans,  Eminem 
and  Kid  Rock.  We’re  where  techno  gets 
its  groove,  where  the  world’s  largest  free 
country  music  concert  is  held  each  sum¬ 
mer  (as  well  as  one  of  the  world’s  best 
international  jazz  festivals),  and  where 
Jeff  Daniels  produces  his  plays.  Best 
one-sentence  description  of  the  duties 
for  this  job:  shape,  direct  and  produce 
our  newspaper’s  entertainment  coverage. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 

600  W.  Fort  Street,  Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
http://www.freep.com/jobspage 


EDITOR 

Young  newsweekly  in  challenging,  growing 
community  needs  editor  to  lead  experienced 
news  staff.  Strong  news  and  management 
skills  required,  daily  experience  preferred. 
Here’s  your  chance  to  shape  the  future  and 
enjoy  a  great  environment  at  good  pay. 
Send  cover  letter,  clips,  resume  to: 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 


MANAGING  EDITOR:  Department  head 
for  10,000-circulation  Indiana  RM  daily. 
Strong  teaching,  design,  editing  skills 
needed.  Salary  upper  $30s.  Reply  tO: 

Box  01270,  Editor  &  Rublisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


EDUCATION  WRITER 
Join  the  education  team  at  the  Lexington 
Herald-Leader  and  write  about  one  of 
the  nation’s  most  ambitious  education 
reform  efforts.  You  will  cover  Lexington’s 
33,000-student  school  district  and  will 
join  with  two  other  education  reporters 
to  write  about  trends  and  issues.  Lex¬ 
ington  is  home  to  250,000  people, 
hundreds  of  thoroughbred  horse  farms 
and  the  University  of  Kentucky.  We’re  a 
Knight  Ridder  paper  (120,000  daily, 
160,000  Sunday)  with  three  Pulitzer 
Prizes  among  nine  Pulitzer  finalists  in 
the  last  15  years.  Send  letter,  resume, 
reference  list  and  6-10  clips  to: 

Tom  Caudill,  AME 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Or  E-mail:  tcaudill@herald-leader.com 


EDITOR  ENTREPRENEUR 
Not  for  the  faint-hearted!  Bigfoot  Media, 
publisher  of  the  Berkeley  Daily  Planet,  is 
looking  for  ambitious  editors/leaders  of 
start-up  Calif,  hard  news  community 
dailies.  Energetic,  passionate  leaders 
needed  to  build  and  jazz  news  team. 
Excellent  hands-on  skills:  local  news, 
writing,  editing,  QuarkXPress,  team¬ 
building.  Competitive  compensation 
with  stock  options.  E-mail/fax  resume, 
salary  requirements,  5  best  clips: 
hr@berkeleydailyplanet.com 
Fax  (510)  841-5695 


KGW.COM  has  an  opening  for  a  Web 
Executive  News  Producer,  who  will 
manage  staff  of  four  and  execute  produc¬ 
tion  of  site’s  daily  news  content.  Need 
seasoned  news  vet  with  superb  writing 
and  research  skills,  extensive  journalistic 
experience  and  good  computer  skills. 
Must  possess  excellent  people  and  man¬ 
agement  skills.  Knowledge  of  TV  news 
production  helpful.  Visit  www.kgw.com 
and  send  resume  to: 

dthomsen@kgw.com 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  tO: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 
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Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to:  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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JOIN  THE  RENAISSANCE 
IN  PASSAIC  COUNTY 


COPY  EDITORS 

The  Brownsville  Herald,  with  a  107-year 
history  of  covering  news  along  the  U.S.- 
Mexico  border  and  in  South  Texas,  has 
two  openings  for  copy  editors.  Appli¬ 
cants  must  have  strong  command  of  the 
English  language,  as  well  as  proofread¬ 
ing,  design  and  layout  skills.  Experience 
with  QuarkXPress  is  preferred.  Located  a 
few  minutes  from  South  Padre  Island 
and  across  the  border  from  Mexico, 
Brownsville  provides  a  unique  cultural 
and  entertainment  experience.  Respond 
with  cover  letter,  resume  and  work  sam¬ 
ples  to  George  Cox,  editor.  The 
Brownsville  Herald,  1135  E.  Van  Buren 
St.,  Brownsville,  TX  78520. 


COPY  EDITOR 

The  Chronicle  of  Higher  Education  and 
The  Chronicle  of  Philanthropy  seek  a 
copy  editor  to  work  on  both  publications. 
The  newspapers  serve  highly  educated 
audiences,  strive  for  writing  of  the  high¬ 
est  quality,  and  mix  print  and  online 
journalism.  The  Chronicle  of  Higher 
Education,  which  covers  the  issues  and 
people  of  academe,  is  published  weekly, 
with  a  Web  site  that  is  updated  every 
weekday.  The  Chronicle  of  Philanthropy, 
which  covers  all  aspects  of  the  non¬ 
profit  world,  is  published  every  two 
weeks  and  is  expanding  its  Web  offer¬ 
ings.  Candidates  should  have  significant 
experience  in  copy  editing;  be  comforta¬ 
ble  editing  news,  feature,  and  opinion 
articles  on  a  wide  range  of  topics;  and 
demonstrate  an  ability  to  work  well  with 
editors  and  writers.  The  position  is  full¬ 
time  and  offers  excellent  pay  and  bene¬ 
fits.  Candidates  should  submit  a  cover 
letter  and  resume  to: 

Editor  Search,  1255  23rd  Street,  N.W., 
Suite  700,  Washington,  D.C.  20037 
Please,  no  phone  calls 
Equal  opportunity  employer 


ENVIRONMENTAL  REPORTER 
The  Miami  Herald 

Wanted:  environmental  reporter  to  cover 
our  sensitive  yet  very  urban  area.  Appli¬ 
cants  should  have  a  track  record  of 
breaking  news  and  making  complicated 
issues  clear.  The  beat  has  everything  — 
farmers,  homeowners,  environmen¬ 
talists,  developers,  tourists,  boaters,  and 
endangered  species.  The  Caribbean  and 
Latin  America  provide  news  of  national 
and  international  import.  Please  send  10 
clips  and  a  detailed  resume  to: 

Mark  Seibel,  Assistant  Managing  Editor 
The  Miami  Herald 

One  Herald  Plaza,  Miami,  FL.  33132 


GRAPHIC  ARTIST 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seeking  a 
graphic  artist  to  work  primarily  with  the 
newsroom  on  illustrations,  infographics 
and  layout  and  with  the  New  Media 
Director  on  our  Website.  The  Courier  is  a 
past  winner  of  Iowa  and  national  general 
excellence  awards.  Send  resume  and 
clips  tO: 


REPORTER 

The  Billings  Gazette  is  seeking  a  reporter 
ready  to  assume  a  key  role  at  the  region's 
largest  newspaper.  We  need  someone  who 
can  connect  with  readers,  who  knows  how 
to  tell  a  good  story  and  can  juggle  daily 
news  demands  with  features  and  enter¬ 
prise  projects.  Applicants  should  have  a 
working  knowledge  of  government  agen¬ 
cies  and  institutions  and  not  be  afraid  to 
tackle  complex  issues;  a  degree  in  journal¬ 
ism  or  related  field;  and  excellent  spelling 
and  grammar  skills.  Billings,  a  hub  of  com¬ 
merce  and  health  care  and  the  gateway  to 
Yellowstone  National  Park,  is  a  dynamic 
city  with  amazing  recreational  oppor¬ 
tunities  at  every  turn.  Mail  your  resume, 
cover  letter  and  non-returnable  clips  to: 

Human  Resources 
GAR,  Billings  Gazette 
RO.  Box  36300 
Billings,  MT  59107-6300 
Orbghr@billingsgazette.com  EOE 


FEATURES  REPORTER 
The  Detroit  Free  Press  is  looking  for  an 
outstanding  reporter  with  broad-ranging 
curiosity.  We  cover  lifestyle  and  enter¬ 
tainment  news.  The  ideal  candidate  for 
this  general  assignment  position  has 
strong  abilities  —  and  clips  that 
demonstrate  them  —  in  these  areas: 

•  consistently  compelling  storytelling 

•  sense  of  timeliness  and  urgency,  with 
a  passion  for  writing  news  and  off-the- 
news  lifestyle  stories 

•  ability  to  define  and  focus  lifestyle 
story  ideas  (not  just  news  features), 
especially  those  with  a  unique  metro- 
Detroit  orientation,  reflecting  our 
specific  interests,  our  diversity,  our 
lifestyles,  etc. 

•  awareness  of  current  events,  issues 
and  trends  (local,  national,  social  and 
cultural) 

•  outstanding  reporting  skills,  including 
computer-assisted  reporting 

•  appetite  for  frequent,  high-profile 
bylines;  also  the  ability  to  juggle  these 
daily  assignments  and  the  obligatory 
small  stuff  with  special,  in-depth 
efforts 

•  collaborative  approach  to  work  and 
problem-solving  preference  for  the 
real-people  focus  found  in  the  best 
lifestyle  reporting. 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 

600  W.  Fort  Street,  Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
http://www.freep.com/jobspage 


THE  EAST  OREGONIAN,  eastern 
Oregon's  largest  and  best  daily  newspa¬ 
per,  is  adding  a  Sunday  regional  paper 
and  expanding  its  staff.  This  is  an 
opportunity  to  work  for  an  award¬ 
winning  family-owned  newspaper  and 
the  fastest  growing  daily  in  Oregon.  Posi¬ 
tions  are  open  immediately  so  send 
resume,  cover  letter  and  clips  of  your 
best  work  to:  Editor,  East  Oregonian: 

PO.  Box  1089,  Pendleton,  OR,  97801 
Call  Richard  Hensley,  editor,  at: 

1-800-522-0255  for  more  information 

JUNE  12,  2000 


GRAPHICS/PHOTO 

If  you  have  a  flair  for  creating  eye¬ 
catching  graphics  and  selecting  and  edit¬ 
ing  photos  on  deadline.  Stars  and 
Stripes  is  looking  for  you.  We  offer  a  com¬ 
petitive  salary  and  benefits,  including 
401(k)  and  the  unique  opportunity  to 
work  for  a  daily  newspaper  that  serves 
the  military  community  overseas.  The 
opportunity  for  International  travel  is 
possible. 

Qualifications  required:  Ability  to  pro¬ 
duce  high-quality  original  graphics, 
ability  to  work  closely  with  editors  and 
supervisors,  knowledge  of  electronic 
graphic  production,  proficiency  in 
Freehand  and  Photoshop  and  experience 
working  with  Macintosh  and  PC  com¬ 
puters. 

Preferred  qualifications:  Post  secondary 
training  in  visual  arts  or  equivalent  expe¬ 
rience,  experience  in  similar  positions 
with  daily  newspapers,  knowledge  of 
QuarkXPress,  Illustrator  and  Microsoft 
programs  and  knowledge  of  pre-press 
production  techniques. 

If  this  sounds  like  you,  please  send  a 
resume  and  three  of  your  best  graphics/ 
design  samples  to: 

NAFCPO,  Building  11 
Room  2-72  WRAMC 
Washington,  DC  20307-5001 
Position:  Graphics/Photo  Editor 
Recent  graduates  will  be  considered 


KGW.COM  has  openings  for  two  Web 
News  Producers.  Need  strong  research 
and  writing  skills,  ability  to  handle 
intense  deadline  pressure  and  manage 
multiple  stories.  Need  solid  news  judg¬ 
ment,  people  and  computer  skills.  Visit 
www.kgw.com  and  send  resume  to: 
dthomsen@kgw.com 


Editorial 

REPORTER 

Publishing  company  covering  Wall  St. 
seeks  an  able,  enthusiastic  Reporter 
with  prior  journalism  experience  to  cover 
private  equity  and  regulatory  issues  from 
SEC  office  in  D.C.  Financial  background 
a  plus.  Competitive  salaries,  great  bene¬ 
fits,  pleasant  work  environment  and 
opportunity  for  advancement.  Send 
resume,  clips  and  cover  letter  to  GBM, 
1290  Avenue  of  the  Americas,  36th 
Floor,  New  York,  NY  10104. 

Fax  (212)957-0420 
No  Calls,  Please!  EOE  M/F/DA/ 


MUSIC  EDITOR 

New  Times  is  searching  for  a  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Position  entails  planning  and 
editing  a  weekly  music  section,  writing  feature 
stories  and  a  weekly  column,  and  hiring 
freelance  reviewers,  (iualified  candidate  will 
have  strong  writing  and  organizational  skills  as 
well  as  a  passion  for  and  critical  eye  toward  DJ/ 
dance  and  hip-hop.  Send  cover  letter, 
resume  and  five  clips  tO: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  802 1 7 
andy.vandevoorde@westword.com 


The  Herald  News,  a  49,000  daily  in 
northeastern  New  Jersey  just  25  minutes 
from  Times  Square,  is  looking  for  a  few 
good  journalists.  If  you're  committed  to 
excellence  and  enterprise,  we  want  to 
talk  to  you.  We  prefer  candidates  from 
Zones  1  and  2,  but  will  make  exceptions 
for  exceptional  people.  We  need: 

CORY  EDITOR  with  wit,  exquisite  mastery 
of  the  language  and  QuarkXRress  com¬ 
petence  to  join  a  desk  of  eight  that's  the 
keeper  of  the  newspaper's  standards.  Our 
new,  state-of-the-art  computer  system  and 
old-fashioned  commitment  to  excellence 
provide  an  opportunity  for  an  experienced, 
creative  editor  who  understands  that  the 
copy  desk  is  the  bedrock  of  good  news- 
papering.  Write  to  Kathie  Adams,  assis¬ 
tant  managing  editor. 

ASSISTANT  SPORTS  EDITOR  who  takes 
pleasure  in  fine-tuning  stories  on 
deadline,  who  can  design  and  paginate 
three  to  four  pages  per  day,  aid  in  the 
daily  supervision  of  a  staff  of  12  and  han¬ 
dle  administrative  duties  as  needed.  In 
telling  the  story  of  sports  in  our  com¬ 
munities,  the  state  high  school  football 
championship  held  just  down  the  road  in 
Giants  Stadium  is  as  important  as  the 
pro  games  played  there.  A  journalist  with 
at  least  three  years  of  experience  -  one  of 
those  as  a  supervisor  -  would  be  a 
perfect  fit  for  this  post.  Write  to  Kathie 
Adams,  assistant  managing  editor. 
ASSISTANT  CITY  EDITOR  to  help  lead 
the  city  desk's  15  reporters  in  crafting  a 
daily  and  enterprise  report  that  makes 
our  newspaper  a  vital  part  of  our  readers' 
lives.  We  have  a  rich  diversity  of  cultures 
and  customs  and  some  of  the  most  excit¬ 
ing  opportunities  for  reporting,  writing 
and  editing.  We're  looking  for  an  editor 
with  a  proven  record  of  leading  by  inspira¬ 
tion  and  perspiration.  Write  to  Steve 
McCarthy,  assistant  managing  editor. 
EDITORIAL  RAGE  EDITOR  to  lead  our 
vibrant  editorial  pages.  Our  loyal  readers 
expect  vigorous  advocacy  and  crystal 
prose  on  their  editorial  and  op-ed  pages. 
A  disciplined  intellect  and  scintillating 
writing  are  only  part  of  the  equation.  The 
editorial-page  editor  also  must  be  an 
ambassador  to  our  community,  cultivat¬ 
ing  sources  of  commentary.  Duties 
include  setting  the  agenda  for  the  news¬ 
paper's  editorial  board  and  keeping  mem¬ 
bers  of  our  community  advisory  board 
interested  and  active.  Strong  writing,  edit¬ 
ing,  production,  and  interpersonal  skills 
required.  Send  a  resume,  salary  history, 
and  work  samples  to  Steve  McCarthy, 
assistant  managing  editor. 

Herald  News 

One  Garret  Mountain  Plaza,  CN473 
Paterson,  NJ  07424-0473 


LIFESTYLES  EDITOR:  Kerrville  Daily 
Times,  a  6-day  week  community  news¬ 
paper  in  the  beautiful  Texas  Hill  Coun¬ 
try.  Full-time  position  requires  journal¬ 
ism  or  English  degree,  writing  and  page 
design  experience.  Send  resume  and 
work  samples  to  Kerrville  Daily  Times: 

Attn:  LSR  RO.  Box  29 1428 
Kerrville,  TX  78029-1428 
E-mail  clint.schroeder@dailytimes.com 
www.editoranclpublisher.com 


Saul  Shapiro,  editor,  Waterloo  Courier 
RO.  Box  540,  Waterloo,  lA  50704 
CIO  EDITOR& PUBLISHER  CLASSIFIEDS 


Phone:1-888-825-9149  ~ 
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EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 

The  Herald-Times,  a  30,000-circulation 
daily  newspaper  in  Bloomington,  ID,  is 
looking  for  a  managing  editor.  Here  are 
some  things  you  should  know: 
Bloomington  is  one  of  the  most  livable 
cities  you  could  find.  It’s  the  home  of 
Indiana  University  in  southern  Indiana, 
which  means  Big  Ten  sports,  world  class 
cultural  opportunities  and  wonderful 
recreational  options. 

The  Herald-Times  has  a  strong  tradition 
of  award-winning  journalism.  Our  expe¬ 
rienced  staff  serves  many  diverse  com¬ 
munities  and  wants  to  get  better  at  cover¬ 
ing  them  all. 

The  managing  editor  is  the  No.  2  person 
in  our  news  operation  with  specific 
newsroom  responsibility  for  editing, 
design  and  production.  The  MB 
supervises  the  night  shift  and  works  in 
collaboration  with  the  editor  on  all  news 
and  policy  issues. 

Successful  applicant  will  have  strong 
skills  in  design  and  presentation, 
technology,  content,  coaching  and  lead¬ 
ership.  Deadline  June  23,  2000.  Send 
cover  letter  and  resume  to: 

The  Herald-Times,  Attn:  Kim  Sutton 
RO.  Box  909,  Bloomington,  IN  47402 
Or  E-mail  to  sutton@heraldt.com 


METRO  EDITOR 

The  Detroit  Free  Press  is  looking  for  a 
Metro  Editor  with  outstanding  journalism 
credentials  and  strong  leadership  skills. 
The  ideal  candidate  can  demonstrate 
experience  and  excellence  in  these 
areas: 

•  A  strong  sense  of  urgency  about  news 

•  Top-notch  editing  skills,  with  an 
emphasis  on  coaching 

•  The  ability  to  articulate  a  compelling 
vision  for  news  coverage 

•  An  appetite  for  an  important,  high- 
profile  role  in  newsroom  'eadership 

•  The  ability  to  marshal  resources 
quickly  and  effectively 

•  Strong  team-building  skills  and  an 
ability  to  work  across  organizational 
boundaries 

•  Fire  in  the  belly 

We  cover  a  metropolitan  area  of  more 
than  4  million  people  where  big  news 
has  become  the  standard. 

The  Metro  Editor  leads  a  staff  of  seven 
editors  and  34  reporters,  covering  city, 
state  and  some  suburban  communities. 

To  apply,  contact  Joe  Grimm. 

Recruiting  and  Development  Editor 
The  Detroit  Free  Press 
600  W.  Fort  Street,  Detroit  Ml  48226 
Or  E-mail:  grimm@freepress.com 


THE  SAGINAW  NEWS  (50,000  daily, 
60,000  Sunday),  a  newspaper  committed 
to  giving  its  readers  an  accurate  and  com¬ 
pelling  information  package  everyday, 
seeks  candidates  with  strong  reporting  and 
writing  skills  for  a  full-time  reporting  posi¬ 
tion.  Attractive  pay  and  benefits.  Contact 
Rob  Handeyside,  metro  editor,  fax:  (517) 
752-3115;  phone:  (517)  776-9678;  e- 
mail:  rhandeyside@saginaw-news.com;  or 
write  to:  203  S.  Washington,  Saginaw, 
Ml.  48607.  The  Saginaw  News  is  an 
Equal  Opportunity  employer. 


EDITORIAL 


NEWLY  CREATED  position  for  journalist 
with  variety  of  skills,  including  reporting, 
editing,  composing  pages  and  other 
newsroom  respxjnsibilities.  6,000  circula¬ 
tion  daily.  State-of-the-art  equipment. 
Macintosh  computers.  Quark)(Press. 
Challenging  work;  pleasant  working  con¬ 
ditions.  11-member  newsroom.  Family- 
owned  and  operated.  Small-town  atmo¬ 
sphere  located  on  island.  Opportunity  for 
advancement.  Profit  sharing  plan,  paid 
vacation,  medical/dental  insurance  plan 
and  401(k).  Send  letter,  resume  and 
clips  to  Scott  Bowlen,  managing  editor, 
Ketchikan  Daily  News,  501  Dock  Street, 
Ketchikan,  AK  99901.  E-mails  may  be 
sent  to  Scott's  attention  at  tena@ktn.net 


NEWSPAPER  REPORTER 
Newspaper  reporter  who  knows  how  to 
provide  the  depth,  clarity  and  accuracy 
that  today’s  readers  need.  We  want  a 
fine  writer,  a  determined  digger,  and  a 
sharp  and  curious  journalist  who  wants 
to  work  for  a  paper  that  values  quality 
and  provides  continuing  training  to 
achieve  it.  As  an  afternoon  paper,  we 
must  produce  well  researched  stories 
that  touch  readers  in  all  facets  of  their 
lives.  Depth  is  valued;  fluff  isn’t.  If  you 
have  daily  newspaper  experience  and 
want  the  challenge  of  working  with  an 
award-winning  staff,  apply  to:  the  Lan 
caster  New  Era: 

Lancaster  Newspapers,  Inc. 

8  West  King  Street 
RO.  Box  1328 
Lancaster,  PA  17608-1328 
personnel@lnpnews.com 
EOE 


NEWSROOM  SYSTEMS  EDITOR 
The  Miami  Herald  seeks  a  Newsroom 
Systems  Editor  to  manage  PCs,  includ¬ 
ing  Reporter  laptops.  This  position  also 
shares  responsibility  for  managing  the 
Sll  editorial  system  and  supporting  the 
Sll  pagination  system.  It  is  one  of  three 
Newsroom  systems  positions  and  reports 
to  the  Director  of  Newsroom  Technology. 
College  degree  or  5  years  experience  in 
newsroom  technology  required. 

The  Herald  is  part  of  Knight  Ridder,  Inc., 
a  Fortune  500  communication  company. 
Full-time  benefits  include  medical  and 
dental  coverage;  domestic  partner  bene¬ 
fits;  pension,  401(k),  stock  purchase; 
and  child  and  elder  care  referral. 

Contact  Mike  Kinerk 
Director  of  Newsroom  Technology 
(305)376-3677 
mkinerk@herald.com 
The  Herald  is  committed  to  workforce 
diversity  in  an  effort  to  serve  the  com¬ 
munity  in  which  we  live.  We  welcome 
resumes  from  all  individuals. 

Smoke-free/drug-free  environment/ 
Equal  Opportunity  Employer 


REPORTER 

The  Appeal-Democrat  in  Marysville,  CA, 
an  award-winning,  23,500-circulation 
daily,  seeks  reporters  for  community 
beats  and  enterprise  reporting.  Send 
resumes,  clips  to: 

Sherry  Barkas,  City  Editor 
RO.  Box  431,  Marysville,  CA  95901 


EDITORIAI. 


POLITICAL  WRITER 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa,  is  seeking  a 
political  reporter  to  cover  the  state 
Legislature  during  its  session  in  Des 
Moines,  report  from  Waterloo  the  rest  of 
the  year  and  do  a  Sunday  column.  We 
want  savvy  that  gets  beyond  sound 
bites.  The  Courier  has  won  Iowa  and 
national  general  excellence  awards. 
Send  resume,  clips  to: 

Saul  Shapiro,  editor,  Waterloo  Courier 
PO.  Box  540,  Waterloo,  lA  50704 


THE  SUN  HERALD,  a  50,000  circula¬ 
tion  daily  on  the  Mississippi  Coast,  is 
looking  for  a  reporter  to  handle  one  of 
our  most  important  city  beats.  Ocean 
Springs.  The  reporter  who  takes  this  job 
will  be  responsible  for  covering  the 
basics  such  as  cops  and  city  hall.  But 
the  reporter  also  will  write  A-1  stories 
that  highlight  unique  people  or  events  in 
Ocean  Springs.  Those  who  depend  on 
press  releases  for  most  stories  need  not 
apply.  Two  years  of  daily  newspaper 
experience  required.  Send  resumes,  clips 
and  a  few  paragraphs  explaining  how 
you  wold  approach  the  beat  to: 

Blake  Kaplan,  Circle  Editor 
205  DeBuys  Road,  Gulfport,  MS  39507 
E-mail  is  Bmkaplan@sunherald.com 


THE  STATESMAN  JOURNAL,  a  60,000 
Gannett  daily  in  Oregon’s  capitol  city  of 
Salem,  is  seeking  applicants  tor  four  senior 
newsroom  positions: 

Lifestyle  editor,  photo  director,  pres¬ 
entation  (design)  editor  and  sports  editor. 
Applicants  must  have  strong  professional 
credentials  as  well  as  supervisory  experi¬ 
ence,  preferably  at  a  midsize  community 
or  metro  newspaper.  These  positions 
represent  great  opportunities  for  assistant 
editors  looking  to  move  up.  Applicants 
should  send  a  cover  letter  and  examples  of 
supervised  work  tO: 

Steven  A.  Smith,  Editor 
Statesman  Journal 

RO.  Box  13009,  Salem,  OR  97309-3009 
No  telephone  inquiries,  please 
Application  deadline  is  June  30 


SPORTS  EDITOR:  The  Kerrville  Daily 
Times,  a  6-day  week  community  news¬ 
paper  in  the  beautiful  Texas  Hill  Coun¬ 
try.  Full-time  position  requires  journal¬ 
ism  or  English  degree,  sportswriting  and 
page  layout  experience.  Sportswriter  posi¬ 
tion  also  open.  Send  resume  and  work 
samples  to  Kerrville  Daily  Times: 

Attn:  SEP  RO.  Box  291428 
Kerrville,  TX  78029-1428 
E-mail  clint.schroeder@dailytimes.com 


EDITORIAL 


EDITORIAI. 


Dow  Jones  &  Company,  the  world’s  premier  publisher 
of  news  and  information  in  every  form  of  media,  has 
a  challenging  opportunity  for  an  Associate  Producer 
in  our  Princeton,  NJ  facility. 

Associate  producer 

The  succe-ssful  candidate  will  copy,  edit  and  code  stories 
in  HTML  and  publish  them  online.  Responsibilities  also 
include  preparing  and  coding  content  for  partners,  assisting 
in  coordinating  technical  and  graphics  staff,  and  assisting 
in  new  features  design  and  implementation.  Candidate  must 
maintain  daily  site  integrity  and  day-to-day  functionality 
and  perform  periodic  site  maintenance  as  needed. 
Qualifications  include  knowledge  of  the  Internet,  including 
the  World  Wide  Web  and  file  transfer  protocol.  The  candidate 
must  also  be  able  to  program  in  HTML,  possess  good 
copyediting  and  writing  skills,  and  must  be  comfortable 
working  in  a  networked  PC  environment.  A  BA/BS  is 
required,  an  MA  is  preferred. 

We  offer  competitive  starting  salary,  industry-leading 
benefits  and  a  modern,  progressive  facility. 

For  prompt  consideration,  please  forward  your 
resume,  with  salary  requirements  to: 

DOW  JONES  &  COMPANY 
Staffing  Department 
JOB  CODE:  CB/TL  87052 

PO  Box  300,  Building  #1  - 

Princeton,  NJ  08543-0300 
Fax:  609-452-3448 
charles.berniti@dowjones.com 

www.dj.com/careers  eoewf/d/v 


www.eclitorandpublisher.com 
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REPORTER 

National  acclaim  and  prizes  have 
followed  the  Mobile  (AL)  Register’s  rise 
to  prominence  as  one  of  the  South’s  best 
dailies.  We’re  a  100,00-plus  Newhouse 
newspaper  known  for  big  projects,  fine 
writing  and  tough  investigation.  We 
believe  that  greatness  starts  at  the 
reporters’  desks  and  we  have  some  of 
those  desks  open  right  now  on  our  busi¬ 
ness,  city  and  suburban  staffs.  Contact 
Dewey  English,  ME,  Mobile  Register: 

RO.  Box  2488,  Mobile,  AL  36652 


REPORTERS:  The  Tribune,  39,000 
Knight  Ridder  newspaper  in  one  of  Cali¬ 
fornia's  nicest  destinations,  has  two  full 
time  openings.  Seeking  bright,  motivated 
go-getters  with  at  least  two  years  experi¬ 
ence.  At  least  one  will  work  out  of  our 
bureau  offices,  contributing  stories  to  our 
weeklies  and  the  daily.  Position  includes 
excellent  benefits  and  opportunities  for 
professional  growth.  Send  resume  and 
clips  to  Human  Resources: 

The  Tribune,  RO.  Box  112 
San  Luis  Obispo,  CA  93406  EOE 


REPORTER 

Immediate  opening  at  13,000  circula¬ 
tion  p.m.  daily  on  the  beautiful  south¬ 
eastern  seaboard.  Ideal  candidate  will  be 
looking  to  cover  hard  news,  work  a  beat, 
and  handle  some  general  assignment 
work.  One  year  professional  experience 
preferred,  but  sharp  recent  journalism 
grad  welcome.  Join  our  team  and  be 
only  3  hrs  from  Washington  D.C.  Send 
your  resume  along  with  clips  to: 

Ronnie  Bell, 

Daily  Herald,  RO.  Box  520 
Roanoke,  Rapids,  NC  27870 


REPORTER 

Investigative/community  reporter  with 
strong  writing  skills  needed  for  growing 
newsweekly.  Want  more  time  to  tell  a 
story  than  your  daily  grind  allows?  Want  to 
have  an  impact?  The  living  is  easy  here, 
but  it’s  time  to  shake  it  up.  Send  cover  let¬ 
ter,  clips,  resume  to: 

Christine  Born 

Pensacola’s  Independent  Newsweekly 
RO.  Box  1463,  Gulf  Breeze,  FL  32562 
No  phone  calls.  E-mail  or  faxes,  please 


EDITORIAL 


EDITORIAL 


Where  'your  heart 
'  and  mind  go  to  work. 


At  the  American  Red  Cross,  you’ll  bring 
all  your  tools  to  work,  every  day. 

Editorial  Group  Manager 

The  American  Red  Cross,  the  world’s  premiere  humanitarian 
organization,  is  seeking  an  Editorial  Group  Manager  at  our 
national  headquarters  in  Washington,  DC. 

Work  with  a  team  of  energetic,  talented  staff  writers  and  oversee 
deadline-intensive  development  of  communication  and  marketing 
materials  that  support  the  Red  Cross  mission.  Provide  editorial  review 
for  all  print  pubhcations  and  selected  communications.  Bachelors  in 
English,  Journalism,  Communication  or  equivalent  required.  5+  years 
of  relevant  work  experience.  Salary  range  in  high  $50’s. 
Comprehensive  beneDts  pack^e  includes  health,  dental,  life,  and 
matching  401  (k).  Convenient  location  on  blue/orange  line  at  Farr^ut 
West.  Applicants  should  mail,  e-mail  or  fax  cover  letter,  resume  and 
salary  requirements  to:  American  Red  Cross,  HR  Dept, 

431  18th  Street,  NW,  Attn:  VJC,  Washington,  DC  20006. 
Fax:  (202)  639-3141.  E-mail:  arcjob@usa.redcross.org 

+  American 
Red  Cross 

Well  be  there. 

An  Equal  Opportunity  Employer. 
wvvw.redcross.org/jobs/ 


Pennsylvania  Knight  Ridder  paper  seeks: 
FEATURES  REPORTER 
GOVERNMENT/EDUCATION 
REPORTERS 
SPORTS  REPORTER 
PAGE  DESIGNER 

Help!  The  Times  Leader,  a  55,000  dai¬ 
ly/70,000  Sunday  in  Wilkes-Barre,  PA, 
recently  lost  some  key  players  to  a  busi¬ 
ness  desk  expansion,  a  bigger  paper  in 
the  Knight  Ridder  chain  and  the  faculty 
of  a  prestigious  journalism  school.  (Not 
to  mention  that  unfortunate  incident 
with  the  alligator).  We  can  offer  the  right 
candidate  a  competitive  salary,  a  strong 
benefit  package  and  opportunities  for 
career  development  through  Knight 
Ridder  training,  including  job  shadow¬ 
ing/mentoring  with  the  Philadelphia 
Inquirer.  We  also  award  $5,000  in  cash 
during  our  annual  in-house  contest.  Two 
hours  from  Philadelphia  and  New  York 
City,  Wilkes-Barre  is  home  to  affordable 
housing,  safe  public  schools  and  recrea¬ 
tional  opportunities.  Send  resume,  work 
samples  and  a  revealing  cover  letter  to: 
Christopher  B.  Ritchie 
Development  Editor,  The  Times  Leader 
15  N.  Main  St.,  Wilkes-Barre,  PA  18711 
Or  E-mail  chrisr@leader.net 


WIRE  EDITOR 

You  can  shape  our  national  and  interna¬ 
tional  news  report.  You  can  help  decide 
which  wire  stories  are  worthy  of  Page  1 
display.  You  can  communicate  quickly 
and  diplomatically  to  get  the  best  of  the 
wire  into  all  sections  of  the  newspaper. 
If  you  can  show  us  that  you’ve  got  sea¬ 
soned  news  judgement,  strong  copy¬ 
editing  skills  and  the  ability  to  write 
headlines  that  sing  and  dance,  circula¬ 
tion  daily  newspaper  in  Raleigh,  N.C. 
We’ve  got  desktop  research  tools,  a 
diverse  newsroom  and  a  world-class 
news  research  department  in  one  of  the 
nation's  best  places  to  live,  work  and 
play.  If  you’re  interested,  e-mail  a  sum¬ 
mary  of  your  background  and  what  you 
have  to  offer  to  Deputy  Managing  Editor 
Will  Sutton  at  sutton@nando.com  then 
immediately  mail  a  resume,  list  of 
references  and  cover  letter  to: 

Wire  Editor 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  St, 

RO.  Box  191 
Raleigh,  NC  27601 


COPY  EDITOR/DESIGNER 
The  Charleston  (W.VA)  Gazette  is  look¬ 
ing  for  a  copy  editor/page  designer  for  its 
10-person  desk.  Ideal  candidate  should 
be  skilled  at  writing  headlines,  editing 
copy  and  QuarkXPress.  Knowledge  of 
Freehand  and  Photoshop  helpful.  The 
award-winning  Gazette  is  West  Virginia's 
largest  newspaper  with  a  52,000  daily 
circulation,  100,000  Sunday.  We’re  a 
morning  newspaper  in  the  state  capital. 
We’re  close  to  many  outdoor  recreation 
opportunities  from  Whitewater  rafting  to 
skiing.  Send  your  resume  and  clips  to; 

Rosalie  Earle,  Managing  Editor 
The  Charleston  Gazette 
1001  Virginia  Street  E. 
Charleston,  WV  25304 


EDITORIAL 


REALLY,  THERE’S  more  to  the  Univer¬ 
sity  of  Nebraska-Lincoln  than  Big  Red 
football.  And  the  Lincoln  Journal  Star 
needs  a  higher  education  reporter  to 
provide  the  caliber  of  coverage  that 
shows  why  a  major  college  is  important 
to  a  major  Midwestern  college  town.  The 
successful  candidate  will  be  a  self¬ 
starting  reporter  who  can  break  impor¬ 
tant,  policy-driven  stories  that  affect  the 
lives  of  thousands  of  employees  and 
more  than  a  million  taxpayers  -  and  a 
reporter  whose  faculty  -  and  student- 
level  features  bridge  the  gap  between 
the  university  community  and  the  rest  of 
our  readers.  We  are  a  grov/ing  paper 
(77K  daily,  84K  Sunday)  in  a  growing 
capital  city  (210K).  We  demand  solid 
journalism  and  strong  writing.  Also,  by 
the  start  of  the  fall  semester,  a  major 
redesign  and  $14  million  press  startup 
will  help  our  paper  look  as  good  as  it 
reads.  If  you’re  interested,  send  a  cover 
letter,  resume  and  work  samples  to: 

Lincoln  Journal  Star,  Human  Resources 
926  R  Street,  Lincoln,  NE  68508 


SCIENCE  WRITER 

The  Salt  Lake  Tribune  has  a  rare 
opportunity  for  the  qualified  person.  Our 
science  writer  has  been  hired  away  by  a 
national  dot.com,  leaving  us  with  a  spe¬ 
cialized  vacancy.  We  will  consider  you  if 
you  know  and  love  your  science,  are 
able  to  explain  it  to  lay  readers  and 
accept  that  "pop  science"  is  not  a  dirty 
word. 

Utah  has  it  all:  world-class  research  in 
genetics  and  cancer  research,  highly 
respected  scientific  research  operations 
at  four  universities,  geological  and 
paleontology  treasures,  NASA  con¬ 
tractors,  high-tech  industries  -  even 
earthquake  faults. 

With  a  statewide  circulation  and  agenda¬ 
setting  content,  we  are  Utah's  largest 
and  most-trusted  news-gathering  organi¬ 
zation.  Awaiting  the  right  person  are  an 
exciting  and  fulfilling  beat,  a  decent 
salary,  great  fringe  benefits,  an  informal 
workplace  atmosphere  and  an  incom¬ 
parable  western/outdoor  lifestyle. 

Send  particulars  to: 

Deputy  Editor  Tim  Fitzpatrick 
T  he  Salt  Lake  Tribune,  1 43  South  Main  St. 

Salt  Lake  City,  UT  84111 
Or  E-mail  at  fitz@sltrib.com  by  July  1 


THE  JOHNSON  Newspaper  Corp.  is  now 
hiring  at  its  newspapers  throughout 
upstate  New  York.  Our  family  owned 
company  has  jobs  in  newsroom  man¬ 
agement,  copy  editing  and  reporting. 
JNC's  -  community  newspapers  are  in 
small  markets,  but  in  many  cases  are 
within  an  hour's  drive  of  Buffalo, 
Toronto,  Albany,  Ottawa  or  Montreal. 

Our  papers  offer  competitive  salaries  and 
benefits,  and  the  opportunity  for  advan¬ 
cement  in  a  company  where  local  news 
comes  first. 

For  more  information,  contact: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 
(31 5)  782-1000  ext  259 
bgorman@wdt.net 
www.editorandpublisher.com 
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SPACE  AND  AERONAUTICS  EDITOR 
CNN.com  seeks  an  online  editor  for  its 
space  and  aeronautics  content.  Editor 
will  plan  and  coordinate  coverage  with 
on-air  networks,  assign  and  edit  articles, 
develop  multimedia  elements,  react  to 
breaking  news.  Must  have  a  passion  for 
space-related  news.  Requires  at  least 
four  years  journalism  experience,  with 
two  years  in  a  daily  newsroom.  Editing 
experience,  plus  covering  the  space 
industry,  preferred.  To  apply,  forward 
resume  to  david.hafernik@cnn.com 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  assistant 
special  sections  editor.  This  6-day-a- 
week  newspaper,  located  in  the  beautiful 
Shenandoah  Valley  offers  a  creative 
team-oriented  environment. 

This  job  offers  the  best  of  all  worlds  -  a 
"day  job”  (most  of  the  time)  that  com¬ 
bines  feature  writing,  light  design  and 
light  editing. 

Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 


REPORTER:  Street  &  Smith’s  SportsBusi- 
ness  Journal,  a  national  sports  business 
trade  magazine,  needs  reporter  to  cover 
sports  stadiums  and  arenas  from  concep¬ 
tion  and  financing  through  construction, 
opening  and  management.  Position  is  in 
Charlotte,  NC.  Resume  and  clips  to: 

Editor  John  Genzale 
Street  &  Smith’s  SportsBusines  Journal 
120  W.  Morehead  Street,  Suite  310 
Charlotte,  NC  28202 

(704)973-1422  jgenzaie@amcity.com 


TECHNOLOGY  EDITOR 
The  Technology  Editor  is  in  charge  of 
CNN.com/Tech.  Involves  story  selection 
and  assignments;  coordinating  coverage 
with  on-air  newsgathering  as  well  as 
internal  and  freelance  staff;  managing 
staff;  planning  for  special  projects  and 
much  more.  Requires  strong  organiza¬ 
tional  skills,  four  years  journalism  expe¬ 
rience,  with  two  years  in  a  daily 
newsroom.  Editing  experience  as  well  as 
covering  Technology  strongly  preferred. 
To  apply,  forward  resume  to; 

david.hafernik@cnn.com 

THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  page 
designer.  The  6-day-a-week  newspaper, 
located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

Using  QuarkXPress,  designers  create 
layouts  for  local,  state,  national,  interna¬ 
tional  and  business  pages,  and  write 
headlines  and  outlines.  Flexibility, 
creativity  and  being  a  team  player  are 
the  main  requirements  for  this  job. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 
www.editorandpublisher.com 
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THE  HERALD-SUN  in  Durham,  NC,  has 
an  opening  for  a  designer.  Candidates 
should  know  QuarkXPress.  Photoshop 
and  Freehand  experience  a  plus.  This  is 
an  opportunity  for  someone  with  a 
creative  streak  and  solid  news  judgment 
to  make  his  or  her  mark  and  help  us 
rethink  how  we  design  our  paper.  Send 
resume  and  tear  sheets  to: 

Herald-Sun 

Attn:  Nancy  Wykie,  Design  Editor 
2828  Pickett  Road,  Durham,  NC  27702 
Or  E-mail:  nlw@herald-sun.com 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

SPORTS  REPORTER 

Strong  reporting  skilis.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


TOP  JOURNALIST  SOUGHT 
FOR  CITY  EDITOR  JOB 
If  you  have  a  passion  for  writing,  a  love 
for  reporting,  a  nose  for  news  and  strong 
people  skills,  we’re  looking  for  you.  The 
Lincoln  Journal  Star  seeks  a  dynamic 
city  editor  to  lead  a  growing  news  team 
at  a  growing  newspaper.  Located  in 
Nebraska’s  capitai  city  of  200,000,  the 
Journal  Star  is  a  77K  daily  and  84K 
Sunday  paper  with  a  commitment  to  cov¬ 
ering  iocal  news  and  key  issues  of  state 
and  regional  importance.  We  are 
dedicated  to  increasing  diversity  in  our 
staff  and  our  coverage.  Our  reporters  are 
competitive,  hard-working  and  hungry 
for  feedback.  And  we  have  a  fresh 
design  for  a  new  press.  Management 
experience  is  not  required  but  our  new 
city  editor  will  be  a  team  player  and  a  pro¬ 
ven  journalist  who  knows  how  to  handle 
big  stories  and  can  demonstrate  an 
ability  to  motivate  staff.  E-mail  inquiries 
welcome  to  Editor  David  Stoeffler  at: 
dstoeffler@journalstar.com 
Applications  due  by  June  26  to: 

Human  Resources,  Lincoln  Journal  Star 
926  R  Street,  Lincoln,  NE  68508 

COPY  EDITOR 

Copy  editor  sought  for  32,000- 
circulation  McClatchy-owned  daily  near 
Charlotte,  NC.  Familiarity  with  QuarkX¬ 
Press,  Macintosh  a  plus.  Ideal  candidate 
will  be  a  word/grammar  maven  with 
good  design  sense  and  good  headline 
writing  skills.  Recent  grads  will  be  con¬ 
sidered.  Excellent  benefits  and  work 
environment.  Send  cover  letter,  resume 
and  work  samples  to  Chris  Sherk,  News 
Editor,  The  Herald,  RO.  Box  11707, 
Rock  Hill,  SC  29731.  EOE 
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COPY  EDITOR 

Work  in  one  of  the  most  exciting  news 
towns  in  the  country.  The  Las  Vegas 
Review-Journal,  with  a  weekday  circula¬ 
tion  of  172,000,  has  an  immediate 
opening  for  a  copy  editor.  Appiicants 
should  have  at  least  three  years  of  expe¬ 
rience,  strong  headline  writing  and  copy 
editing  skilis,  and  a  good  command  of 
English  and  AP  style.  Solid  computer 
abilities,  particularly  in  Macintosh  and 
pagination,  are  a  plus.  Interested 
journalists  should  send  resumes, 
references  and  work  samples  to: 

News  Editor  Mary  Greeley 
Las  Vegas  Review-Journal 
RO.  Box  70,  Las  Vegas,  NV  89125 


IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http  ://www.  va  rsityon  I  i  ne .  com/jobs 


TECH  EDITOR 

To  lead  six  writers  in  one  of  the  nation’s 
hottest  tech  cities.  Home  to  Dell, 
Samsung,  Motorola,  IBM,  AMD  and  dot 
corns  galore.  Business  reporting  and 
management  experience  preferred.  Tech 
experience  a  plus.  Ability  to  work  col- 
laboratively  and  under  pressure  a  must. 
Contact  Becky  Bisbee,  Business  editor, 
Austin  American-Statesman: 

bbisbee@statesman.com 


COPY  EDITOR  sought  for  Caribbean’s 
oldest  daily.  Must  be  fluent  with  QuarkX¬ 
Press/Macs  and  have  a  talent  for  com¬ 
pelling  headlines  and  contemporary  page 
design.  Highly  diverse  society,  lots  of 
watersports,  no  opera  or  ballet.  Moder¬ 
ate  salary,  hard  work.  Come  live  in  an 
American  paradise.  Fax  resume  and 
clips  to  Robert  Hoffman,  editor: 

The  St.  Croix  Avis,  (340)  773-551 1 
E-mail  stxavis@viaccess.net 
Job  open  now.  Be  ready  to  pack. 


HUMAN  RESOURCES 


EMPLOYMENT  MANAGER 
The  San  Jose  Mercury  News,  the  news¬ 
paper  of  Silicon  Valley,  has  an  exciting 
opportunity  for  an  Employment  Man¬ 
ager.  In  our  Human  Resources  Depart¬ 
ment,  this  individuai  will  help  to  develop 
and  direct  recruitment  activities.  You 
will  manage  the  staffing  function,  ensur¬ 
ing  governmental  regulations  are  met, 
and  provide  recommendations  to  man¬ 
agement  on  employee  trends  and 
policies. 

A  4-year  degree  (HR  management  pre¬ 
ferred)  and  PHR/SPHR  certification, 
along  with  4  years  recruiting  experience, 
are  required.  Excellent  communication 
and  project  management  skills  are  essen¬ 
tial. 

Apply  now  at: 

http://www.  mercu  rynews.com/jobs 
Or  email  your  resume  for  immediate  con¬ 
sideration  to  jobs@sjmercury.com 
San  Jose  Mercury  News 
750  Ridder  Park  Drive 
San  Jose,  CA  95190 


MAILROOM 


MUELLER  MARTINI  INSERT  MANAGER 
We  are  located  on  the  beautiful  coast  of 
Maine  and  are  looking  for  someone  to 
grow  with  us.  If  you  want  to  manage  our 
inserting  program  with  the  running  of  the 
machine  and  managing  the  staff  we  offer 
the  nation’s  most  most  beautiful  loca¬ 
tion.  Great  benefits,  good  pay  and 
security.  Call  or  write: 

Laurie  Dodge 

Production  Business  Manager 
Courier  Publications 
PO.  Box  249,  1  Park  Drive 
Rockland,  ME  04841 
Ldodge@courierpub.com 
(800)  499-4401 


MARKETING 


CONSUMER  MARKETING  MANAGER 
The  Lexington  (KY)  Herald-Leader 
(120, 5(X)  daily)  seeks  an  aggressive  and 
experienced  individual  to  head  up  the 
sales  efforts  of  the  newspaper  to  help 
grow  paid  circulation  including  home 
delivery  sales,  telemarketing,  crew,  kiosk, 
events,  NIE  and  direct  mail.  A  degree 
and  2-3  years  circulation  management 
experience,  excellent  communications 
and  presentation  skills,  strong  budget 
and  mathematical  aptitude  plus  good  ana¬ 
lytical  and  decision-making  skills 
required. 

We  value  our  employees  and  offer  a 
salary  that  is  competitive  on  both  a  local 
and  national  level  along  with  excellent 
benefits  and  a  great  working  environ¬ 
ment.  Respond  by  sending  resume  and 
salary  requirements  tO:  E.  Arnold, 
Employment  Mgr.,  100  Midland  Ave.,  Lex¬ 
ington  KY  40508,  fax  (606)  231-3584 
or  e-maii  tO:  earnold@heraldleader.com 


NEW  MEDIA 


INTERNET  LEADER:  Are  you  a  leader  in 
innovative  approaches  and  strategic 
mindset?  Are  you  tech  savvy  and  up  on 
internet  trends?  Consider  taking  the  lead 
on  our  web  ventures.  As  Director  of  New 
Media  you  will  be  charged  with  motivat¬ 
ing  the  staff  to  serve  all  of  Vermont 
through  news  sites,  online  communities 
and  marketplaces.  Your  prior  experience 
and  new  ideas  will  be  appreciated  at  the 
Rutland  Herald  and  Times  Argus.  Mail 
resume  and  salary  history  by  June  30  to: 
Anita  Bird,  VP/GM,  The  Time  Argus, 
RO.  Box  707,  Barre,  VT  05641 
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PHOTOGRAPHY 


THE  MILWAUKEE  Journal  Sentinel  is 
seeking  a  skilled  leader/journalist  to  fill 
the  position  of  Senior  Editor/Photo¬ 
graphy.  Will  lead  a  staff  of  17  photo¬ 
graphers,  5  picture  editors,  7  techs. 
Responsible  for  department’s  budget, 
evaluations,  technology.  We’re  70% 
digital.  Must  have  leadership  skills  to 
inpsire  an  award-winning  staff  while  also 
being  an  advocate  for  the  group’s  work. 
We’re  looking  for  a  journalist  who  will  be 
active  in  daily  news  decisions.  280,000- 
circulation  daily,  475,000  Sunday. 
Good  pay,  benefits,  stock.  Send  resumes 
to  Christine  McNeal,  senior  editor  graph¬ 
ics/design: 

Milwaukee  Journal  Sentinel 
333  W.  State  St.  Milwaukee,  Wl  53201 
Fax  (414)  224-2047 
E-mail  cmcneal@onwis.com 

PRESSROOM 


PRESS  OPERATIONS  MANAGER: 
100-1-  daily  newspaper  seeking  experi¬ 
enced  production  manager  to  manage 
the  daily  activities  of  a  Goss  Metroliner 
press  operation,  provide  system  of  con¬ 
trols,  assist  in  the  planning,  devel¬ 
opment  and  implementation  of  operation 
plans  and  budgets  for  a  large  printing 
firm.  Requires  proven  leadership,  train¬ 
ing  and  interpersonal  skills,  and  the 
ability  to  assess  new  technology  and  its 
impact  on  future  operations.  Prefer 
undergraduate  degree  in  graphic  arts, 
production  management  or  four  years  of 
press  management  or  related  experience. 
As  the  Hampton  Roads  subsidiary  of 
Tribune  Company,  we  offer  a  com¬ 
petitive  salary  and  excellent  benefits 
package,  including  ESOP,  401(k)  and 
stock  purchase  plans.  Please  apply  with 
a  resume,  including  salary  requirements, 
at  our  main  office; 

THE  DAILY  PRESS,  INC. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
Fax:(757)247-7884 
Email:  resumes@dailypress.com 

PRESS  OPERATOR:  lOO-i-  daily  news¬ 
paper  seeking  experienced  press 
operator  to  set-up,  operate  and  maintain 
all  press  equipment  and  produce  quality 
products.  Must  be  thoroughly  familiar 
with  the  operation  of  a  Goss  Metroliner 
printing  unit,  typically  acquired  through 
completion  of  a  four-year  training  pro¬ 
gram.  Must  understand  press  schedules 
and  all  productivity  measures  and  operat¬ 
ing  statistics.  Must  have  demonstrated 
effective  operating  techniques,  effective 
communication  skills,  and  possess  a 
general  understanding  of  all  phases  of 
newspaper  production.  Must  be  able  to 
work  any  shift,  weekends  and  holidays. 
As  a  Tribune  Company  subsidiary,  we 
offer  a  competitive  salary  and  excellent 
benefits  package,  include  ESOP,  401(k) 
and  stock  purchase  plans.  Please  submit 
a  resume,  including  salary  requirements, 
at  our  main  office: 

THE  DAILY  PRESS,  INC. 

Attn:  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
Fax:  (757)  247-7884 
Email:  resumes@dailypress.com 


PRESSROOM 


PRESS  OPERATOR 

Quality  commercial  plant.  Three  V-15’s. 
Searching  for  good  operator  who  is  ready 
for  growth  opportunity  including 
supervision.  Three-day,  12-hour  shifts. 
Air  conditioned.  401(k).  More.  Resume  to: 
P&P  Press 

6513  N.  Galena  Road,  Peoria,  IL  61614 


PRESS  SUPERVISOR 
Make  the  move  to  management.  We  are 
looking  for  experienced  offset  web  pre¬ 
ssman  who  are  ready  to  become  shift 
supervisors.  Learn  and  grow  with  a  team 
with  first  rate  USAT  experience.  Goss 
Urbanite  experience  preferred.  Our  grow¬ 
ing  24-newspaper  group  has  many 
opportunities  in  beautiful  cities  through¬ 
out  the  West.  We  offer  full  benefits  along 
with  401k  plan.  45  minutes  from  the 
Denver  Metro  area.  If  you  are  depend¬ 
able,  hard  working  individual  looking  for 
a  great  career  opportunity,  apply  to: 

Kevin  Kocher,  Production  Director 
Greeley  Tribune 

PO  Box  1 138,  Greeley,  CO  80632 
(970)352-0211  Ext.  279 
or  kocher@greeleytrib.com. 


PRESSROOM  FOREMAN 
SIGNING  BONUS 

Ideal  candidate  must  possess  a  solid 
work  history  which  reflects  strong  man¬ 
agement  and  motivational  leadership 
skills.  Must  have  pressroom  supervisory 
experience  and  possess  strong  mechan¬ 
ical  abilities.  Urbanite  web  press  experi¬ 
ence  preferred.  Salary  $51K  -  $53K, 
DOE.  For  more  details  see  us  at  heraldex- 
tra.com  The  Daily  Herald  is  a  33,000 
AM,  Pulitzer  Community  Newspaper. 
We  offer  a  comprehensive  benefits 
package.  Send  your  resume  to: 

lhatch@heraldextra.com 
Or  Larry  Hatch,  Production  Operations  Mgr. 

The  Daily  Herald,  RO.  Box  717 
Provo,  UT  84604 


PRODUCTION/TECH 


PRINT  OPERATIONS  MANAGER 
We  are  seeking  an  experienced  manager 
who  has  a  newspaper  and  or  com¬ 
mercial  printing  background.  This  person 
will  be  responsible  for  seeing  that  the 
operation  runs  smoothly  and  efficiently 
while  constantly  integrating  new  jobs, 
and  procedures.  Waste  management, 
quality  control  and  ability  to  effectively 
communicate  orally  and  in  writing  with 
customers  and  staff  is  very  important. 
Candidate  should  have  good  PC  skills, 
familiar  with  Microsoft  Office  Suite.  We 
expect  that  this  position  would  have  a 
flexible  schedule,  which  would  allow  for 
some  second  shift  involvement. 

We  offer  an  excellent  benefit  and  salary 
compensation  package  to  the  right 
person.  Please  forward  resume,  and 
salary  history  tO; 

Box  01265,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


@  visit  our  websHe  @ 

www.editorandpubtisher.com 
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PRODUCTION/TECH 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary.  If 
you  know  pre-press,  SQL,  or  NT,  like 
travel  and  want  out  of  deadline 
dilemmas,  send  resume  to: 

Managing  Editor,  Inc.,  Attn.  Marilyn 
101  Greenwood  Avenue,  Suite  330 
Jenkintown,  PA  19046 
Or  E-mail:  mmoss@maned.com 


sai.es 


SALES  PROMOTION  ACCOUNT  EXECUTIVE 
The  Dallas  Morning  News  needs  a 
Creative  Media  Seller.  Want  to  work  in  a 
fun,  innovative  environment?  Are  you 
focused,  motivated,  creative,  able  to 
develop  and  implement  media  promo¬ 
tions  and  marketing  strategies?  Previous 
advertising  sales  a  must,  newspaper  a 
plus.  College  degree,  proficient  computer 
skills,  minimum  3  years  experience. 
Comprehensive  benefits  and  competitive 
salary  plus  bonus.  EOE. 

Contact  vcallegari@tdmn.com 
Or  fax  to  2 14-977-2927 


SALES 


IF  YOU  LOVE  high  school  sports,  have 
traditional  media  experience  on  the  sales 
and/or  editorial  side  and  would  enjoy 
working  out  of  your  home  in  one  of  our 
future  markets  come  visit  us  at: 

http://www.varsityonline.com/jobs 


ON-LINE  SPORTS  Magazine  seeking 
Independent  Sales  Representative. 
Salary  is  Commission  Based.  Please  con¬ 
tact  Jackie  Parke  (914)  348-7669  or 
fax  resume  to:  (914)  708-0892 


-POSITIONS  WANTED- 


FREELANCE 


AWARD-WINNING  Editor/Reporter  wants 
to  work  part-time  or  telecommute.  Editor 
FL  Trend,  TX  Business,  San  Jose  Biz 
Journal.  News,  feature,  editorial  writer  4 
dailies.  Author  of  6  books. 

Lee  Butcher  (904)  615-7972 
E-mail:  llebutch@aol.com 


C14  EDITOR& PUBLISHER  CLASSIFIEDS 


PRODUCTION/TECH 


PRODUCTION/TECH 


JfeUr  Mark  Eltnejsi 

Expect  the  World® 

MAINTENANCE  ENGINEERING  MANAGER 

The  College  Point  Plant  Is  a  515,000  sq.  ft  newspaper  printing  and  dis¬ 
tribution  facility  located  in  Flushing,  Queens.  The  plant  represents  the 
industry's  latest  technological  advances  in  printing,  material  handling 
and  distribution. 

Approximately  700  employees  work  at  this  three  (3)  year  old  “State  of 
the  Art”  newspaper  facility  producing  both  the  Daily  and  Sunday  Edi¬ 
tions  of  The  New  York  Times. 

The  Maintenance  Engineering  Manager  is  responsible  for  managing  the  day-to-day 
operations  of  the  Maintenance/Facilities  Departments,  Systems  Engineering  and 
Storeroom  as  well  as  direct  a  staff  of  multi-disciplined  maintenance  personnel  in 
support  of  the  strategic  goals  of  the  Production  Department.  In  addition  to  providing 
staff  development  for  unionized  employees,  this  manager  will  also  have  the 
opportunity  to  develop  departmental/plant  expense  budget.  Responsible  for  the 
timely  and  professional  maintenance  and  engineering  upkeep  of  approximately  250 
million  dollars  of  production  equipment  and  for  4  million  of  MRO  supplies. 

Experience  Required 

•  7-10  years  of  engineering/project  management  experience  in  a  unionized  work 
environment 

•  Experience  with  industrial  automation  and  material  handling  equipment  applica¬ 
tion  using  processor  based  technology  and 

•  Sound  financial  management  background  including  budget  preparation,  expense 
forecasting  and  project/labor  cost  estimating 

•  Excellent  communication  and  demonstrated  staff  management  skills 

•  Proven  analytical  capabilities  and  problem  solving  skills 

•  Demonstrated  track  record  of  progressive  leaderships  positions  combined  with 
strong  team  building  skills 

•  PC  and  Network  knowledge  strongly  preferred 

•  Engineering  or  Management  degree  required 

In  addition  to  a  competitive  salary  and  excellent  benefits,  you  will  find  an  enviorn- 
ment  committed  to  diversity,  challenge  and  growth.  Interested  candidates  should 
fax  a  resume  to  (212)  556-4011  or  e-mail  hrresume@nytimes.com  Please  indicate 
for  which  position  your  are  applying. 


lYe  regret  that  we  will  be  unable  to  respond  to  each  applicant 
Only  those  selected  for  inten  iews  will  be  contacted  '  . 
The  New  York  Times  is  an  Equal  Opportunit}’  Employer 


www.editorandpublisher.com 


CULTURE  TRENDS 


MTY’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  615100 

Artist/Group:  Pink 
Song/Video:  "There  U  Go" 

Director:  David  Myers 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 
warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 
album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

Artist/Group:  Incubus 
Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
their  recently  released  album. 
Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record,  S.C.I.E.N.C.E. 
in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  throwm  in 
for  good  measure. 

©2000  MTV 


The  Hollywood  Reporter’s  Box  Office 

For  weekend  ending  .June  5, 2000 

This 

Week 

Last 

Week 

Picture 

i-Day 
Weekend  Gross 

Days 

In  Release 

Total 
Gross  Sales 

1 

1 

M:I2 

27,016,029 

12 

130,719,917 

2 

New 

Big  Momma’s  House 

25,661,041 

3 

25,661,041 

3 

2 

Dinosaur 

12,035,617 

17 

96,845,828 

4 

3 

Shanghai  Noon 

8,966,077 

10 

32,232,411 

5 

4 

Gladiator 

8,376,721 

31 

138,958,290 

6 

5 

Road  Trip 

6,733,164 

17 

45,548,022 

7 

7 

Frequency 

2,023,819 

38 

37,788,230 

8 

6 

Small  Time  Crooks 

1,673,201 

17 

11,164,920 

9 

8 

U-571 

1,537,920 

45 

71,113,720 

10 

9 

Center  Stage 

1,053,768 

24 

14,378,938 

11 

10 

Where  the  Heart  Is 

956,014 

38 

30,015,533 

12 

11 

Flintstones  in  Viva  Rock  Vegas 

734,825 

38 

31,087,215 

13 

13 

Erin  Brockovich 

615,935 

80 

122,379,420 

14 

16 

Michael  Jordan  to  the  Max 

406,721 

31 

3,724,416 

15 

14 

Love  and  Basketball 

347,998 

45 

25,479,443 

16 

15 

Rules  of  Engagement 

316,061 

59 

59,997,864 

17 

17 

Keeping  the  Faith 

282,884 

52 

35,300,593 

18 

19 

The  Big  Kahuna 

265,088 

38 

2,199,181 

19 

21 

East  is  East 

242,437 

52 

2,322,393 

20 

24 

The  Virgin  Suicides 

236,539 

45 

3,353,397 

21 

23 

Return  to  Me 

212,149 

59 

30,891,877 

22 

12 

Battlefield  Earth 

205,745 

24 

20,873,239 

23 

29 

Up  at  the  Villa 

184,893 

31 

1,782,235 

24 

26 

High  Fidelity 

171,992 

66 

25,461,716 

25 

30 

Cirque  du  Soleil 

171,300 

31 

1,185,286 

26 

22 

The  Road  to  El  Dorado 

168,378 

66 

50,218,243 

27 

36 

T-Rex:  Back  to  the  Cretaceous 

156,450 

591 

30,064,447 

28 

37 

Mysteries  of  Egypt 

151,650 

734 

34,714,300 

29 

18 

Held  Up 

149,045 

24 

4,459,202 

30 

25 

Final  Destination 

144,581 

80 

51,568,492 

31 

35 

The  Cider  House  Rules 

129,120 

178 

57,385,054 

32 

73 

The  Tigger  Movie 

122,897 

115 

44,744,666 

33 

33 

28  Days 

122,853 

52 

36,026,787 

34 

34 

Passion  of  Mind 

122,292 

10 

403,421 

35 

28 

Bossa  Nova 

121,413 

38 

577,731 

©2000  The  Hollywood  Reporter 


CULTURE  TRENDS 


MTV  Around 
the  World 

Week  of  615100 

i 

1 

Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wkson 

Week 

Week 

Chart 

Artist 

Album 

Artist 

Title 

1 

78 

2 

Eminem 

Marshall  Mathers 

1.  Matchbox  Twenty 

Bent 

2 

1 

2 

Big  Tymers 

I  Got  That  Work 

2.  Eminem 

Real  Slim  Shady 

i 

3 

- 

1 

Lucy  Pearl 

Lucy  Pearl 

3.  Three  Doors  Down 

Kryptonite 

4 

2 

4 

504  Boyz 

Goodfellas 

4.  Metallica 

5.  Jay  Z 

I  Disappear 

Big  Pimpin’ 

5 

4 

6 

Joe 

My  Name  is  Joe 

6 

3 

2 

Whitney  Houston 

Greatest  Hits 

7 

6 

5 

Toni  Braxton 

The  Heat 

AHiai 

Title 

8 

7 

7 

Carl  Thomas 

Emotional 

1.  Blink  182 

All  the  Small  Things  I 

9 

8 

3 

Avant 

My  Thoughts 

2. RHCP 

Otherside 

10 

11 

19 

Jagged  Edge 

J.E.  Heartbreak 

3.  Eiffel  65 

4.  Shania  Twain 

5.  Britney  Spears 

Move  Your  Body 

I  Feel  Like  a  Woman 

...Make  You  Happy 

©2000  Billboard/SoundScan,  Inc. 

1 ' 

Artist 

1.  Devochki 

2.  Zemfira 

3.  Tom  Jones 

4.  Tatiana  Svetlova 

Title 

Govorila  Mama 

Iskala 

Sex  Bomb 

Odinokaja  Avezda 

Top  Country  Albums 

Compiled  from  a  national  sample  of  retail  store  sales. 

This  Last  Wks  on 

Week  Week  Chart  Artist 

1-1  Lee  Ann  Womack 

Album 

I  Hope  You  Dance 

5.  Limp  Bizkit 

Break  Stuff 

2 

1 

39 

Dixie  Chicks 

Fly 

luIjifinBTCTP 

3 

2 

29 

Faith  Hill 

Breathe 

4 

4 

134 

Shania  Twain 

Come  On  Over 

Artist 

1.  Mandy  Moore 

2.  Madonna 

Title 

Candy 

American  Pie 

5 

3 

12 

George  Strait 

Greatest  Hits 

6 

5 

52 

Lonestar 

Lonely  Grill 

3.  All  Saints 

Pure  Shores 

7 

6 

56 

Tim  McGraw 

A  Place  in  the  Sun 

4.  N’Sync 

Bye  Bye  Bye 

8 

7 

122 

Dixie  Chicks 

Wide  Open  Spaces 

5.  Eiffel  65 

Move  Your  Body 

!  9 

9 

30 

Toby  Keith 

Do  You  Like  Me  Now? 

10  8  55  Kenny  Rogers  She  Rides  Wild  Horses 
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MARKET 


PUBLIbi-illR 

ANNUAL  DIRECTORIES 

All  the  critical  data 
you  need  —  right 
at  your  fingertips! 


For  faster  service,  or  for  information 
on  our  CD-ROMs,  coll  toll-free 
1-888-612-7095  - 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 
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POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 
NEW  YORK  NY  10109-0025 
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yOOB  ta-tjO™ 
I  5AY  Of  BKVIOMiNG 

rtS-r  APPBOAOttS, 


Which  one  is  the  Minister  of  Education? 

Hue  and  cm 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


He  didn’t  deliver  on  one  thing. ...  He  didn’t  score 
a  basket  in  the  game.  Not  even  a  free  throxv.” 

OTIS  CHANDLER  ON  TIMES-MIRROR  CEO  MARK  WILLES 


Aaron  McGruder’s  “Boondocks” 
comic  strip  is  one  of  the  hottest  in 
the  land  and  now  appears  in  250 
papers.  It’s  also  the  most  controversial 
strip  since  Doonesbury  was  introduced, 
and  one  reason  is  an  anti-establishment 
character  named  Huey,  named  after  de¬ 
ceased  Black  Panther  Huey  Newton.  In  a 
strip  that  appeared  at  the  end  of  May, 
Huey  offered  a  typical  rant,  denouncing  a 
teacher  for  keeping  “the  masses  ignorant,” 
and  suggesting  that  the  man  enjoy  his  “ill- 
gotten  riches”  while  he  could  —  ”the  day 
of  reckoning  fast  approaches.” 

What  was  different  was  the  timing  — 
the  strip,  drawn  weeks  before,  appeared 
two  days  after  a  teacher  was  fatally  shot  by 
a  student  in  Lake  Worth,  Fla. 

Long  a  target  of  scattered  protests,  Mc- 
Gruder  responded  this  time  by  pointing 
out  that  Huey  is  just  a  cartoon  character; 
readers  know  he  is  anti-system,  but  not 
anti-people;  and,  besides,  he  had  “yet  to 
have  any  real  violence”  in  his  strip.  He  said 
he  had  “stopped  trying  to  second-guess 
what  will  make  people  upset”  and,  point¬ 
edly,  hinted  at  a  double  standard; 
“Trudeau  gets  away  with  things,  but  I  can’t 
say  the  word  ‘pimp.’”  —  Greg  Mitchell 


MARK  HARRISON,  THE  SEATTLE  TIMES,  MAY  21 

WE’VE  HEARD  OF  PITCHERS  LOSING  THEIR  HEADS  ON 

the  mound,  but  one  has  to  wonder  if  Tampa  Bay  Devil 
Ray  Esteban  Yan  will  ever  get  his  back.  He  made  the 
mistake  of  drilling  the  Mariners’  Mark  McLemore  with  a  pitch  (after 
the  batter  had  called  time,  no  less)  in  the  seventh  inning  of  a  recent 
game  in  Seattle.  Soon  it  was  the  Yan  and  the  restless.  McLemore 
charged  the  mound  —  usually  it’s  the  pitcher  who  gets  called  a  head¬ 
hunter  —  and  quickly  it  was  take  me  out  to  the  brawl  game. 


TAKE  A  SHOT 

Have  a  newspaper  “Photo  of  the 
Week"  candidate  or  other  entry  for 
“The  Best  —  And  Rest  —  Of  The 
Press”?  We’re  open,  24/7.  Please 
send  submissions  to  http://www. 
hottype@editorandpublisher.com. 
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Editor  &  Publisher’s  new  e-letter  is  designed  for  the 
online  news  industry’s  busiest  decision  makers. 


Enter  E- 


Every  Tuesday  morning,  we’ll  send  you  our  weekly 
overview  of  the  top  news  stories,  trends,  and  people 
from  the  online  news  world.  FREE.  Just  go  toi 
www.editorandpublisher.com  to  register.  I 


Advertisers!  Use  e-letter  to  reach  online  news  executives.  Contact  elong@editorandpublisher.com 


ihiSihKld-'^eTald 

L  Daily  Nonpareil 


Martha  Musgrove  says  some  papers  have  to 
choose  between  stagnation  and  experimentation. 

Innovative  editing 


Changing  times:  Newsstand  worker  Tim  Starr  (left)  makes  a  rare  sale  to  customer  Dave 
Winchester  in  Council  Bluffs. 


THE  MIAMI  HERALD 

WHEN  LONGTIME  MiAMI  HeRALD 
reporter  Yves  Colon  wrote  his 
first  editorial,  he  admitted  that 
writing  with  an  opinion  was  like  “driving 
a  car  100  miles  an  hour,  and  you’re  asking 
me  to  make  a  U-turn.”  It’s  taken  some 
getting  used  to,  but  Colon  hopes  when  he 
returns  to  reporting,  his  writing  will  be 
better  for  the  experience.  He  also  believes 
his  presence  on  the  board  has  resulted  in 
more  editorials  about  Caribbean  issues. 

Newspaper 

provides  ment  whereby  news 

•  staffers  and  editori- 

ne\V  voices  switch 

for  nilllti”  months. 

I  I  It’s  one  of  a  couple 

CUltlirftl  initiatives  by  the 

]VIia.nii  Herald  to  bring 

more  voices  to  the 

newspaper.  “Miami  and  South  Florida  are 
a  very  multicultural  area,  and  we  like  to 
make  sure  we’re  devoting  our  attention  to 
things  readers  feel  are  important,”  Her¬ 
ald  Associate  Editor  Martha  Mus- 
grove  explains.  HB 

The  Herald  also  is  opening  its  ed-  Hw 
itorial-board  meetings  to  a  wider 
audience.  Many  papers  invite  the  IKlS 
public  to  attend  these  meetings,  but 
the  Herald  went  a  step  further,  ere-  ; 
ating  a  six-month  position  of  “visit-  i  ^ 
ing  board  member,”  who  attends  i  i 
meetings  twice  a  week  and  may  write  l ; 
a  column  or  editorial.  A  local  lawyer  | 
was  picked  to  be  the  first.  “If  you’re  "Ei 
not  trying  new  things,  you’re  stagnat¬ 
ing,  and  you’re  not  going  to  be  read,”  , 
Musgrove  says.  —  Luda  Moses  i 


The  last  and  only  newsstand  in  Council  Bluffs,  Iowa, 
may  be  making  its  last  stand.  Buffeted  by  a  declining  news¬ 
paper  clientele  and  competition  from  other  media,  the 
newsstand,  located  at  the  northwest  corner  of  Bayliss  Park,  is  liv¬ 
ing  on  borrowed  time.  For  the  past  35  years,  the  squat-looking 

newsstand  has  dispensed  news  and  infor-  pie  aren’t  buying  many  papers  anymore  at 

mation  to  the  roughly  55,000  residents  of  the  stand,  which  depends  on  foot  traffic 

this  city.  There  are  only  three  newspapers  and  motorists  pulling  up  to  the  curb.  Cur- 

sold  at  the  newsstand:  the  Omaha  (Neb.)  rently,  they’re  lucky  if  they  sell  100  a  day. 

World-Herald,  The  Des  Moines  (Iowa)  Instead,  readers  go  to  convenience  stores. 

Register,  and  The  Daily  Nonpareil  in  supermarkets,  and  vending  machines  to 

Council  Bluffs.  Don’t  look  for  USA  Today  grab  a  paper.  And  there’s  another  prob- 

or  The  Wall  Street  Journal.  lem.  “A  lot  of  the  older  people  have  passed 

Roger  and  Leona  Andersen,  who  have  on,  and  the  younger  kids  don’t  read  [pa- 

owned  the  newsstand  since  1965,  are  con-  pers]  and  get  all  their  news  on  the  Inter¬ 
sidering  whether  to  close  it.  They  say  peo-  net,”  Leona  explains.  —David  Noack 


Egg  citing  nexus 


The  Newspaper  Asscciation  of  America’s  literacy  ad 
campaign  has  adopted  two  claymation  characters  to  en¬ 
courage  children  to  “read  a  newspaper  every  day.”  If  they 
don’t  give  a  cluck  about  Rocky  and  Ginger  now,  hold  on  —  they’ll 
know  them  well  in  about  a  week  when  the  animated  movie  feature 
“Chicken  Run”  opens.  And  who  knows,  maybe  kids  will  soon  find 
out  that  the  answer  to  the  riddle  about  why  the  chicken  crossed 
the  road  is  —  to  pick  up  a  paper  at  the  newsstand  on  the  other 
side.  To  download  the  ad,  go  to  http://www.naa.org/display. 
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To-Do-List  at  NEXPO  2000 


I  Go  to  Booth  #1707. 


I  •  AiE^/PC 

pooo  A 


2.  Enjoy  free  massage. 


3.  Win  an  E&P  Polo  Shirt  (a  drawing  every  hour) 


4.  Win  an  E&P  Yearbook  on  CD-ROM  (a  drawing  each  day) 
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PUBLISHER 


5.  Get  your  free  copy  of  the  re-desigHed  Editor  &  Publisher. 


See  us  at  Moseone  Center  •  San  Francisco  •  June  17-20 
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YEAR  BOOK 
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DAILIES 


VOL.  1  IS 

•  U.S.  &  Canadian  Daili^ 


Foreign  Newspapers 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


1  ^ajiiiirsKfliiminuiiNiia 

iiiraiiniiiliXMlilKraaiKilirsraniraM 

mmuMiKH 

Id  i  1  iKfai  i  1 M 1  m  1  ■  1  1  m 

yusjKMjmmumHiiMiiHv 

RniiJirwiinnKWiuraiiKrrl 

C^HurRIm 

inl^uK^ 

RmTnSiimdVMimildRnffl 

dSniiiKTiTi] 

■1  ^  T|«  inM  i»|  .  ij  u  1 1 


30 


Ethics  Comer 


1 PEEFINB  m 

'When  Rudy  Met  Judi’:  An  affair  to  remember 
for  journalists  in  city  halls  and  statehouses 


Rudy  AND  Judi. 

What  did  the  press  know?  When  did  they  know  it? 
And  how  much  should  they  have  told  their  readers, 
worn  out  from  a  decade  of  sexsational,  impeachable 
journalism? 

Rudy  is  New  York  Mayor  Rudolph  W.  Giuliani  whose  prostate  can¬ 
cer  and  public,  yearlong  pursuit  of  Judi  forced  him  to  pull  out 
of  a  U.S.  Senate  race  against  first  lady  Hillaty  Rodham  Clinton, 

branded  part  of  the  peeping 
press.  Blame  Hillaiy’s  husband. 
When  she  became  a  Senate 
candidate,  city  rooms  shook 
with  Monica  nightmares.  So 
they  let  sleeping  spouses  lie. 

Rudy  and  Judi  hid  in  full 
view.  He  was  escorted  by  New 
York  police  detectives  to  her 
condo  in  Southampton,  an  old- 

...  ..v...  money,  Long  Island  town, 

and  Judi  is  an  example  of  how  the  media  They  were  together  at  the  globally  televised 
are  done  in  by  the  machinations  of  the  millennium  party  in  Times  Square,  the  St. 

powerful  people  they  cover.  Consider:  Patrick’s  Day  Parade,  and  the  New  York 

In  1993,  Giuliani  won  his  first  term  as  City  Marathon.  Rudy  and  Judi  dared  jour- 
mayor  with  his  anchorwoman  wife,  Donna,  ■  nalists  to  write  something  by  appearing  at 
and  their  two  young  children  by  his  side.  the  Inner  Circle  dinner,  the  annual  affair  of 

The  family  pictures  were  vote-getters.  Ob-  New  York’s  pundits.  Giuliani  even  titillated 
serve  the  Giulianis.  See  how  stable  and  lov-  the  assemblage  with  Monica  jokes  while 
ing  they  are.  After  Giuliani  won,  he  told  the  room  recorded  Hillary’s  reaction, 

reporters  how  much  he  leaned  on  Donna  But  not  a  word  was  written, 

for  political  advice.  i  Craig  Horowitz,  a  New  York  magazine 

But  after  his  wife  was  a  no-show  for  the  '  wTiter  whose  1995  article  first  suggested 

mayor's  re-election  party  in  1997,  and  she  ;  Giuliani  was  having  an  affair  with  Cristyne 
changed  her  name  back  to  Donna  Hanover,  i  Lategano  (now  Lategano-Nicholas),  then 
and  he  shed  his  wedding  ring,  Giuliani  ^  his  communications  chief,  was  stunned, 
warned  the  press  off  his  private  life.  “You  would  have  thought  someone  would 

Since  City  Hall  reporters  knew  Giuliani  have  published  something,”  Horowitz  said, 

made  life  miserable  for  those  who  crossed  Finally,  someone  did. 

him,  it  was  no  surprise  that  his  romance  re-  On  May  3,  Mitchell  Fink,  a  media-gos- 
mained  a  media  secret.  sip  columnist  for  the  Daily  News  noted 

1  hat’s  because  everyone  hates  being  i  that  Giuliani  and  an  unidentified  woman 


whose  home  life  hasn’t  been  that 
terrific,  either. 

Judi  is  Judi  Nathan,  45,  de¬ 
scribed  as  a  “divorcee”  by  the 
New  York  Daily  News  and  the 
New  York  Post,  a  “single  mom” 
by  Newsday,  and  the  mayor’s 
“very  good  friend”  by  The  New 
York  Times. 

The  published  angst  about 
whether  or  how  to  cover  Rudy 
and  Judi  is  an  example  of  how  the  media 
are  done  in  by  the  machinations  of  the 
powerful  people  they  cover.  Consider: 

In  1993,  Giuliani  won  his  first  term  as 
mayor  with  his  anchorwoman  wife,  Donna, 
and  their  two  young  children  by  his  side. 
The  family  pictures  were  vote-getters.  Ob¬ 
serve  the  Giulianis.  See  how  stable  and  lov¬ 
ing  they  are.  After  Giuliani  won,  he  told 
reporters  how  much  he  leaned  on  Donna 
for  political  advice. 

But  after  his  wife  was  a  no-show  for  the 
mayor's  re-election  party  in  1997,  and  she 
changed  her  name  back  to  Donna  Hanover, 
and  he  shed  his  wedding  ring,  Giuliani 
warned  the  press  off  his  private  life. 

Since  City  Hall  reporters  knew  Giuliani 
made  life  miserable  for  those  who  crossed 
him,  it  was  no  surprise  that  his  romance  re¬ 
mained  a  media  secret. 

That’s  because  everyone  hates  being 


BY  ALLAN  WOLPER 


I  were  spotted  on  a  date  at  a  Manhattan 
restaurant.  The  next  day  the  Post  pub¬ 
lished  a  Rudy-Judi  picture  taken  some 
weeks  before,  along  with  a  story  listing 
earlier  Rudy-Judi  sightings. 

Giuliani  pleaded  with  reporters  to  allow 
I  “his  very  good  friend”  some  privacy.  But  he 
didn’t  mean  it.  On  Mother’s  Day  weekend, 
he  walked  his  good  friend  home  from  a 
I  date  and  invited  his  staff  and  reporters  to 
j  walk  with  them. 

!  Next  Giuliani  announced  on  TV  —  be- 
I  fore  telling  his  wife  —  that  he  was  getting  a 
I  legal  separation.  Then  she  disclosed  she 
I  had  been  trying  to  patch  up  their  marriage 
I  after  his  alleged  affair  with  a  former  un¬ 
named  aide,  later  identified  as  Lategano. 

Why  did  it  take  so  long  for  Rudy-Judi  to 
I  get  some  decent  news  space?  It  was  a  lot 
more  public  than  the  Bill-Monica  thing. 

Jennet  Conant,  who  wrote  a  six-page 
I  Vanity  Fair  article  in  1997  providing 
I  strong  circumstantial  evidence  of  the 
j  Lategano-Giuliani  relationship,  said  it’s 
i  because  City  Hall  reporters  fret  about  los- 
j  ing  access.  “They  see  the  mayor  every  day,” 
Conant  said.  'They  don’t  have  the  freedom 
we  have  at  magazines.  We  can  write  and 
leave.”  But  David  Seifman,  City  Hall  bu¬ 
reau  chief  for  the  New  York  Post,  insists  he 
knew  nothing  about  Rudy-Judi.  “Believe 
me,  I  w'ould  have  loved  to  break  that  sto- 
I  ry,”  Seifman  said.  ‘There  were  plenty  of 
rumors.  But  we  don’t  print  rumors.” 
i  Gabe  Pressman,  the  WNBC-TV  news- 
j  man  who  has  covered  New  York  politics 
i  since  Mickey  Mantle  played  for  the  New 
I  York  Yankees,  has  his  own  take  on  the 
I  Rudy-Judi  affair.  “It’s  sleazy  journalism,” 

'  Pressman  said.  “When  you  worry  about 
I  that  stuff,  you  miss  the  big  picture.” 
j  And  now  comes  U.S.  Rep.  Rick  Lazio  as 

I  Giuliani’s  replacement  candidate  against 
!  Hillary  Clinton.  See  him  holding  hands 
!  with  wife,  Patricia,  his  children  close  by. 
j  ‘They  seem  to  care  about  each  other,”  said 
Lara  Jakes  of  the  Albany  Times  Union.  “But 
reporters  will  be  checking  them  out  now.” 
j  They  have  to.  Lazio,  like  Giuliani  before 
I  him,  placed  his  family  on  the  political 
I  stage.  They  are  part  of  his  platform.  He  is 
using  them  the  way  President  Clinton 
used  Hillary  and  the  way  they  both  use 
Chelsea.  Now  journalists  should  see 
j  whether  Lazio  is  playing  a  role.  It’s  how 
I  the  public  uses  journalists.  II 
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The  Jazbox  family  of  products  from  Harris  Publishing  Systems 
delivers  the  next  generation  of  simplicity  and  functionality  for 
intensely  local  publishing  to  the  Web  or  print. 


Jazbox  gives  you  the  power  to  publish  a  newspaper;  create  and 
manage  a  high-volume,  database-driven  Web  site;  and  participate 
fully  in  the  rapidly  expanding  e-commerce  field. 


Easy  development  of  local  content  -  from  reporters,  wire  services 
and  internet  sources  -  becomes  a  reality  with  Jazbox.  As  local 
participation  in  content  development  becomes  a  central  focus  of 
Web  and  print  products,  Jazbox  provides  a  simple,  intuitive 
method  to  assemble,  edit  and  design  products  for  multiple 


